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PURE COLOR ENVY 

LIQUID LIP POTION 


Fluid lipcolor with lipstick's potent effect. 



Oil Elixir Infused 






aOTTE^A VENETA.COM 




••HUHlffi? 


ijiljm 

fUi* «3P 

•ijff 

NJff 

C?*t IS 


nr**** >*■;# 

till*****!? 

|;t**p*p*jJ 

llII****tS 

K 

1 1 **^'^ 






mm 


|t S*t« 


m 

p 


IfIfiU!! 


S£ 4 ^ 








BOTTEGA VENETA 










m 





kCOM IWJ 




666-FERRAGAMO * SHOP FERRAGAMO,COM 








666-FERRAGAMO * SHOP FERRAGAMO,COM 







DAVID YURMAIN 


DAVIDVURMAN-COM SSS-DVURMAN 







I^EW YQftK CMtCAGQ SEVEFlLV HJLLS PALM BEaCH AMERICANA MaNNaSSET MICN AELKCRS.CCM 



MICHAEL KORS 


COLLECTION 






PATEK PHILIPPE 

GENEVE 

Begin your own tradition. 


“The self-imposed standards at our family-owned 
watch company are exemplified by the complexity 
of our hand-finishing. ” 

Ac Patek Philippe, it is our belief that while we are at the forefront of many technological developments 
in watchmaking, many tasks are better undertaken by hand. 

Fortunately, as a family-owned company, we are able to nurture and protect the traditional and complex 
hand-finishing skills that make each of our watches so unique. 

Take for example the classic Ladies Calatrava Ref 7200R, a masterpiece of minimal art. The finesse and grace 
of the 18 carat rose gold Officers style case exemplify the standard of hand-finishing on our watch exteriors, 
requiring skills which arc often as demanding as chose used in the inner heart-beat of our renowned 
mechanical movements. The perfectly rounded case flanks and the straight lugs with screwed strap bars arc 
hand-polished with the lightest of touches that maintains the beauty and the integrity of the precious material. 
The 12 elegant 18 carat rose gold hand-polished Breguet numerals are delicately set by hand requiring great 
dexterity to preserve the flawless beauty of the cream grained dial. 

These self-imposed standards culminate in the Patek Philippe Seal, a symbol of horologicat excellence beyond 
any existing standards in the Swiss watch industry. A symbol also of 175 years of knowledge handed down by 
specialists pre-eminent in their fields, whose skills contribute to the unrivalled standing of our company today. 



Thierry Stern 
President, Patek Philippe 



Patek Philippe Seal 
patck.com 
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Van Cleef & Arpels 

Haute Joaillerie, place Vendome since 1906 


Sjoetic detfyy^ 

V\ jtLi Yuur Sl'IUjji^Aw OiTf & ArpeJ^ Liihiiur&^^oii Lu ftimibc ^ dijiiii«>ijd an iLnjiC|UL' nsr vuur 

<?ivri fovr Hli^ry. iKrcortling ttj th*? ritUiniliirTlA «r bv g^niulugistjt, 

ihh diuiu^^iKL M‘l jiil€i 31 nii|^ fmcn our rajigi* uf rmltuiih^ will ihmW ^vciur lirorL birtit fsulrr. 



Visit our online boutique at vancleefarpels.com - 877-W\-CLEEF 










Conquest Classic 






FENDI BOUTIQUES 646 520 2830 FENDI.COM 


STUART TYSON/STUDIO D (MAGAZINE PAGE) 


FROM THE ARCHIVE 



1987 


SPHERE OF INFLUENCE 
No artist is an island, and 
this month T&C pays tribute 
to the models, milliners, 
and assorted collaborators 
who surround them. In the 
same spirit, back in 1987 
we photographed Carolina 
Herrera, Donna Karan, and 
Geoffrey Beene, among 
others, with their muses: 
Alexandra Theodoracopulos, 
Liza Minnelli, and Gloria 
Steinem, respectively. Here, 
Calvin Klein poses with 
Blaine Trump. Considering 
the decade, both exhibited 
superhuman restraint. 
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216 QUEEN OE SURPRISES 

With almost three decades in show business, 
the just-33'year'old Kirsten Dunst has 
defied Hollywood odds, becoming one of 
the finest and least predictable actresses 
of her generation. 

By Mary Kaye Schilling 

224 MASTERS OE HER DOMAIN 

A very specific passion has transformed 
collector Katrin Bellinger s charming 
Notting Hill home into a veritable museum. 
By Pilar Vila das 

232 OBJECTS OE DESIRE 

Valentina Zelyaeva takes fall’s most seductive 
offerings (fur! crystals! cashmere!) for a spin 
at the Plaza Hotel. 


FEATURES 


190 IMAGINARY 
FAMILIES 

Five visionaries — 
choreographer Karole 
Armitage, fashion 
designers Thom 
Browne and Rick 
Owens, curator Olivier 
Saillard, and illustrator ^ 

Ruben Toledo — and 
the muses who bring 
their crafts to life. 

210 KING WITHOUT 

A COUNTRY y 

In 1967 a coup forced ' 

King Constantine II 
of Greece and his young family into exile. 
Nearly half a century later he has chosen to 
return to his homeland, the place 
he loves most, during its greatest crisis. 

By Nicholas Gage and 
Joan Paulson Gage 


EDITOR'S LETTER 
CONTRIBUTORS . 

INBOX 

STARS&SIGNS... 
SOURCEBOOK . . . 
INVALUABLE . . . . 
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BRUNELLO CUCINELLI 

JACKET ($3,645), 
212-334-1010 


SOCIAL NETWORK 

GUEST BOOK 

Oscar de la Rentas Peter Copping designs 
costumes for New York City Ballet s fall gala. 


PEOPLE 

Slim Aarons s daughter shares her father s 
tricks of the trade; masquerades that would do 
Capote proud; billionaire donations. 


SOCIAL CALENDAR 


SCORECARD 

Charting the fall of Tom Brady and 
Brian Williams. 


WEDDINGS 


OUT & ABOUT 

GHEE IN RESIDENCE 

Our new food columnist, David Bouley 

shares time^tested secrets guaranteed 

to enliven the creations of any home cook. 
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114 TRAVEL 

Sailing the Mekong on a ship made of glass. 

116 APOCRYPHA 

Aviation history by Bruce McCall. 

118 PHILANTHROPY 

A nonprofit ingeniously challenges the tech 
world s boyS'Only status quo. 

120 ARCHITECTURE & DESIGN 

An exhibit celebrates the retro chic of Angelo 
Donghia; art-inspired wallpaper and rugs. 


ON OUR COVER: 

KIRSTEN DUNST, PHOTOGRAPHED BY CEDRIC 
BUCHET. STYLED BY NICOLETTA SANTORO. 
PRADA SILK SHIRT ($740) AND EMPIRE 
WAIST TOP ($1,730), PRADA.COM. HAIR BY 
DIDIER MALICE. MAKEUP BY JEANINE LOBELL 
AT THE MAGNET AGENCY. NAILS BY APRIL 
FOREMAN AT THE WALL GROUP. PROPS 
STYLED BY BRYAN PORTER FOR OWL AND 
THE ELEPHANT STUDIO. TAILORING BY 
HASMIK KOURINIAN. PRODUCED BY JOY 
ASBURY. FOR A FRESH-FACED LOOK LIKE 
DUNST’S, TRY LA PRAIRIE SKIN CAVIAR 
CONCEALER FOUNDATION SPF 15 IN TENDER 
IVORY, CELLULAR TREATMENT POWDER 
BLUSH IN ABRICOT, AND CELLULAR LUXE 
LIP ENHANCER. 



122 WINE 

Chateau Margaux gets a striking new winery 
with a little help from Norman Foster. 

STYLE SPY 

127 BUYER’S MARKET 

Shoes to match the richesse of the fall 
collections. 

128 DAILY UNIEORM 

Rethinking the suit, powerfully. 

134 SHOE QUEST 

The statement boot returns, sexy ’60s-style. 
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Fringe Collection in Sterling Silver 


Exclusively at Neiman Marcus 





Fringe & Eternity Collections in 20K Gold 


NEIMAN MARCUS * SAKS FIFTH AVENUE 





JMCLAUGHLIN.COM 







CARTIER MALACHITE 
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138 

MAX MARA BAG 

($ 975 ), 415 - 981-0900 


138 ACCESSORIES PORTEOLIO 

The It bag makes way for the investment bag. 

142 TRENDS IN QUESTION 

A strategy for culottes; eccentric brooches. 

144 OBSERVATORY 

Jetset cues for nomadic dressing. 

BRIGHT THINGS 

149 INVESTMENT 

The chain link necklace — falls jewelry staple. 

150 NEW TALENT 

Introducing Lauren Adriana, whose theatrical 
collection comes to New York this month. 

152 BIJOUX NEWS 

Rings for any finger; Chanel’s new watch; a 
onC'oUa-kind David Yurman necklace. 

pSfr*" LOOKING GLASS 

spas, and tips 155 WELLNESS 

to keep you as Drinking your way to younger-looking skin. 

fresh arriving 
as departing. 


158 HAIR ^MAKEUP 


TOWNANDCOUNTRYMAG.COM 

Visit us online for web-exclusive takes on 
the wealthy, the powerful, and the stylish. 


ALL AMERICAN MA 

Alibaba billionaire jack Ma drops 
$23 million for an Adirondacks 
property onee owned by the Roeke^ 
fellers, and more real estate news. 


BUBBLY IQ 

What does 
your favorite 
ehampagne brand 
say about you? We 
ask a Master of 
Wine to deeipher 
your preferenees. 



The bold eye; new products for hair growth. 

MAKEUP 

Cle de Peau’s Venice'inspired color collection; 
the rising price of red lipstick. 

ANTI AGING 

The double chin may have met its match. 

COMEBACK 

Direct sale brands get an upgrade with better 
products and top-notch marketing. 

THE ONE PERCENT 

TRUST ISSUES 

In her debut column, Vicky Ward exposes the 
intergenerational and marital wars plaguing a 
once picture-perfect American dynasty. 
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Introducing the all-new GLE. 

Where brains meet brawn. 

The all-new GLE has been put through some of the most rigorous testing in the industry. It has the 
ability to brake by itself, park itself and help you steer. The Intelligent Drive system will warn you of 
danger from almost any angle, vehicles in your blind spot and stopped traffic up ahead. The GLE is 
more than a luxury SUV-it’s one of the most intelligent SUVs we’ve ever made. Visit MBUSA.com/GLE 


Mercedes-Benz 

The best or nothing. 


201 6 GLE 350 4MATIC® shown in Palladium Silver metallic paint with optional equipment. Vehicle will not stop itself in every condition. Please refer to the operating manual for details on Brake Assist safety systems. Vehicle available late summer 201 5. 
©2015 Mercedes-Benz USA, LLC For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com. 
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OPENING DAY 

AUGUST 23, 2015 

SEMI FINALS 

AUGUST 30. 2015 

FINALS 

SEPTEMBER 6, 2015 


GREENWICH POLO CLUB 

1 HURLINGHAM DRIVE 
GREENWICH, CT 


For complete East Coast Open details and 
General Admission tickets, please visit 

greenwichpoloclub.com/eco. To purchase 
the Town & Country )/\P Experience, 



please visit tandcpolo.eyentbrite.com 
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Audi 



Invitation to Consign 

CONTACT 
usj ewels@christies. com 
+ 1 212 636 2300 


We are currently accepting entries to our fall auctions. 
Our specialists would be delighted to offer complimentary 
evaluations and advise on the best time and location to 
consign your jewelry 


THE KELLY SAPPHIRE 

A Magnificent Kashmir Sapphire 
and Diamond Ring of 21.71cts 
From the collection of 
Mrs. Margaret Adder! ey Kelly 

Price Realized $4,197,000 



CHRISTIE’S 

The Art People christies.com 



A seven-generation- deep descen- 
dant of ancestors who went 
west with the herds of other 
Scots-Irish to settle Texas, I had never, 
until just recently, visited the land of 
my freckled forebears. Back in the 
early 1990s, I spent a week in Scot- 
land, where one root of the family tree 
seems to have sprouted. But for too IJItFfELIII@HtARST.CDM 

long Ireland, the green-fingered land- S#@JAYFIELDEN 

mass I had hurdled over at 30,000 feet on my way to other destina- 
tions, had been one of the few places in Europe I had never been. 

Then, last Christmas, on something of a whim, we darted off to 
the Park Hotel Kenmare, a majestic Victorian pile that overlooks a 
vast tongue of the Atlantic lapping into Ireland s southwest shore. 
Little did I know this corner of the island was also a kind of holy 
land of ancient golf, home to such stirringly named tracks as Bally- 
bunion, Doonbeg, Tralee, Lahinch, and, the one ranked above them 
all, Waterville, where a friend who was a member offered to arrange 
a tee time. After learning that this course had for many years been 
Payne Stewart s preferred place to prepare for the British Open — a 
routine Tiger Woods later adopted — I looked for a break in the 
weather, installed my three kids at the hotels stylishly designed 
indoor pool, and dropped my wife at the spa, one of the best in 
Europe. I then nervously took a seat behind the right-side steering 
wheel of a BMW M4 and struck out on an hourlong trip along 
one of the most scenic roads in the world. After I entered the small 
town of Waterville and turned left at the Butler Arms Hotel — the 
place to stay ever since Charlie Chaplin made it his summer fishing 
haunt — the last mile took me onto a narrow, cliff-rimmed, 220-acre 
peninsula, upon which the course hunkered. 

With the wind blowing a calm 21 knots on the back nine, I shot 
an 84, not counting the sleeve-and-two-thirds of balls I lost to the 
jungle mane of heath grasses and gorse fringing the fairways and 
greens, which rolled like a seaside billiard table. What? Isn’t that 
the way the pros score a practice round? 

I didn’t actually know the true tally until a second invitation 
arrived from the same friend in the spring. “Would you like to join 


IN CLOVER 
Clockwise from above: 
A Waterville bag tag; 
the par five number 
18 fraught with 
trouble down one side; 
perfectly dry in my RLX 
rain suit; gaining a 
competitive edge with 
a pair of Allen Edmonds 
golf shoes and a 
Titleist 915 02 driver. 


me for this year’s two- 
day member-guest?” read 
Bob’s unexpected e-mail. 
Our mutual friend Rich, 
also a member, had invited a fourth from our 
circle, Pete. We would arrive, Bob’s note went 
on, at Shannon on a Thursday morning, chopper 
down to the remote little spot (it’s four hours by 
car), and play 36 holes that day, 27 holes each day 
of the weekend tournament, and 36 more after 
that, just to make sure we properly tested the 
efficacy of Advil and Jameson as the lost recipe 
of the fountain of youth. 

I was further warned that a June day in Ireland 
can cycle through all four seasons and to therefore be prepared by 
packing multiple pairs of shoes, layers of technologically advanced 
cotton and wool, the kind of wind and rain gear an Alaskan fish- 
erman would need, and whatever other armor might provide a 
competitive advantage in a four- day struggle against the Celtic 
elements and a field of 80. Eor me that meant three things: a new 
set of Titleist AP2 clubs, an RLX rain suit from Ralph Lauren (out- 
fitter of the U.S. Ryder Cup team), and a pair of Allen Edmonds 
Heritage two-tone wingtips that served as a personal declaration 
of defiance against the generic uniform of elasti-slacks and comfort 
shoes draining the pastime that invented jock dandyism of its verve. 
Shoes like this also generally frighten your opponent. 

You’ll surely be grateful that I don’t have room here to recon- 
struct a stroke-by-stroke narrative of what amounted to 50 miles 
of golf, one that, if televised with Sunday afternoon sotto voce, 
would cut from Bob, on the tee of number four, a 16 8 -yard par 
three playing into a wee bit of breeze, sending a seven iron an inch 
shy of a hole-in- one, to Rich cranking it on in two on the 504-yard 
par five I3th to one-putt for an eagle, to Pete, knee-deep in heather, 
knocking it stiff from a good 125 yards. It was the kind of ball that 
inspired one caddy to bark, “Oh, that’s a tasty shot!” — the ultimate 
in Irish golf encomia. 

We did not win, alas, but we were given comfort at the awards 
dinner by the club’s elder statesman, a droll American named Jay 
Connolly, who suggested that those of us not taking home a trophy 
would, in the course of the evening, receive an even greater reward. 
“You’ll take back the one thing you can get through U.S. customs,” 
he said. “A hangover.” Was he ever right. f ■ -- 
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WHAT’S ON YOUR SHOPPING LIST? 

I’ve been lusting after a pair 
Clhrtsjtian UiplxJutitisL 
He makes the besE 
{ST?5, 

GHftlSTlAN LOilBOUnN 
.COM). 


JAY FIELDEN 
Editor in Chief 


WHAT’S ON YOUR FALL AGENDA? 

New York Fashion Week. 

The best part of my job is 
going to shows like Dion Lee. 
I get exeited for the elothes 
and, of eourse, parties. 
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WHAT’S YOUR MUST-HAVE 
SEASONAL TRANSITION PIECE? 

Ralph Lauren ehanged my 
life with his new 
oxford made 
out of his polo 
shirt s knit 
fabrie ($98, 
RALPHLAUREN 
.COM). It looks 
erisp and feels 
great, perfeet 
for layering. 
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WHAT WILL YOU BE READING 
THIS FALL? 

Growing up an avid 
Where’s Waldo? reader, 

Lm fully prepared for 
Where’s Karl? (POTTER 
STYLE, $16). I will be 
hunting down the Chanel 
and Fendi designer 
between shows. 





FORWARD TO THIS SEASON? 

London Fashion Week and 
hanging out on the patio 
of the Chiltern Firehouse. 
The plaee is the epitome of 
laid'baek eool. 



ANY UPCOMING TRAVEL PLANS? 

I ean t wait to head home 
to Aspen. My favorite loeal 
haunt is the Sky Hotel 
(THESKYH0TEL.COM). The 
atmosphere and eoektails 
are the best in town. 
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CONTRIBUTORS 


MATTHEW WEINER 

The award' winning creator of Mad Men 
discovered Thom Browne s clothes nine years 
ago, as he was passing a Brooks Brothers store 
displaying a plaid suit with — in the designer s 
signature style — a shorter 'thamnormal hem. The 
suit’s playfulness and attention to detail made 
Weiner take notice, as he writes in “IMAGINARY 
FAMILIES” (page 190), and he has been a fan ever 
since. He lives in Los Angeles with his wife Linda 
Brettler and their four sons. 


CEDRIC BUCHET 

The French'Danish photographer, 
who has shot campaigns for 
Prada, Dior, French Vogue, I-D, and 
Elk, captured Kirsten Dunst for 
this month’s cover story, “QUEEN OF 
SURPRISES” (page 216). Buchet’s work 
is also on display at the Museum 
of Modern Art in New York City 
and at the Fonds National d’Art 
Contemporain in Paris. 


M LIZ GOLDWYN 

“Rick is a hard'bodied rock star, and I remain as 
in awe of his talent and free spirit as I was when 
I met him back in the day in Cali,” says Goldwyn, 
who reminisces about her first sighting of fashion 
designer Rick Owens in “IMAGINARY FAMILIES” (page 
190). The filmmaker and author was T&Cs first' 
ever guest editor, for our September 2014 issue. Her 
new book. Sporting Guide (Regan Arts), about pre- 
Hollywood era Los Angeles, comes out in October. 


f MIGUEL FLORES-VIANNA 

For “MASTERS OF HER DOMAIN” (page 224) 
the New York-based Argentine 
photographer flew to London to 
shoot art collector Katrin Bellinger’s 
museurn'Csque Notting Hill home. “I 
loved being in that house, surrounded 
by all those pieces showing artists at 
work,” he says. “Her collection is just 
like her: focused, beautiful, elegant, 
and so very interesting.” 


NICHOLAS GAGE & JOAN PAULSON GAGE 

“Constantine is known for his dry wit, often 
directed at himself,” Nicholas says of the 
subject of “KING WITHOUT A COUNTRY” (page 210). 
The writers once shared an elevator with 
Greece’s former ruler, his wife AnnC'Marie, 
his sister Queen Sophia of Spain, and her 
husband. King Juan Carlos. “Without missing 
a beat, Constantine remarked, ‘One more 
king and we’d have a full house.’ ” 


VICKY WARD 1 . 

“With an increasing amount of the 
country’s wealth in the hands of 
billionaires, there’s an impetus among 
the very rich to avoid raising entitled 
offspring,” says the investigative 
journalist, who examines one example 
in the debut of her new column, “THE ONE 
PERCENT” (page 166). “But even the best 
intentions can go seriously awry.” 

Ward is the author of the best'selling 
The Devil’s Casino and The Liar’s Ball and 
is, as of this issue, T&C’s editor at large. 
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KEEGAN SINGH (GOLDWYN); OLGA VON HANNOVER (FLORES-VIANNA) 
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Nature does nothing in vain 

— ARISTOTLE — 
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T®C 

INBOX 

LETTERS, E MAILS, TWEETS, AND MORE 


THE CONTROVERSY KID 

The cover of Bill Clinton 
instantly brought to me 
the thought that he is 
undoubtedly my lifetime’s 
best specimen of what it 
means to be fully human: 
filled with promise, grand 
thoughts, oratory, large 
swaths of brilliance — 
and the faulty, unsavory 
behaviors of a child. 1 le may 
not be |ierfect at execution 
(or morals, in his personal 
or professional life), but 
who among us is? His vision 
is akin to Bill Gates’s and 
Jimmy Carter’s. I am proud 
of him, warts and all. 
Marianne Hanley, new vernon, nj 


OVERHEARD 

ON SOCIAL MEDIA 



UdlEELS, 


•DIfFJiRE\'CE 


SALMA HAYEK 
Heurr. 


I have been a subseriber for quite a 
few years, and one of the things I liked 
most about your magazine was the 
absenee of any polities or politieians. 
Em very disappointed to see Bill Glim 
ton on your May eover. He is someone 
I don’t admire for many reasons, most 
of all his morals. I judge a man by his 
aetions, and his over the years have 
been less than admirable. 

Jane Kirn, Lexington, ky 



C ©JUJUCHANGABC: If you think #GRILLING 
should be an Olympic event ck out 
©HOLLYPETERSON on #HAMPT0NS grill scene. 

©TANDCMAG 

©HAZELPEN: And yes #JENNIFERCONNELLY 
your amazing #HAZELEYES sold me this 
mag. ©TANDCMAG #L0VE 

©BLACKDRESSDIVA: Beautiful 
Bordeaux #WINE map in ©TANDCMAG 
article about young Petrus scion 
Jean Moueix. 


I go back a long way with Town & 
Country, and I love your publication. 

I also like your new look! However, I 
have to write to you about your over^ 
thc'top, glowing Bill Clinton cover 
and story. I think there’s no question 
he is working hard to make a differ^ 
ence in many areas, but your piece 
regarding his Haiti project, which was 
done in conjunction with George W. 
Bush, is shockingly patriotic, because 
there are rumors that money is misS' 
ing and that very little, or at least only 
a small portion, of the huge amount 
of the money raised has actually gone 
toward helping any Haitians. 

Richard H. Rovsek, del mar, ca 

CHAIRMAN, SPIRIT OF LIBERTY 
FOUNDATION 


BUSH 41 RESPONDS TO OUR 
MAY EDITOR’S LETTER 


CliOKCE 


Dw Jfy. 

R«d-t«»4 1(1111 IthMp^conwioflrvAturiHnihMl 
now wraiQ ta ihHit ^ lof VM Dci me 

Edlfior'i LMMir TlwIaijnM IwWm^'hiQmfibU 

I mil In ifi my m*(no(i«t of 

iiwf w* rfwc d twit VM, mi Affo 01^ 

But I ond I npprwiM your kind 

fiM tMd (0 ytiu. Mid thunk* 4VM1 fOi in 

Smcwvly 

^ UrJ- 

Mr Ja|^ Furlden 
edtlorKi Chidf 
Tciwiii^Cauntry 
»o vyni sr SMwt 


HW ML«4DniAt 04M tUTltlTOfH TfM^ r3<D:i4 
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© SUMMER THE mC WAY 



@__SRS__ 

A shuckin’ good time. 
#QUAH0GS #CAPEC0D 
#PREPPY #VERYTANDC 


©READYTOWAGNYC 

Sun’s out, tongues 
out...#Y0RKIE 
#D0GS0FNYC #VERYTANDC 


What's #VERYTANDC to you? Tag your 
posts on Instagram and Twitter for 
a chance to be featured on this page. 


@HIST0RY_D0CT0R: #equestrians & 

©TANDCMAG fit, like #SPRINGSTEEN & great 
music. Nice piece on @J_RAE19 & her 
“breed apart” parents. 


SEND A LETTER TO TOWN & COUNTRY: 

T&C INBOX, 300 West 57th Street, 33rd floor. New York, NY 10019, or e-mail us at tnc@hearst.com 

Please include your name, address, and daytime phone number. Letters may be edited for length and 
clarity and may be published in any medium. All submissions become the property of the magazine. 
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DAVID LAWRENCE/STUDIO D (LETTER) 



When It’s Time to Sell Your Jewelry 


CIRCA 

WORTH MORE 



8.03 Carat Fancy Intense Yellow Oval Diamon Ring 


KNOWLEDGEABLE | PROFESSIONAL | IMMEDIATE PAYMENT 


NEW YORK CITY 

415 MADISON AVENUE, 19TH FLOOR 


CALL US TO SCHEDULE YOUR PRIVATE APPOINTMENT AT (855) 486-2611 
OR GET STARTED ONLINE AT circajewels.com 


BEVERLY HILLS | BOCA RATON | CHICAGO | GREENWICH | MANHASSET | PALM BEACH 
SAN FRANCISCO | SHORT HILLS | WASHINGTON D.C. | BARCELONA | MADRID | HONG KONG 

FREE INSURED MAIL-IN SERVICE AVAILABLE 


BALLY 



AUTUMN WINTER 201S 

eOlTA SHOT AT ELSTREE FILM STUDIOS, LONDON * APHa 10TH 2015 
TEL; I 844 44-BALLr - HAI.LY.COM 
SWIS5 0E51QN SINCE 1451 


MARK C. O’FLAHERTY/CAMERA PRESS/REDUX (COPPING) 


SOCIAL NETWORK 

PEOPLE, PLACES, AND PARTIES 



SAINT 

THERE ARE ALWAYS 
OSCAR DE LA RENTA 
DRESSES IN THE 
AUDIENCE AT THE 
NYCB EALL GALA. 

THIS YEAR THEY WILL 
ALSO BE ONSTAGE. 


GUEST BOOK 

Patrons 


By Cornelia Guest 


P eter Copping sits in his office over- 
looking the sylvan scenes of Bryant 
Park. After designing at Nina Ricci in 
Paris, he moved to New York seven months 
ago with his husband Rambert Rigaud to 
helm Oscar de la Renta. They are settling 
in quite nicely. Copping has been asked to 
design one-ofta-kind pieces for the New 
York City Ballet s gala production of Thou 
Swell — a sure sign of a warm welcome. 


CG: French vs. American fashion? 

PC: Oscar de la Renta is the most French of 
American houses. Oscar spent a lot of time 
in Paris with Balmain. I think I can bring 
certain ways of doing things here: a sense 
of refinement and attention to detail — all 
those things that are very important for 
Oscar. It s nice for the legacy that he left, 
to be very loyal to it with these aspects. 

CG: You love to garden. What inspired you? 
PC: My mother was a really good gardener. 
We grew up in the countryside just outside 
Oxford. My sister and I were each allo- 
cated a corner of our garden. Now I love 
a beautiful garden in England — not open 
to the public — called Westwell Manor, just 
outside Oxford. In France I visit Le Jardin 
Plume. I love the Ffigh Line in New York. 

I think it s fantastic that you re in the 
urban landscape surrounded by green. 

I prefer it to Central Park. 

CG: Fell me about the Thou Swell costurnes ^ 
PC: The Rainbow Room was Peter j - 
Martins s inspiration. I want the costumes 
to reflect its spirit and opulence. « rr 


A SWELL PARTY 
Peter Copping, in 
the Oscar de la 
Renta offices; one 
of his sketches for 


r 
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OCEAN VIEW 
Clockwise from 
left: A Slim Aarons 
photograph from 
his daughter 
Mary’s collection; 
the pool at an 
Exclusive Resorts 
property; a photo 
inspired hy Aarons 
from the exhibit. 


SOCIAL NETWORK 

PEOPLE 



INSTAGRAM IMITATORS 
ABOUND. SLIM AARONS’S 
DAUGHTER BRINGS 
THEM A BIT CLOSER TO 
THE REAL THING. 

By Erin Lentz 

I n May, Exclusive Resorts and Leica 
asked Mary Aarons to lead a series 
of four-day “Shoot Like Slim” pho- 
tography workshops inspired by her 
father. (Exclusive Resorts is a club that 
gives members entree to 400 private resi- 
dences around the world.) Participants 
had access to Eeica instructors, and Mary 
provided inspiration. On October 2 items 
from Mary s personal collection, as well 
as shots by Leica photographers inspired 


by Slim, will be on view at the Leica 
store in West Hollywood. {T&C is a co- 
host.) The tutorials resume in April, 
when Mary hosts a California road trip 
in a custom Airstream. 

In the meanwhile, Mary has divulged 
a few of the tricks behind her father s 
iconic images — many of which are part 
of T&Cs treasured history. (Slim worked 
with T&C’s late editor in chief Erank 
Zachary for almost 20 years.) Red, it turns 
out, is key. “There’s always a red plant or a 
red sweater,” Mary says. If a subject came 
on set perfectly coiffed. Slim would “strip 
them down.” He was strict with com- 
position. “Eorm and function were very 
important to him.” And, she adds, “smiles, 
always. Look like you’re having fun.” 
EXCLUSIVERESORTS.COM/DESTINATIONS-IN-FOCUS 


CLASS 

NOTES 

A billionaire 
lineup of all- 
stars in this 
year's big game. 
The man with 
the most school 
pride wins. 



$400 

MILLION 


Harvard’s largest gift 
ever (from JOHN 
PAULSON) made the 
engineering school very 
happy. Malcolm Gladwell 
tweeted his displeasure. 



$150 

MILLION 


Harvard rejected him, 
so STEPHEN SCHWARZMAN 
gave Yale the money to 
transform its dining hall 
into New Haven’s answer 
to the Kennedy Center. 



$100 

MILLION 


Cornell Tech’s new 
campus will be on 
Roosevelt Island — 
across the East River 
from MICHAEL 
BLOOMBERG’S townhouse. 



IDENTITY 
QUESTIONS 
Eleanore and 
Domenico De Sole 
{tojA and Tamara 
Mellon and Michael 
Ovitz {bottom) at 
Bronson van Wyck’s 
birthday party; Sabine 
Ghanem the night 
before her wedding. 


Matters 

DISGUI 

THE NUMBER OF MASKED 
BALLS THIS YEAR PROMPTS 
THE QUESTION; WHAT’S 
HIDING BEHIND THEM? 



By Sarah Bray 


W ithout delving into the psychol- 
ogy of masquerade, it’s fair to say 
that costumed balls have inspired their 
share of decadence. Appropriately, given 
our new gilded age, they’re back. Masks 
came out for event designer Bronson 
van Wyck’s Bal des Sauvages 40th birth- 
day party. In May, Sabine Ghanem and 
Joseph Getty welcomed their wedding 
guests to Rome with a Dangerous Liaisons 
ball. Three weeks later, in Normandy, 
jewelry designer Noor Eares’s nuptials 
kicked off with a fantastical 1001 Arabian 
Nights festival. Also that month, Roger 
Vivier creative director Bruno Erisoni 
and jewelry designer Herve Van der 
Straeten tied the knot in Paris in theatri- 
cal wigs, and Dasha Zhukova led Lauren 
Santo Domingo and posse to Russia, 
where they romped about Saint Peters- 
burg in Romanov robes. « 
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SLIM AARONS (BEACH); PAUL ALEXANDER (TUSCAN POOL); MONICA RICH KOSANN (WOMEN POOLSIDE); © ROBERT 
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PURE PROVEN. PROFESSIONAL 


Rich in Omega 3’s and Vitamins A & D, 

Caviar Anti-Aging Haircare transforms 
dull, dry hair. 100% of women saw improved 
shine, texture & softness.* * 

DISCOVER... Overnight Hair Rescu^tOii^paii' 

damaged strands while you sleep. 1 \ 


Available at Fine Salons • Sephora • Ulta • Nordstrom • alternahaircare.com 

*Based on a consumer perception study of Caviar Moisture Shampoo & Conditioner. 

Results after just 1 use. 
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transform your hair, . , 
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Powered by Caviar. 
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Gf CALENDAR 


SEPTEMBER 


WORLD AFFAIRS 


THE BIG 
TICKETS 

Culture 

HIT LIST 

FIVE EVENTS 
THAT COME 
WITH BRAGGING 
RIGHTS. * 


ARTS m 


September 

Christie’s New York: 

Asian Art Week 

They say the Chinese 
government wants to bring 
the country’s art back 
home, whatever the cost. 
How high will they go? 

September 19 


September 13 

“Matthew Barney: 

River of Fundament” 

L.A.’s MOCA presents the 
sculptures and drawings 
made in conjunction with 
the former Yale football 
recruit’s Norman Mailer- 
inspired operatic film, his 
largest undertaking since 
the Cremaster cycle. 


September 4-6 

Amhrosetti Forum: 

Villa d’Este, Lake Como 

How does one con- 
centrate on solving 
the world’s economic 
problems when 
George Clooney’s 
villa beckons? 


September 26-29 
Clinton Global Initiative 
Annual Meeting: 
Sheraton, Times Square 

Surely no distractions 
here, though the BaC' 
carat’s spectacularly 
chandeliered bar is 
just an avenue away . . 


1 . September 24 IfTi 
Paris Opera Ballet 
Opening Night i 

Benjamin Millc' 
pied kicks off his 
' second season ' ^ , jD 
at the Palais « 

pi Gamier with a * 

g premiere of his 9 ■ 

1 new work. Is I du ■ 
■ that Natalie in 
I Dior? * - ^ 

2. September ^ 
Tailgating at Ole Miss 
Mimosas and hors 
d’oeuvres replace 
^ beer and burgers 

at the oak'Iined 
Grove. Wear your 
Sunday best. 

3 . September ^ 

Photograph 51 

Nicole Kidman returns 
m London's West find for the 
first dme in i 7 years as DNA 
pioneer Rosalind Franklin. 

4. September 14 
“Picasso Soulptare" w 
Over 4 hundixd 

of his finest ^lorks 
coine to MoM A 
in the largest 

study in the US. JH m 
in deoidcs. 1 


“Breguet: Art 
& Innovation in 
Watchoiakiiig” 

A horological 
history lesson at 
San Francisco’s 
Legion of Honor. 


September 12 

“The Wrath of the Gods” 

Rubens, Michelangelo, and 
Titian at the Philadelphia 
Museum of Art. 


MOVABLE 

September 9 

FIT Couture Council 
Luncheon 

Manolo Blahnik is 
the first shoe designer 
to be honored at 
the annual NY event. 


FEASTS 

September 2.^-2 .y 
Newport Mansions 
Wine & Food Festival 

Martha Stewart and 
Jacques Pepin discuss what’s 
hot — and not. Take notes. 


September ji 

San Francisco Optra Salt: 

Moiitlight & Mvtic 

Cocktails and dancing at 
the new Opem BalJ 
pavilion on Grave Street. 


September 20 J 

The Broad Huscum ^ 

The $140 million new 
home for Eli and Edythe 
Broad’s 2,ooO'piece 
postwar and contemporary 
art collection — with 
works by Jeff Koons, Ed 
Ruscha, and Takashi 
Murakami — opens in L.A. 


September 2^ 

“Ernest Hemingway: 

Between Two Wars” 

The life of the lit legend goes 
on display at NYC’s Morgan 
Library, with first editions, 
letters, and some seriously 
swoony photographs (above). 


September 2^ 

“Eavard Munch” 

Visit a lithograph of The 
Scream at the Albertina in 
VicauuL and then cheer up 
at the Hole! Sajchcr with the 
famous mmesaJte cake. 


September 4-6 

Concours of Elegance 

Classic cars in a classic 
setting: the Palace of Holy 
roodhouse, in Edinburgh. 


September 9 
The Farrah Fawcett 
Foundation: “A Tex-Mex Fiesta’ 

Original Angel Jaclyn 
Smith will be honored at 
the inaugural benefit at the 
Wallis Annenberg Center 
in Beverly Hills. She won’t 
sign your Farrah poster. 


September r6 
New Yorkers for Children 
Fall Gala 

The dc kickoff to 

the full party ssrason. Get 
ready to see plcniy of 
familiar faces during the 
next few weeks. 


SPORTS 


SMember 13 

“Frank Gehry” 

LACMAis retrospective 
will cover the architect's 

oeuvre from the early 
1960s to the present. 

September 24-2^ 

The Pope Visits New York 
In case a emving for ddoe 
de leche (his favorite) 
hits, Per Sc alum Susanna 
Yoon^s bonbon shop Stick 
With Me stacks picn^. 


September 19-20 

Nautica Malibu Triathlon 

Swim in the Pacific, bike 
along the PCH, run on Zuma 
Beach. . . Ah, California. 


September 26 

Hamptons Marathon 

Jog alongside Christy 
Turlington (if you can 
keep up) on a course that 
covers some of the finest 
terrain on the East End. 


5. September a r 

VerdiV 

The Met Opera’s 
reason opens with 
Bartlett Sher’s 
new production of 
Shakespeare’s trag^ 
edy. Look for Mer- 
cedes Ik5s(^^ 
and her jewelry. 


September 23-28 

Central Park Horse Show 

Georgina Bloomberg (left) 
and Jessica Springsteen will 
compete at WoIIman Rink. 


CHRISTIE’S IMAGES LTD. 2015 (POTTERY AND SCULPTURE); E X 0 T I C A/ A L A M Y (VILLA D’ESTE); GETTY IMAGES (TIMES SQUARE); GISELA S C H 0 B E R / G ETT Y IMAGES (PORTMAN AND MILLEPIED); © 2011 MFIT (BOOTS); AF ARCHIVE/ 
ALAMY (FAWCETT); © 2 00 0- 1 3 KEN SHELTON PHOTOGRAPHY (TURLINGTON); EUROPA PRESS/GETTY IMAGES (BLOOMBERG); © FAIRCHILD PHOTO S E R V I C E/ C 0 N 0 E NAST/CORBIS (BASS); FILIPPO M ONTE FO RTE/AFP/G ETTY IMAGES (POPE 
FRANCIS); TIM SCOTT/© 2015 COURTESY RM SOTHEBY’S (CAR); © RMN/© BEATRICE HATALA (GUITAR SCULPTURE); ANDY ANDERSON (MAN WITH DOG); JOHN F. KENNEDY PRESIDENTIAL LIBRARY AND MUSEUM BOSTON (HEMINGWAY) 




INTRODUCING 

THE SUPREME ANTI-AGING NIGHT CREAM 




www.sisley-paris.com 


NEiMAN MARCUS 


BERGDORF GOODMAN 


BARNEYS NEW YORK 


SAKS FIFTH AVENUE 





THE AWARD WINNING 




COLLECTION 


Supreme a r^cogtii/.ed for it^ powerful com hi nation of active plant extracts 
to effectively fi^ht against the visible signs of skin aging. 

Night after night, skin appears smoother, plumped up, firmer as if toned. Visibly rejuvenated. 
Enjoy the new Supremya Cream in a delicious, rich and easily absorbed smoothing cream texture. 
Layer with SupremVa Eyes at Night for a targeted allH»ver skincarc program. 



www.sisley-parls.coni 


343 BLEECKER SL NYC {21 2) 645^1013 


THE SHOPS AT CRYSTALS, LAS VEGAS {702) 891^0545 






TODD REED 



toddre«d.com 


Pearl Street 
Boulder, CQ 


Abbot Kinney Blvd 
Venice, CA 



ww.dedon.us 
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Where Metal and Fire Meet Love 



Handcrafted in New York City since 1994 
www.DonnaDistefano.com 
212 - 594-3757 
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Fallen IDOLS 


WE COMPARE 
THE DOWNWARD 
TRAJECTORIES 
OE TWO EORMER 
GOLDEN BOYS. 

By Ash Carter 



TOM BRADY 



Underinflating game 
balls, in what is now 
known as Deflategate 
(or BaUghaziX 


Suspended four games; his 
team was fined $1 million 
and foreed to give up 
a first round draft piek. 




Four Super Bowls; 
$37 million over 
five years. ^ 


Wife Gisele, mueh- 
Googled Vietorias 
Seeret Angel. 


Internship at 

Merrill Lynch. 


41 Hall of Fame 
49er Joe Montana 


Infuriatingly 
good quarterback 

Peyton Manning. 


Modeling 
Ugg boots. 


Wellness |urii. 



RAP SHEET 


EALLOUT 


LAURELS 


ADJACENT 

GLAMOUR 


EIRST JOB 


MAN 

CRUSH 


SWORN 

ENEMY 


SIDELINE 


SECRET 

AMBITION 
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BRIAN WILLIAMS 



12 Emmys; ^ 

$10 million 
a yean i 


■ Daughter Allison, 
the clothed one , ^ 
" on HBO s Girlm>£i^ 


Internship in the 

Carter White House. 


Bleeding 
heart U2 
frontman 

Bono. 


ABC News’s answer 
to Ryan Seacrest, 
anchor David Muir. 


Slow'jamming 

the news on 

Jh TmghlSkow. 


Talk show fiitors. 


Initially suspended six 
months; ultimately 
downgraded to MSNBC. 


Overembellishing his 
experiences of the Iraq 
War, Hurricane Katrina, 
the Berlin Wall, etc. 
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INTRODUCING BLACK CAVIAR | LAGOS.COM 
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CAYMANS NORMAN, OK 405-360-3969 
CROGHAN’S JEWEL BOX CHARLESTON, SC 843-723-3594 
DIVA DIAMONDS & JEWELS SANTA FE, NM 505-988-1561 
JOE BRAND LAREDO, TX 956-722-0771 
LEWIS JEWELERS WEBSTER, TX 281-332-8433 
McCASKILL & COMPANY DESTIN, EL 850-650-2262 
NAIFEH FINE JEWELRY OKLAHOMA CITY, OK 405-607-4323 
SHETLER WADE JEWELERS SAN ANTONIO, TX 210-826-0660 
SID POTTS INC. SHREVEPORT, LA 3 I 8 - 797-2929 



SHORE JOY 
From top: Juliana, 
in Mira Zwillinger, 
and Dean; the 
light-strewn table 
setup; the scene 
at the reception. 


Paradise 

FOUND 


A COUPLE’S PATH 
TO THE ALTAR ENDS 
WHERE IT BEGAN. 

By Leena Kim 


than platonic to their relation^ 
ship. “I’m pretty conservative, 
but all rules were off when I 
met Juliana,” Dean says. “There 
weren’t any fears.” 

The pair returned to Tulum in Decem- 
ber of that year, and Dean popped the 
question. So, naturally, when they were 
planning their November 2014 nuptials, 
the Mexican resort town was the obvi- 
ous choice. Family and friends from New 
York (where the couple live now), Brazil 
(where the bride grew up), Europe, and 
Japan flew in for a three- day celebration 
that Juliana says felt like “a family holi- 
day, but with 70 people.” 

The endless energy of the Brazilians, 
Dean says, added to the weekend’s “adult 
spring break” vibe, as did a midnight taco 
truck, a cigar roller, a Mexican trio that 
played bossa nova versions of Van Morri- 
son and U2, and tequila that flowed freely. 
“Everyone left the wedding with another 
20 friends from different countries,” Juli- 
ana says. The couple headed off for a safari 
in Tanzania for their honeymoon. « 


O n Memorial Day 2013, Juliana Rudell 
was lamenting that her dinner plans 
had fallen through at the last min- 
ute, so her roommate decided to contact 
Dean Di Simone, whom she had been try- 
ing to introduce to Juliana for six months. 
Though Dean had just finished eating, he 
arranged an impromptu dinner party in his 
Soho apartment. “It was a really good deci- 
sion to eat twice that night,” says Dean, a 
designer who, with Juliana, a model, is one 
of the American partners of Tokyobike, a 
Japanese bicycle brand. 

The two immediately hit it off and 
became fast friends — so much so that on 
that very evening Dean asked Juliana to 
accompany him to a wedding in Tulum, 
Mexico, that summer. To his surprise she 
said yes. Two weeks later they bought 
a French bulldog they named Efenry 
with the intention of taking care of it as 
friends. But while they were at the afore- 
mentioned wedding it became quite clear 
to both that there was something more 


SEND WEDDING SUBMISSIONS FOR THE MAGAZINE 
AND WEBSITE TO TNCWEDDINGS@HEARST.COM 
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The Surrey is a discree 
tecape on f^nhattan’ 
Upper East Side. Step: 
fronn Central Park, 
world-class museums 
and Madison Avenue 
shopping, the hotel 
features Cornelia Spa 
and Daniel Boulud’s 
Michelin-starred 
Cafe Boulud. It is 
New York City’s only 
Relais & Chateaux hot 



OUT^ABOUT 



By David Bouley 


I ’m generally cooking food, 
not writing about it. But 
when you’ve been a chef as 
long as I have (43 years!), you 
accumulate a store of time- 
savers that you want to share: 
prepared oils, juices, powders, 
and sauces that enhance origi- 
nality and flavor in the healthi- 
est possible ways. Lately I’ve 
been calling them building 
blocks, because you can build 
anything out of them, and 
because it makes it sound like 
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what cooking should be: fun! I 
keep thousands in the kitchen 
of my New York restaurant 
Bouley, ready to go at all times. 
My intention is to share a few 
of them with you to help you 
set up a living pantry. And in 
this new occasional column. I’ll 
be writing about other innova- 
tions in my kitchen that you 
can apply in yours. 

You’d be surprised how the 
right combination of ingredi- 
ents can turn a food you eat 

TOWNANDCOUNTRYMAG.COM 


every day into something sur- 
prising. For example: Combine 
a teaspoon of raspberry vinegar, 
a teaspoon of vanilla oil, a 
couple of drops of garlic oil, and 
a half-teaspoon of orange pow- 
der, and slather it onto half of a 
beautifully ripened tomato. The 
first time I tried this, the taste 
was so unexpected it made me 
laugh. If you serve it to friends, 
they’ll tell you you’re a genius. 

And it’s so simple! Really, 
all you need [CONTINUED ON PAGE 112] 


THOMAS SCHAUER 
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NEW a NOTABLE 


ALBERTO COLLECTIONS 

This vintage inspired pendant has 
a classically feminine flare. The 
mesmerizing pear shape tanzanite, 
approximately 6-carats, is accented 
with 1.5-carat brilliant cut diamonds 
and is suspended from a 14-karat 
rose gold chain. Alberto’s design 
has a Victorian twist that is perfect 
for today’s fashion forward woman. 

For more information, please visit 

albertocoUections.com. 





JANEIREDALE 

All the benefits of the original 
award-winning jane iredate 
Smooth Affair® Facial Primer 
& Brightener are now available 
in the new Smooth Affair® for 
Oily Skin. Groundbreaking 
PoreAway™ technology visibly 
reduces shine to create the ideal 
makeup canvas while fighting 
blemishes and clogged pores, 
for beautiful, radiant skin. 

For more information, 
please visit janeiredale.com 
or call 877.869.9420. 



SAN FRANCISCO OPERA 

San Francisco Opera opens the new season September 1 1 with Giuseppe 
Verdi’s luminous opera, Luisa M/7/er conducted by Nicola Luisotti. The evening 
begins with the premiere benefit gala. Opera Ball 2015, chaired by the 
Opera Guild’s Karen Kubin and Jane Mudge, and designed by internationally 
acclaimed event stylist, J. Riccardo Benavides. Photo by Ken Friedman. 

For more information, please visit sfopera.com/guild or call 415.565.6493. 


THE ONE AND ONLYONE^” 

Introducing the pink rose, a rarer-than-rare natural 
fancy intense pink diamond from Africa. Weighing 
4.23-carats, the internally flawless type lla pink rose 
diamond is flanked by two pear-shaped D color IF 
diamonds totaling 1.50-carats. From The One 
and Only One Collection of fancy color diamonds, the 
most concentrated form of wealth in the world. GIA 
certified. Conflict free. Price upon request. 

For more information, please e-mail 

lnforaTheOneAndOnlyOne.com. 
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THE SECRETS 
OF SWISS TRAVEL 





WINTER GAMfr^ 
Didi Fenton, in 
1983 (above), 
sinks a putt on a 
powdery St. Moritz 
course; William 
Buckley and John^^ 
Kenneth Galbraith, 
near Gstaad, 1977. ^ 


FREE RIDE 
Walter Latscha, 
before boarding 
his toboggan at 
St. Moritz’s Cresta 
Run, 1984. 


PEAK SUN iVi 
Model Barbara X 
Mullen, in Klosters, 
January 1963; 
vacationers soak 
up the potent 
rays in Zermatt, 
March 1968. 









SWISS INTELLIGENCE 

MYTHS 
LEGENDS 

^‘FORGET HEIDI, SECRET BANK ACCOUNTS, 
AND SCENERY.” 

O r so we warned T&C readers in an April 1979 
portfolio titled “Switzerland: A Land for All 
Seasons.” “The reason for vacationing in 
Switzerland,” we went on to note, is that “this is the last 
place where elegance can thrive coddled by conrtesy 
promptness, and scrupulous honesty. After all, nothing 
terrible has happened here for centuries.” Lest such peace 
and order lull one into a cliched fantasy of cows and 
snow, we remarked on the country’s penchant for 
sheltering boat rockers — Byron, Einstein, Joyce — and 
sybarites — Niven and Niarchos, Guinness and Agnelli. 

And for all these reasons T&C has returned to 
Switzerland repeatedly in its 169'year history. In 1912 
a special supplement extolled the virtues of Geneva as a 
center for social thought where “Calvin preached.” St. 
Moritz was described as a “progressive community” with 
“handsome modern hotels.” The proprietor Hans Badrutt 
took out an ad for his Leading Hotel, called the Palace. 

And was there a woman in fur lined boots on the Swiss 
slopes who was not photographed for T&C by Slim 
Aarons in the 1970s and ’80s? We continue to go back, 
in our pages and in person — for watch and art fairs, and 
a few snuck'in weekends of skiing every year. Still, it 
sometimes seems, as we said in a piece in May 1964, that 
Switzerland remains “a tough nut to crack.” The country 
known for cuckoo clocks also constructed the first 
watch to make it to the moon. The land that begat Heidi 
also created artist Urs Fischer. This landscape of rolling 
verdancy and snowcapped serenity is also the place where 
high-powered political rivals argue global economics. And 
cities that nurture Old World traditions and craftsmanship 
are also forging ahead strongly and stylishly into the new. 
We went deep inside Switzerland’s creative class for 
lessons in navigating these delightful contradictions — and 
managed to debunk a few Swiss myths along the way. 

ON THE COVER, clockwise from top /e/f; Vladimir Nabokov; Audrey Hepburn; John Lennon; 

Alberto Giacometti; Balthus and his wife Setsuko; Princess Grace with Caroline and Albert; 

Lady Diana Spencer; Jackie Kennedy and John F. Kennedy Jr.; Urs Fischer; Andy Warhol. 
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THE MYTH The only worth' 
while swath of Zurich is the three 
blocks between the Baur au Lac Hotel 
and the Spriingli chocolate shop. 

THE REALITY Zurich is a 

different city from what it was even 10 
years ago. “The city is growing so fast,” 
says Zurich'based interior designer 
Sybille Zollikofer. When art collec' 
tor Gigi Kracht is not hosting exhibi' 
tions in the park of the Baur au Lac, she s 
exploring the Niederdorf neighborhood, 
which is now a nightlife hub. Meam 
while, celebrated experimental musician 
and artist Dieter Meier appreciates the 
blend of all that s new with the city s 
heritage: “You can still find architecture 
from the 12th century, like the beautiful 
Grossmunster church.” Afterward, one 
can visit the Centre Corbusier, dedicated 
to and built by the architect. Here, these 
reigning members of Zurich’s artistic 
community unlock the city’s treasures. 


WHAT TO DO 

Go to the old Lowenbrau building for 
a heavy dose of contemporary art. “All 
the most important galleries in Zurich 
are here,” Meier says, lowenbraukunst.ch 


have the cool brands from all over the 
world,” Zollikofer says. And then head 
to Maud: “The women running the store 
have an intellectual point of view and 
the nicest knitwear.” VESTIBULE.CH; MAUD.CH 


ZURICH 

CREATIVE CLASS 


“I love En Soie, the store owned by 
Dieter Meier’s wife Monique,” says ZoL 
likofer. “They sell beautiful pottery and 
design really nice jewelry.” ENS0IE.COM 


For more great jewels, says Zollikofer, 
visit Flavia Tschanz. flaviatschanz.ch 


“One of the more interesting young 
fashion designers in Switzerland today 
is Julian Zigerli, who has a store here,” 
Zollikofer says, julianzigerli.com 


Patrizia Crivelli, chair of the Bernese 
Design Foundation, recommends the 
Museum Gestaltung for its collection 
of Swiss design. MUSEUM-GESTALTUNG.CH 


One of the best things about Zurich, 
Zollikofer says, is “places where you can 
swim and have cocktails: Rimini Bar, 
Barfuess Bar, and Seebad Enge . ” 


Stroll the trendy Seefeld area, stopping 
at the chic boutique Vestibule. “They 



WHERE TO EAT 

Book a week in advance for a table at Ojo 
de Agua, an Argentine restaurant owned 
by Meier. “It’s a beautiful small place that 
serves the organic wine and meat that I 
raise on my farms in Argentina,” he says. 
OJODEAGUA.CH/EN/WEINKONTOR 

Spriingli is the city’s most famous choC' 
olate and pastry shop. “It’s fantastic,” 
says Meier. “It’s been around for more 
than 175 years.” spruengli.ch 

Everyone loves the legendary Kronen- 
halle, including Switzerland’s most 
famous chef, Andreas Caminada (see 
Engadine Valley): “It’s a must. You eat 
traditional dishes like schnitzel while sur- 
rounded by modern art.” kronenhalle.ch 

Eor more than a century the Italian res- 
taurant Ferlin has been serving excel- 
lent traditional Venetian-style cuisine. It 
is one of Meier’s favorites. “People come 
from Italy just to eat in this restaurant.” 
CASAFERLIN.CH 


URBAN WONDERS 
A design by Gottfried 
Honegger (right) and a 
Klaus Vogt chair 
(opposite), both at the 
Museum Gestaltung. 
Above: Ihe Centre Le 
Corbusier. Opposite: 
Seebad Enge pool — where 
massages, yoga, and 
cocktails are all on offer; 
Mick Jagger, Brian Jones, 
and Keith Richards of the 
Rolling Stones arrive in 
Zurich, 1967. 


WHERE TO STAY 

“I definitely recommend the Baur au 
Lac,” Meier says of the renowned prop- 
erty. “It has a great view of the lake, fan- 
tastic service, and 170 years of history. 
Andy Warhol liked it, too.” bauraulac.CH 

The Bolder Grand is Zollikofer’s go-to 
spot for pampering. “I’ve been around 
the world, but the Bolder has the best 
spa on earth. The treatments, the service, 
and the aesthetics are all just amazing.” 
THEDOLDERGRAND.COM 

But the Widder, she says, is “the cool- 
est hotel in town. It’s very interesting in 
terms of design. They connected nine dif- 
ferent historic houses; the interiors are 
a stunning mix of old and new, such as 
medieval frescoes with an Eames chair. 
They have the nicest bar and just opened 
a new restaurant.” widderhotel.ch 
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LUXE AND LEGIT 


THE MYTH Why go to Verbier if you can afford Gstaad? 

THE REALITY There’s plenty of money in Verbier, but, unlike in Gstaad, 
where fur boots and designer ski suits are de rigueur, wealth here is worn quietly, 
and skiing takes center stage. No doubt it has its share of ritzy nightclubs and 
plush accommodations fit for countesses, but Verbier is also the resort of choice 
for many of the world s top extreme athletes, including snowboarding champion 
and filmmaker Xavier de la Rue. “There’s a nice mix of tradition and modernity,” 
he says. “You stay in a centuries-old barn with so much soul, but on the slope you’re 
surrounded by interesting people from all over the world. Plus, it’s so central. I can 
have lunch in Italy and dinner in France.” Ffere is Verbier, his way. 


LOCAL RICHES 
1&C'% visit with a 
dairy farmer in the 
village of Verbier. 


WHERE TO STAY 

If Richard Branson’s superchalet the 
Lodge is not your thing, book a ser- 
viced luxury property through Verbier ’s 
stylish chalet rental company CK Ver- 
bier. It offers the best of both home and 
hotel: a private staff at your beck and 
call, a world class wine cellar (Krug is 
the house champagne), and private chefs 
trained in a Michelin-starred restaurant. 
THELODGE.VIRGIN.COM; CKVERBIER.COM 

The Nevai is a four-star hotel with 
modern interiors, a huzzy lounge, and a 
Japanese restaurant called Nomad. “They 
make the best cocktails. Even if you don’t 
stay there, you have to go for a drink 
and the amazing sushi,” de la Rue says. 
HOTELNEVAI.COM 

The new W Hotel’s location puts it in 
the running, especially for serious ski- 
ers. “If I were recommending a hotel to a 
friend, it would be the W. It’s right there 
at the lift.” WVERBIER.COM 


SWISS iNTELlkENCE 
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CHALET VALLEY 
French snowboarder 
Charle Jonathan {left) 
shreds the Bee des 
Rosses, in the Pennine 
Alps. Every year the 
mountain hosts Xtreme 
Verbier, the most 
challenging freeride 
competition on earth. 
Right: A view of the 
village from the Hotel 
Nevai’s penthouse. 
Qfifio&te, ftrkft 
VerbiH aglow at iigll. 


especially good about them is they have 
a place up on the mountain where you 
can change or service your gear if nec- 
essary” SKISERVICE.COM 

After the slopes, head to Pub Mont 
Fort. “What I love about Verbier is the 
apres-ski scene. After a great day in the 
mountains you come down and meet 
everyone as the sun goes down,” de la 
Rue says. “And there’s always a good 
party here.” Indeed, everyone from 
Russian oligarchs to ski bums comes to 
this iconic two-story bar. PUBMONTFORT.COM 


WHAT TO DO 

Book backcountry skiing with John 
Falkiner or Hans Solmssen, the two 
best guides in Verbier, according to de 
la Rue. “They sometimes work together, 
and they have a similar approach.” Both 
specialize in ski safaris — taking clients 
off the groomed trails to areas with 
virgin snow and no other skiers. They 
cater to beginners and experts alike. 
SWISSGUIDES.COM; J0HNFALKINER.COM 

Rent equipment at Ski Service, which 
is right in the middle of town. “What’s 


1964 


FAMILY CREST 
Slim Aarons captures 
a sea of skiers 
relaxing between runs 
' ip Verbier for T&C. 


“One of my favorite places to eat is a 
little chalet in the mountains called La 
Marlenaz. Either you hike there or 
they come get you with a snowmobile. 
There’s nothing like going up there on a 
winter evening and eating the most deli- 
cious traditional Swiss food. And then 
afterward you hike back down under the 
stars. I personally ride down on skis or 
snowboards with a headlamp.” marlenaz.ch 


WHERE TO EAT 

Of the Offshore Cafe de la Rue says, 
“It’s where I go for coffee or breakfast. 
It’s young and trendy. It has the vibe of a 
surf shack.” offshorecafe.com 

“Brasserie Le Bee is calm and high-end,” 
he says. “Plus, it’s close to the slope.” 
BRASSERIELEBEC.COM 


MOUNTAINTOP SHOP 
Ski Service Les 
Ruinettes is a full- 
service ski shop 7,000 
feet above Verbier. 
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BASEL 

BEYOND THE EAIRS 


THE MYTH The only reason to 
go is for Art Basel, the king of contem- 
porary art fairs, held each June. 

THE REALITY The city is a 

cultural powerhouse year-round, with 
more than 40 art and design muse- 
ums. “It’s incredible to have such a 
small population so steeped in art,” says 
Elena Filipovic, the new director of 
Basel’s Kunsthalle. Los Angeles-born 
and Princeton-educated, Filipovic made 
a big impression on the art world as 
senior curator at the Wiels Contempo- 
rary Art Center in Brussels before com- 
ing to the Kunsthalle, which is known 
for its contemporary exhibitions. “There 
are at least 20 top-notch institutions in 
the city,” she says. “There is lots of pres- 
sure to put on a great show, because, 
frankly the people here have seen it all.” 
Welcome to her curated Basel. 


WHERE TO STAY 

Dating from the 17th century, the decid- 
edly grand 101-room Les Trois Rois is 
“Old World luxury on the Rhine River,” 
Filipovic says. “It’s like a Visconti film!” 
Everyone from Napoleon to Picasso has 


spent a night here. Good luck getting a 
room during the big watch or art fairs 
in Basel — many of the reservations 
are grandfathered in. Though anyone 
is welcome to pull up a seat at the bar. 
LESTROISROIS.COM 



HOMETOWN HEROES 
The Tinguely Museum 
(left) houses the 
sculptural machines 
of artist Jean Unguely; 
tennis legend Roger 
Federer (right) was 
born in Basel. Above: 
The atrium at Les Trois 
Rois. Below: The Paul 
Gauguin show at the 
Beyeler Foundation 
earlier this year. 



WHAT TO DO 

“The Kunsthalle Basel is known for 
giving artists their first major shows,” 
Filipovic says — something Edvard 
Munch, Vincent van Gogh, and Marc 
Chagall experienced firsthand, kunsthalle 
BASELCH 


Along with Le Corbusier, Ludwig Mies 
van der Rohe, and Walter Gropius, 
Karl Moser was a founding father 
of modern architecture. “Moser’s St. 
Anthony roughcast concrete church 
from the 1920s is an architectural won- 
der,” Filipovic says. ANTONIUSKIRCHE.CH 


WHERE TO EAT 

“It’s not just because I work here,” 
Filipovic says. “The Kunsthalle res- 
taurant is a place where artists and 
intellectuals have come to eat for 
nearly 150 years.” But make sure 
you book far in advance during any 
of the city’s big fairs if you want to 
ensure access to the excellent grilled 
crevettes with chili sauce. RESTAURANT- 
KUNSTHALLE.CH 

Filipovic frequents Gatto Nero, a 
casual Italian spot with “great food 
and sweet owners.” 63 oetlingerstrasse, 
011-41-61-681-5056 

Another favorite is Veronica: “the 
only restaurant I know where you 
can swim in the river below and eat 
almost at the same time.” msveronica.ch 


C3 S 



This is a perfect time to visit two of 
Filipovic’s favorites: the Beyeler Foun- 
dation, a glass box filled with light 
designed by Renzo Piano, and Mario 
Botta’s Tinguely Museum. “The Beye- 
ler Foundation just put on an incred- 
ible Gauguin show,” Filipovic says. Up 
next is an exhibition of Marlene Dumas 
paintings. The Tinguely will show the 
work of Ben Vautier starting in Octo- 
ber. FONDATIONBEYELER.CH; TINGUELY.CH 
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Designed by Austrian mystic Rudolf 
Steiner and made from cast concrete, 
the Goetheanum, in Dornach, serves 
as a “School of Spiritual Science” but 
also hosts dance, music, and dramatic 
performances and has a bookshop and 
a park. It is considered by some critics 
a masterpiece of modern architecture. 
“It’s the most unusual must-see,” says 
Filipovic. “A very strange, wonderfully 
charged site.” G0ETHEANUM.ORG 


Chez Donati is another see-and-be- 
seen spot; it also serves terrific osso 
buco. 011-44-61-322-0919 
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COCOA TRAIL 
The decadent 
products of 
chocolatier 
Auer (right) 
are available 
only in Geneva; 
Lake Geneva 
in all its glory 
(left). Above: 

A sculpture by 
artist Xia Hang at 
the MAD Gallery. 


GENEVA: 


UNEXPECTED COOL 


THE MYTH It’s a conservative city of watchmakers. 

THE REALITY Geneva is surprisingly cool — you just have to know where 
to look. “There s an underground life of artisans and little cafes and unusual bou- 
tiques,” says Maximilian Biisser, a famed local artist whose atelier on Rue Verdaine 
is filled with watches that are more like sculptures, and technological innovations 
that are more like works of art. Like his city, Biisser has a debonair precision on the 
surface and a deep reserve of creativity underneath. He’s not alone in his apprecia- 
tion of the banking capital: The country’s most celebrated chef, Andreas Caminada 
of the three-Michelin-starred Schloss Schauenstein, notes that Geneva’s French culi- 
nary traditions make for an excellent restaurant scene. 


WHERE TO EAT 

The Restaurant de THotel de Ville 

in Crissier, about 45 minutes from 
the city. According to Gaminada, 
chef Benoit Violier, a fellow three- 
star recipient, is known for his game 
dishes and desserts. RESTAURANTCRISSIER.COM 

Domaine de Chateauvieux, which 
is in a 13th-century farmhouse. Gami- 
nada admires chef Philippe Ghevrier, 
whose dishes reflect the haute-rustic 
atmosphere. CHATEAUVIEUX.CH 

Bernard Ravet, another favorite of 
Caminada’s, runs Ermitage on a vine- 
yard 30 miles outside Geneva, serving 
such dishes as grilled foie gras, ravet. CH 

Biisser is a fan of the Mediterranean- 
themed Cafe Zinette. “It’s located in 
a historic house and the food is inno- 
vative. It’s a very word-of-mouth kind 
of place.” CAFEZINETTE.CH 


WHAT TO DO 

Take a plunge at the Bains des Paquis. 
“This is where you’ll find the most 
mixed crowd in the city: a big tattooed 
guy sitting next to a society girl carry- 
ing a Birkin,” Biisser says. Get a mas- 
sage, have some fondue, and take a dip 
in the hammam in winter, or in the lake 
in summer. BAINS-DES-PAQUIS.CH 
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EARLY 

EXPLORERS- 
T&C noted Geneva’s 
“progressive” 
and “intellectual 
environment.” 




Visit the rose garden and the 200-year- 
old trees at Parc de la Grange. “I go 
there with my daughter as often as pos- 
sible,” says Biisser. 


Head to the Planpalais flea and farm- 
ers market. “This is one of my favorite 
things to do on a Saturday. You can find 
everything from vintage cameras to old 
issues of Paris Match’' Another great 


See something at Victoria Hall, a stun- 
ning theater built in 1894. “The last con- 
cert I saw there was Anoushka Shankar 
playing the sitar,” says Biisser. 


Browse Septieme Etage. Owner Kath- 
arina Sand, an art and fashion maven, 
dedicates her time to tracking down 
hard-to-find designers. SEPTIEME.COM 


Indulge at Auer, the artisan chocolate- 
maker founded in 1939. “Their addic- 
tive chocolate- covered almonds, called 
amandes princesse, are to die for,” Biisser 
says. CHOCOLAT-AUER.CH 


farmers market is held on Wednesdays 
and Saturdays in Garouge, “a historic 
suburb that looks as if it could be in the 
south of France.” 


WHERE TO STAY 

Biisser is partial to La Reserve, which 
lies just outside the city. “It’s a beautiful 
location, with an excellent restaurant 
and bar and an incredible swimming 
pool,” Biisser says. “Even though I live 
here, I went to stay there with my 
wife — it’s like a holiday outside the 
city.” LARESERVE.CH 


“La Cour des Augustins is in a less 
touristy part of the town, on the left 
bank, but it makes up for it with its 
cool design.” LACOURDESAUGUSTINS.COM 

The Four Seasons, located in an ele- 
gant 19th-century palace in the center 
of the Old Town with beautiful views 
of the lake, completed a major renova- 
tion in 2014. FOURSEASONS.COM/GENEVA 
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ST. MORITZ 
ENGADINE VALLEY 

PEAKS OF INTEREST 


THE MYTH it’s a glitzy ski des^ 
tination for the obscenely rich. 

THE REALITY Well, actu- 
ally that’s not totally untrue. But it’s 
not the whole truth, either. The holiday 
scene in St. Moritz — replete with Rus- 
sian oligarchs, big jewels, and private 
jets — can be loads of over-the-top fun, 
but the town is just one part of the long 
Engadine Valley, which serves as a low- 
key year-round destination for Swiss 
citizens (and for any foreigners smart 
enough to take their cue). “There’s 
nothing nicer than hiking in the Swiss 
mountains,” says Dieter Meier (see our 
Zurich section for his urban recommen- 
dations). He and his family bought a 
400-year- old house that once belonged 
to the conductor Claudio Abbado, 
located in a remote part of the valley. 
“In our village you’d think you were liv- 
ing in medieval times.” He also notes 
that while Swiss valleys tend to be nar- 
row (“they make me claustrophobic”), 
Engadine is wide and generous. “It 
reminds me of the Himalayas.” Here, 
he and some of the other Switzerland 
experts from the previous pages weigh 
in on what they love about the region. 


WHAT TO DO 

Take a ski break and head to the 
Karsten Greve contemporary art 
gallery, says Gigi Kracht. Greve also 
has galleries in Paris and Cologne and 
shows such artists as Sally Mann and 
John Chamberlain. GALERIE-KARSTEN-GREVE.COM 
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WHERE TO EAT 

La Coupole/Matsuhisa (as in chef 
Nobu Matsuhisa), in Badrutt s Palace 
Hotel, and El Paradise, which is in a 
ski hut high up in the mountains, are 
where chef Andreas Caminada dines 
when he s in the area. “You can ski in 
and eat great alpine food with a beauti- 
ful view,” Caminada says of El Paradiso. 
EL-PARADISO.CH 

Kracht and her family often eat at Piz- 
zeria Heuboden, in the Chesa Veglia, a 
converted farmhouse with two bars and 


WANDERING EYES 
Hotel Castell (right) is 
known for its views — 
and its considerable 
contemporary art 
collection. Below: 
Norman Foster (left), 
aboard Frangois Roche 
and Pierre Huyghe’s 
moving art piece; a 
high-altitude treat at 
El Paradiso. Opposite: 
Between runs skiers 
can rest their legs in a 
strandkorb. 


WHERE TO STAY 

The Waldhaus Hotel, in a town out- 
side St. Moritz, is a favorite of design 
guru Patrizia Crivelli. “ft s rare that I 
find a hotel where I feel so at home,” 
she says of the traditional. Old World 
Waldhaus, which attracts European 
intellectuals and could easily have been 
the model for Wes Anderson’s Grand 
Budapest Hotel, “ft s 100 years old and 
has been run by the same family for 
five generations.” WALDHAUS-SILS.CH 

Kracht (wife of Baur au Eac owner 
Andrea Kracht) and her family head 
to Badrutt’s Palace every winter. “You 
can never go wrong with a traditional 


three restaurants, “ft s very homey, but 
you have to book way ahead — or get 
friendly with the concierge.” 

Trutz Hiitte, a mountain restaurant 
“that has a beautiful view of a lake,” is 
Zollikofer s go-to spot. “This past win- 
ter I walked up there pushing a baby 
carriage, and it took more than two 
hours. Near the end I thought it was a 
horrible idea, but when we arrived and 
I ordered my favorite french fries with 
onion sauce, I was really glad I did it.” 
SURVETTAHOUSE.CH 


property that has been there for ages,” 
she says. “You have to dress to the 
nines, even at breakfast. Eur coats and 
diamonds. You have to leave your 501s 
behind.” Kracht is partial to the spa, 
which is overseen by the wife of the 
hotels director and is popular for its 
ayurvedic treatments. BADRUTTSPALACE.COM 

Hotel Castell is Zurich interior 
designer Sybille Zollikofer s getaway of 
choice. “It s owned by art collectors, so 
the place is filled with contemporary 
art,” she says. “I love to go there because 
it s a nice, edgy mix of traditional and 
modern. They also have a great kids 
program.” HOTELCASTELL.CH 
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Swiss made since 1848 
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CHEF IN RESIDENCE 


[CONTINUED FROM PAGE 94] are the 

building blocks of garlic oil and 
orange powder. So let s start 
with those. 

To make three or four 
ounces of orange powder, 
start by removing the skins of 
eight oranges. Using a peeler, 
remove the white part — the 
pith — from the orange part — 
the rind. Turn the insides of 
the rinds up and dust them 
with coconut cane sugar (very 
low on the glycemic index 
and full of vitamins and nutri- 
ents). I then put the rinds in 
a dehydrator — you can get 
a new one for less than $50 
online — but an oven will do 


just as well. Preheat yours to 
300 degrees for 15 minutes, 
then turn it off. Place the rinds 
on aluminum foil (make sure 
they re not touching), put them 
on a rack in the heated oven, 
and leave them overnight. The 
next morning they’ll look like 
twisted, dried twigs. Grind 
them up in a basic coffee 
grinder (obviously, clean it out 
if there’s coffee in it) and — 
presto! — you have an amazing 
orange powder that you can 
add to all manner of dishes. 
Stick it in a glass jar, one with a 
rubber gasket that you can seal 
tight, and it will keep in the 
fridge for six months at least. 


o make the garlic oil: Break 
three heads of garlic into 
cloves. Leave the skins on — I 
call them jackets — and put 
them in a baking dish with a 
tablespoon of olive or grape- 
seed oil, a sprig of thyme or 
rosemary, maybe a couple of 
fresh bay leaves, and a table- 
spoon of butter. (The humidity 
in the butter helps keep the 
garlic from turning brown. 
Brown garlic still tastes good, 
but you lose the nutrient den- 
sity, and the browning starts 
to create digestive issues for 
some people.) Bake the cloves 
at 325 degrees for eight to 12 
minutes, until they’re soft and 




IN BLOOM 
Nantucket blue fin 
with caviar and 
edible flowers. 
Below left: The 
foyer of Bouley, 
in Tribeca. 


OPTION 

PACKAGE 

Bouley' s basics make it 
easy to pull off a unique 
meal in a hurry 

GARLIC OIL 

1) Baste 

^ onto fish 
and grill — 
delicious! 2) Use just 
the cloves as a base for 
a pesto or crush them 
and spread on toast. 

3) Mix with tomatoes 
and orange powder for 
gazpacho. 


PARSLEY 

WATER 

l)Mix 

oil and lime juice for 
salad dressing. 2) Toss 
with olive oil, grated 
cheese, pine nuts, and 
drained pasta. 

ORANGE 
■■■ POWDER 

1) Sprinkle 
on steamed 
vegetables. 2) Add a 
pinch to grilled fish or 
white meats. 3) Spread 
under a chicken’s skin 
before roasting. 
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Start to caramelize — turning 
sweet, blond, and creamy, as 
we say. Remove the dish from 
the oven, pour in two cups of 
olive oil, and let it sit for an 
hour. Once the mixture is cool, 
remove the cloves with a slot- 
ted spoon, take off their jack- 
ets, and put them in a glass 
jar (the same kind you used 
for the orange powder). Now 
take the oil, add back the jack- 
ets for extra juice, and strain 
that mixture into the jar with 
the cloves, removing all the 
solids. Store this in the fridge; 
it will also last for six months — 
if you don’t use it up first. 

One more for good mea- 
sure: In the ’80s, when I 
stopped using butter and 
cream, I was looking for new 
ways to pack dishes with flavor. 
One of my solutions was pars- 
ley water — a concentrate of 
the flavor of fresh parsley — 
and it couldn’t be simpler to 
make. Begin by removing 
the stems from two to three 
bunches of flat parsley. Put a 
tablespoon of oil — safflower, 
sunflower, grapeseed, or olive — 
in a hot good-size pan until 
it just starts to smoke. Drop 
the parsley into the oil and 
add a teaspoon of honey; move 
it around with a flat wooden 
spoon. When the parsley 
starts to wilt (much as spinach 
would), throw in three or four 
ice cubes — which brings the 
cooking to a stop — and drop 
it all into a blender. Once it’s 
thoroughly blended, strain it 
until you have parsley water. 
Pour it into plastic baggies and 
store flat in the freezer. Break 
off a piece as needed for cook- 
ing. The flavor is powerful, so 
you generally don’t need more 
than a tablespoon. 

To the left are a few of the 
ways you can employ these 
building blocks, but cooking is 
all about trial and error (and 
fun), so use your imagination. 
With these you’ll never serve 
the same dish twice. « 
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today at canyon ranch ^ 

A Wall Street analyst discovered a passion 
for cardio kickboxing, learned that 
kayaking can be a moving meditation 
- and, in the solitude of a forest glade, 
listened to her soul. 


This Is Your Moment 



Anniversary Special 

Say farewell to summer - and to stress - with a fabulous getaway to a 
world of healthy pleasures In the scenic Berkshires. Help us celebrate our 
anniversary with special savings of 25% on the all-inclusive vacation of a 
lifetime at Canyon Ranch in lovely Lenox, Massachusetts. Simply mention 
"Anniversary Special" when you reserve your stay. 

Contact your Travel Professional, or book directly: 888-288-3850. 

Valid August 3 1 - September 30, 201 5. 3-night minimum stay in Lenox. Other restrictions may apply. 



ALL-INCLUSIVE, LIFE-ENHANCEMENT HEALTH RESORTS tucson, arizona | lenox, massachusetts 
wellness | fitness | spa | medical | nutrition | canyonranch.com 
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A SHIP OF GLASS 
MAKES FOR A 
HYPNOTIC JOURNEY 
7Hi?OUG/f VIETNAM 
AND CAMBODIA 

By Klara Glow czew ska 
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W hen I first stepped 

out onto the balcony 
of my cabin on the 
Aqua Mekong, the third and 
newest ship from Aqua Expedi- 
tions, the boutique river cruis- 
ing company, I was instantly 
struck by three things: the 
moist heat, the speed of the 
Mekong’s current, and the 
myriad (and to me romantic- 
looking) clumps of water hya- 
cinth carried along by it, like 
wreaths thrown onto the water. 
And I thought of The Lover. 

Marguerite Duras s steamy 
and at least partially auto- 
biographical novel of French 
colonial life in 1930s Viet- 
nam begins with just such a 
view of the Mekong, which 
her pubescent semifictional 
self, aboard a Saigon- and 
boarding-school-bound ferry 
and about to encounter the 
elegant Chinese man of the 
books title, describes as “brim- 
ful.” It “carries everything 
along,” Duras writes, including 
“islands of hyacinths all stuck 
together. . . Everything flows 
toward the Pacific, no time for 
anything to sink, all is swept 
along by the deep and headlong 
storm of the inner current.” 

The French, including 
Duras s family, long ago 


departed from Indochina. Yet 
the river beyond my floor-to- 
ceiling windows and glass bal- 
cony was as she wrote about 
it. One of the many beauties 
of the Aqua Mekong’s design, 
as I would notice over the four 
days of the cruise (which ran 
upstream from My Tho, in 
Vietnam’s Mekong delta, to 
Cambodia’s capital, Phnom 
Penh), is the way it enables 
this visual ever-presence of the 
mighty river and of everything 
floating, navigating, and living 
on it. There were the hyacinths, 
which never stopped coming 
and of which I never tired, but 
also fishermen’s boats, barges 
loaded with rice husks (used 
for fuel), still larger barges 
weighed down by dredged river 
sand (exported as landfill to 

TIPS ^ TACTICS 


places like Singapore), houses 
on stilts (constructed from 
the paper bark tree, which can 
stand in water without rotting 
for 100 years), and houses on 
platforms over fish farms. 

T here we were, on this glam- 
orous little ship (only 20 
suites, polished wooden floors, 
a diminutive but effective 
spa, a top-deck plunge pool, 
and a kitchen manned by the 
renowned David Thompson, 
of Nahm in Bangkok), and 
yet we were also part of the 
churn of everyday life along 
one of Southeast Asia’s great 
commercial arteries. “A lot of 
fighting had gone on here dur- 
ing the American War,” a guide 
told me of the stretch of river 
we were navigating, “but now 
it’s very prosper- 
ous.” One could see 
that — communist 
Vietnam’s doi moi, 
or free market 
policy, in action. 

There was some 
low-key griping on 
board. Not from 
the two Russian 
families, repeat 
customers who had 
previously sailed 
on Aqua’s Amazon 


The Aqua Mekong goes on three-, four-, and 
seven-night cruises, either upstream (starting in 
Vietnam) or down (starting in Cambodia). (THREE 
NIGHTS: $3,465, FOUR NIGHTS: $4,620, SEVEN NIGHTS: $8,085, 
PER PERSON, DOUBLE OCCUPANCY; AQUAEXPEDITIONS.COM.) 

I flew from New York to Saigon in Cathay 
Pacific’s excellent business class, with a stop in 
Hong Kong. The Park Hyatt Saigon, formerly the 
Brink Hotel (and famously bombed by the Viet 
Cong in 1964), is the grand and historic place to 
stay. Tfyou take one of the shorter cruises, add 
three days at the divine Amansara in Siem Reap, 
Cambodia, to see Angkor Wat — a must. K.G. 


DELTA FORCE 
Clockwise from 
far left: The 
Aqua Mekong, at 
cocktail hour; 
the route of its 
four-day cruise; 
one of the 20 
sleek suites. 


River boats, or 
from the couple 
from New Zea- 
land. But the rep- 
resentatives from 
Yale, Harvard, and 
Stanford, on board 
to evaluate the 
Aqua Mekong for 
their alumni travel programs, 
worried about inadequate “con- 
text” and “destination,” e.g., 
sophisticated guiding (but this 
would come with time, they 
agreed) and cultural and his- 
torical sights. I would get my 
culture fix post- cruise, in Siem 
Reap — three days of exploring 
Angkor Wat. And I’d gotten 
the history pre- cruise in Saigon 
(as locals still call it), especially 
at the harrowing War Rem- 
nants Museum, which when it 
opened in 1975 was called the 
Gallery of American Crime. 
Why, I asked one man, do you 
not hate Americans here? “The 
winds blew from here, the 
winds blew from there,” he 
said, flashing that justly famous 
Southeast Asian smile. “And 
always people lost family, liveli- 
hood. It was time to move on.” 

After what I saw in that 
museum, the humid embrace of 
the river and its narrow tribu- 
taries, into which we ventured 
on twice-daily excursions on 
the Aqua Mekong’s chic olive- 
green skiffs, was for me con- 
text and destination enough. 

I hiked through remote vil- 
lages and bustling wet mar- 
kets where we were the only 
foreigners. I saw two village 
weddings, one in Vietnam and 
one in Cambodia. I did not see 
a funeral, but I met an elderly 
lady who had lost two hus- 
bands in the war, the first age 
22, the second not much older. 

And I chatted one day with 
a man pulling clumps of water 
hyacinth out of the river. “It’s a 
pest, you know,” he said. “But 
when dried it’s very strong, and 
we use it to make mats, furni- 
ture. We look at the positive 
side. I love hyacinth floors.” « 
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COURTESY AQUA EXPEDITIONS. MAP: HAISAM HUSSEIN 




A STAR ALLJANCe MEMBER 



The new Premium Economy Class 
is designed for more you-room: wider 
seats, two armrests, an amenities kit 
and bottie of water. We’ve made more 
room for your luggage, too — by 
doubling your bag allowance. So 
take a sip of your compiimentary 
welcome drink, tap for a movie on the 
12" touchscreen and start enjoying 
your trip even more. 


Lufthansa 


LH.com/us/premium-economy 


More space. 
More service. 
More than happy. 


The new Premium 
^ Economy Class: 

^ more than just 
more legroom 


yr 
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APOCRYPHA 



Top right: Like a needle 
in a haystack, Blackie 
Horlick’s duplicate 
Spirit of Gutta Percha 
skulks under one in a 
field near Paris, before 
hopping the 12 miles 
to Le Bourget. A nervy 
hoax! Below: 24 hours 
earlier, Blackie’s twin 
brother Whitey had 


ANOTHER ERSATZ HISTORY 
TESSON EROM BRUCE McCAEE. 


1927 : 

,UCKY 
, INDY'S 

Evil 



“taken off for Paris”- 
but secretly crash- 
landed in New Jersey. 


DOPPELG ANGER 

“Aeronaut Capt. Blackie Horlick, 48, and his fiancee, 
Hollywood gamine Nita Olay, pose beside the Spirit of 
Gutta Percha, his revolutionary rubber-powered, 
all-Bakelite low-wing monoplane. The dashing former 
World Shadowboxing Champion and editor of the first 
Esperanto slang dictionary is poised to take off from 
Staten Island, confident of victory in the Orteig Prize race 
as the first aviator to fly from New York to Paris nonstop.” 


BEHIND THE STORY 


This article never ran. Alas for 
Captain Horlick, a spurned 
lady friend blabbed to the New 
York Daily Intruder that he 
was plotting to cheat his way 
to immortality The Spirit of 
Gutta Perchas departure from 
a Staten Island beach was pure 


ruse, she divulged; piloted 
by Blackie s identical twin 
brother Whitey, this ringer 
took off on May 16, 1927 — 
and once safely out of sight 
turned around and secretly 
crash-landed in New Jersey s 
desolate Pine Barrens. 


Blackie then rolled out a 
duplicate Spirit from under a 
haystack in a suburban Paris 
field and flew the 12 miles to 
Le Bourget airport, a day 
ahead of Charles Lindbergh. 
Tipped off by the Intruder, the 
French police arrested him on 


the spot and extradited him 
stateside, where he convinced 
the court that Miss Olay had 
put him up to it. A free and 
unabashed Captain (later 
Senator) Horlick went on to 
a long and remunerative career 
in New Jersey politics. « 


Illustrations by Bruce McCall 
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BREAKING 
THE CODE 

A NONPROFIT CHIPS 
AWAY AT THT TTCH 
WORTD’S UNSPOKEN 
RULE: NO GIRTS 
ATTOWTD. 

By Kevin Conley 


TECH REC 
Above, from 
left: Students 
Rosemarie Archer, 
Geraldine Agredo, 
Jasmin Salas, and 
Francesca Arecy, 
at the Girls Who 
Code intensive. Left: 
Reshma Saujani, 
GWC’s founder. 


R eshma Saujani has 
given up working at 
hedge funds, running 
for Congress, and working 
as a deputy public advocate, 
but you could argue that the 
39-year-old Yale Law School 
grad rolled all those old jobs 
into one at Girls Who Code. 
In just three years her startup 
nonprofit has grown from 
teaching 20 girls computer 
coding to reaching a projected 
10,000 this year. Thanks to 
Saujani s tireless advocacy, the 
program has been expanding 
on two fronts: through local 
school clubs and in seven- week 
summer immersion programs 
for high schoolers, held at uni- 
versities and tech companies 
such as Google and AT&T. 

“We can’t form these clubs 
fast enough,” she says. “And 
we can’t run enough summer 
immersion programs.” 

In addition to Google, Girls 


Who Code has attracted the 
attention of Facebook and 
Twitter — tech giants that 
know how to scale a business 
in a hurry. Support does not 
equal easy treatment from Sau- 
jani, however. “My big thing 
with companies like Google 
is, ‘Great, thank you for your 
investment. Now I want to see 
you hire our girls for intern- 
ships. Put these girls into the 
pipeline!”’ The harsh reality, 
as Saujani explains it, is that 
even as the number of technol- 
ogy jobs increases, “it’s the one 
industry that seems to be push- 
ing women out.” She breaks 
down the numbers: “Forty 
percent of the breadwinners 
in America are women, and 
80 percent of all the jobs in 
STEM” — science, technology, 
engineering, math — “are in 
computing and engineering. 

Yet women make up only 18 
percent of computer science 


degrees. That’s a crisis.” 

The early returns on her 
program are promising. Saujani 
tracks graduates of the sum- 
mer immersion programs — the 
first ones are now college fresh- 
men and sophomores — and 
90 percent are majoring in 
or planning to major 
in computer science. 

An app called Tampon 
Run, which was created 
by Sophie Ffouser and 
Andrea Gonzales for 
their final project in a 
Girls Who Code immer- 
sion program in New 
York, has gone viral 


and just won a Webby People’s 
Voice Award. Houser and Gon- 
zales came up with the idea 
after they did a survey of all 
the guns and violence in video 
games; in their girl- centric 
alternative, the heroine shoots 
tampons at “menstrual haters.” 
Maybe users appreciated the 
way the game called attention 
to the shame that causes many 
girls all over the world to quit 
school as soon as their periods 
begin. Or maybe users just liked 
the Mario Bros. -style graph- 
ics and the simple objective: 
get more tampons. Either way, 
Saujani sees it as an indication 
of the very positive influence 
women can bring to tech. 

“Believe me,” she says of 
male tech builders, “they aren’t 
thinking. How do I build a 
game to help fight against the 
menstruation taboo.” 

“I’m not a coder,” Saujani 
admits. “But I am a feminist, 
and I don’t want to live in a 
world run by men” — a future 
that’s not very hard to envi- 
sion on a visit to one of the big 
Silicon Valley tech campuses. 

In the meantime, she’s doing 
everything she can to shift the 
gender bias, using all her politi- 
cal and fundraising savvy. “For 
me,” she says, “every dollar 
more I have is a dollar to teach 
another girl.” « 
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RAGS TO RICHES 
Andrea Gonzales 
and Sophie Houser, 
the inventors of the 
viral app Tampon 
Run (left). 
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WE DO MORE THAN 
TREAT DISEASE. 
WE CURE IT. 

WE ARE HOPE. 



“Cancer is a disease, not a death sentence,” said Jim Murphy, who wasn’t going to let esophageal cancer change 
his active lifestyle. And with encouragement from his doctors at City of Hope, he continued his biking and ski patrol 
duties throughout his treatment. For cancer patients, City of Hope is a place like no other. Here there are no barriers 
between medicine and science. Here, some of the world’s best physicians and researchers join forces to save lives. The 
result is some of the most important biomedical innovations of the last 100 years, and surely of the next 100. Find out 
why so many innovative cancer solutions happen here. Find out why there’s no place like Hope: CITYOFHOPE.ORG 



City of Hope* 


©2015 City of Hope. 


RESEARCH • TREATMEHT • CURES 




SCENIC VIEW 
Dark Moon II, 
one of two rugs 
designed by 
George Nakashima 
available from 
Edward Fields. 


TOUND 


OBJECTS 

A sublime collaboration 

finally sees the light. 

In 1959, Midcentury furniture 
designer George Nakashima 
and carpet company Edward 
Fields collaborated on two 
rug designs. Prototypes were 
created, but the project never 
reached the market — until 
now. Fields (now owned by 
Tai Ping) has produced both 
rugs, along with four other 
carpets and a tapestry based 
on Nakashima sketches. Their 
abstract, nature-based motifs, 
in colors ranging from earthy 
to vibrant, resonate perfectly 
with our current obsession 
with all things artisanal. FROM 
$5,900, EDWARDFIELDS.COM 


OUT^ABOUT 

ARCHITECTURE & DESIGN 


“Education was very important 
to Angelo,” Chewning says. “He 
would tell students that it s okay 
to make mistakes — it s the only 
way you learn.” « 


By Pilar Vila das 


ANGELO DONGHIA 
W4S THE STUDIO 
54 ERAS GO TO 
INTERIOR DESIGNER 
A NEW EXHIBITION 
REMINDS US WHY. 


I n the 1940s, when Angelo 
Donghia was a boy in 
Vandergrift, Pennsylvania, 
he would leave his father’s tai- 
lor shop and head for the local 
movie theater, where he would 
lose himself in Hollywood glam- 
our. By the time he became an 
interior designer, he had figured 
out how to contemporize that 
old-school swank. His first big 
project, the Metropolitan Opera 
Club in the mid-1960s, launched 
him, and before long his cli- 
ent list included Ralph Fauren, 
Halston, Barbara Walters, and 
Diana Ross, who were all crazy 
for his relaxed sophistication — 
silver-leaf ceilings, lacquered 
walls, and plump oversize sofas, 
sometimes covered in the shock- 
ing choice of gray wool flannel. 

“He wasn’t afraid to be dra- 
matic, but he knew when to 
stop,” says Chuck Chewning, 
creative director of Donghia 


Inc., the company the designer 
founded in 1972. Taste was just 
the half of it, and not what 
made Donghia wealthy. He was 
also an astute businessman who 
embraced mass marketing, cre- 
ating lines of tableware and bed- 
ding in addition to furniture and 
fabrics. 

Much of that work — as well 
as a recreation of his Upper East 
Side living room — will be on 
display, beginning September 17, 
at the New York School of Inte- 
rior Design, the first exhibition 
of the work of Donghia, who 
died too early, of AIDS, in 1985. 
Though his company (which is 
now owned by the Italian tex- 
tile firm Rubelli) has kept his 
vision alive, his brand of less-is- 
more elegance will likely be a 
revelation to aspiring designers. 


frm 

kit: Dinttiia's 
Manhattan 
towihauie; ¥i% 

Plaza chair; the Fifth 
Avenue apartment 
he designed for 
Ralph Lauren; with 
Diana Ross in 1978. 



WALL ART 

TRADITION GETS 
A STREET WISE 
MAKEOVER. 

A venerable French 
textile company and a 
pioneer of graffiti art 
might seem strange bedfellows, but in the case of Pierre Frey 
and Bronx-born Torrick Ablack (better known as Toxic), 
partnering has produced eye-popping results: a fabric and 
wallpaper called Eighty/Thirty which refers to Frey’s 80th 
anniversary this year and the span of Toxic’s career. As the 
French might say. Super! TO the trade only, pierrefrey.com 
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DONGHIA ARCHIVES (ROOMS, CHAIR); RICHARD CORKERY (DONGHIA AND ROSS) 




Assael 


THE MOST MAGNIFICENT PEARLS IN THE WORLD 


AVAILABLE AT NEIMAN MARCUS AND SELECT RETAILERS 


ASSAELCOM 212 819 0060 
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WINE 


A A ARCHITECTURAL 
WONDER BECOMES 
THE NEW HOME 
OEA LEGENDARY 
CHATEAU. 

J^y Mclnerney 

I ’ve long thought of 

Chateau Margaux as the 
boutique First Growth 
of Bordeaux. Unlike other 
estates in the highest category 
of the 1855 classification, 
Margaux has resisted the lure 
of expansion and diversifica- 
tion. The 650-acre estate has 
been celebrated for its wines 
since the Middle Ages, and 
it has remained largely intact 
through many changes of 
ownership. While the other 
First Growths have invested 
in other parts of France 
and overseas, the Margaux 
team has remained focused 
on the production of wine 
from the home estate, even as 
it planned Margaux’s biggest 
project in 200 years: a new 
winery, designed by celebrity 
architect Norman Foster, that 
was unveiled this summer. 

Margaux is generally 
regarded as the most fra- 
grant and subtle of the First 
Growths; it is often described 
as feminine in comparison 
with macho Pauillacs such 


as Latour and Mouton Roth- 
schild. In his history of the 
chateau Nicholas Faith writes, 
“Gommon to all tasting notes. . . 
a permanent trinity of qualities 
seem to recur: lightness, grace, 
and harmony.” Margaux’s 
bouquet is famously expres- 
sive, more floral and less earthy 
than, say, Ffaut-Brion. (Many 
nasally gifted commentators 
speak of violets.) It’s been 
called the most Burgundian 
of the First Growths — a high 
compliment in some quarters. 
Thomas Jefferson, Sir Robert 
Walpole, and Friedrich Engels 
were among its early fans, 
though it strikes me as more a 
poet’s than a politician’s wine. 

The neo-Palladian villa on 
the property, designed by Louis 
Gombes at the beginning of 
the I9th century, is arguably 
the most beautiful chateau 
in Bordeaux. Gonstructed 
of golden limestone, with a 
soaring third-floor pediment 
supported by Ionic columns, it 
has classic lines that are famil- 
iar to anyone who has seen a 
bottle of Ghateau Margaux. 
The estate was acquired in 1977 
by the Mentzelopoulos family, 
owners of the Greek-French 


grocery and finance group 
Felix Potin. “ft was dark, 
gloomy, and run-down when 
I first saw it,” Gorinne Ment- 
zelopoulos told me when I vis- 
ited recently. She inherited the 
estate in 1980, when she was 
just 27, upon her father Andre’s 
death. Three and a half decades 
later we were sitting on gilded 
mahogany chairs in the library, 
drinking champagne. 

It took several years to strip 
coats of paint and collect fur- 
nishings suitable to the period 
of the chateau’s original com- 
pletion; it now exudes a kind of 
homey Empire grandeur. But 
unless you were in the wine 
trade or a very important per- 
son in another field, you were 
unlikely to get a glimpse inside. 

In fact, until recently Bor- 
deaux has not been terribly 
welcoming to the average 
visitor. Few chateaus are open 
to the public, a fact that has 
reinforced the region’s elitist 
image. The decision by Ghateau 
Margaux to open the new win- 
ery for tours is a significant and 
welcome development at a time 
when Bordeaux is undergoing 
something of an identity crisis, 
with many critics questioning 


FUTURE 
VINTAGE 
Chateau Margaux’s 
new state-of-the- 
art winery, designed 
by Norman Foster; 
a bottle from 1921. 
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its relevance to the average 
consumer. Even as prices for 
top Bordeaux have soared 
over the past 30 years, a back- 
lash against the world’s most 
famous wine region has grown 
among those who complain 
that it is becoming a wine for 
investors rather than drinkers. 

/"e need to reengage 

W the new generations,” 
said Paul Pontallier, Margaux’s 
vintner, over lunch in the rustic 
downstairs kitchen of the 
chateau, a cozy room decorated 
with a battery of old copper 
saucepans and warmed by 
a fire from the limestone fire- 
place. We were eating a roast 
capon with a 1989 Margaux, 
one of my favorites. 

Mentzelopoulos hired 
Pontallier right out of oenol- 
ogy school in 1983, and he 
has become one of the most 
respected winemakers in 
Bordeaux — although at first 
there was much trepidation 
about the youth and inexperi- 
ence of the young heiress and 
her winemaker. In fact, the 
two have become something 
like the wine world equivalent 
of Katharine Graham and Ben 
Bradlee. Ffearing them argue 
over lunch about details of the 
medieval British occupation 
of Bordeaux, one detects an 
entrenched intimacy. (Edward 
III supposedly had a castle on 
the Ghateau Margaux estate in 
the 14th century.) 

Pontallier and Mentz- 
elopoulos consider themselves 
stewards rather than creators 
or innovators, and both have 
an obvious reverence for the 
ground they’ve been entrusted 
with. The site, particularly 
its high gravel ridges, has been 
capable of producing great 
wines even under indifferent 
stewardship. When Gorinne’s 
father bought Margaux 
in 1977, the bedraggled estate 
reflected the depressed for- 
tunes of the region, which had 
been battered by a string of»-> 
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MATHIEU ANGLADA (INTERIOR); © HERBERT L E H M A N N / C E P H A S . C 0 M (BOTTLE) 



3.02ct and 3.05ct Yellow-Green Cushion Diamond Earrings set in platinum and 18 karat rose gold 
with two O.Qlct each cushion diamonds; six round pink diamonds and microset with 166 pink diamonds. 


MARTIN KATZ 

^ JEWELS. LIKE NO OTHER. 




“Jewels this special could only come from Martin Katz.” 


BRILLIANTLY IMAGINED & BRILLIANTLY VALUED 0 # MARTI NKATZ JEWELS 310.276.7200 W WW. M A RTI N KATZXOM 


BEVERLY HILLS 


NEW YORK 


BERGDORF GOODMAN 


OUT^ ABOUT 



Margaux since 1983. 


terrible vintages and a world 
economy in recession. Andre 
Mentzelopoulos invested 
heavily in the vineyards as 
well as in the chateau and the 
winemaking facilities, hiring 
Emile Peynaud, the retired 
director of the University of 
Bordeaux’s Institute of OenoE 
ogy and perhaps the world’s 
leading authority on Bordeaux. 
All great estates now employ 
oenologists; Peynaud was the 
first. In 1978, during their sec- 
ond stint together, the team 
created an excellent Bordeaux, 
possibly the best of the vintage, 
and the next year they made an 
even better one. 

Nineteen eighty-two was 
a watershed for Bordeaux, a 
superb year acclaimed early 
on by the young critic Robert 
Parker as the vintage of the 
century, and it helped cre- 
ate a new American market. 
Margaux made not only a 
great ’82 but, unlike many, an 
equally great ’83. The decades 
since have produced far more 
good vintages than the his- 
torical norm, and advances in 
viticulture and winemaking 
have tamed the bad ones. As a 
result the popularity, and the 
price, of classified Bordeaux 
has exploded. 

In recent years, however, 
some have balked at those 
prices. The Margaux team 
seems sensitive on this subject, 
and to that end it started pro- 
ducing a lower-priced wine, 
Margaux du Chateau Margaux 
(though at about $100 a bottle 


it’s not everyone’s idea of a 
steal). Chateau Margaux was 
the first of the Premier Crus to 
make a second, more affordable 
wine from the younger vines 
and the less exalted batches, 
starting in 1920; that wine, 
Pavillion Rouge du Chateau 
Margaux, is sold for less than 
half the price of the Grand 
Vin and drinks well at a much 
earlier age. 

More accessible still, for 
those who find themselves in 
Bordeaux, is a tour of Foster’s 
spectacular winery. Unlike 
the villa, the new facility is 
designed to blend into its set- 
ting, its low roof of traditional 
red tiles disguising dramatic 
if thoroughly functional inte- 
riors, which reflect a great 
architect’s vision as well as a 
no-expense-spared approach to 
winemaking. 

As a First Growth, Cha- 
teau Margaux will always be 
a luxury product, like haute 
couture or haute cuisine. It’s 
very expensive, but anyone 
who cares deeply about wine, 
or simply pleasure, should 
treat himself at some point to 
a mature Chateau Margaux 
from a great vintage. Jefferson 
wrote of the 1784, “There can- 
not be a better bottle of Bor- 
deaux.” Unless, perhaps, it’s the 
1961, the 1982, the 1983, or the 
1990; chances are excellent that 
these are even better than his 
1784, although by tasting them 
we can share an aesthetic expe- 
rience with America’s founding 
wine geek. « 
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MYSTERY MEN 

SOMETIMES LITERARY BIOGRAPHY IS 
STRANGER THAN EICTIOK 

By Ash Carter 

N owadays, writers involve themselves in the great con- 
flicts of the age by tweeting about them. The truly 
committed might add their names to an open letter. 
But according to four new books, it was not always thus. 

Adam Sisman’s John le Carre (Harper Collins, $29) is 
the first authorized biography of the spy novelist and for- 
mer spy, whose tales of Cold War duplicity continue to be 
read (and adapted into very good movies) 
nearly a quarter century after the fall of 
the Soviet Union. With le Carre, however, 
nothing is simple. Sisman was forced to 
reconcile multiple truths and many times 
circumvent his subject altogether. Robert 
Harris, le Carre’s previous authorized 
biographer, gave up on the project after 
20 years. 

From Frederick Forsyth, author of 
The Day of the Jackal and The Odessa File, 
comes yet another geopolitical thriller: 
his memoir. In The Outsider (Putnam, 
$28), Forsyth recounts his adventures as a 
pilot in the Royal Air Force, a foreign cor- 
respondent, and, like le Carre, an agent in 
Britain’s foreign intelligence service, MI 6. 
Also like le Carre, much of the action in 
his books turns out to have been drawn 
from experience. 

Patrick Feigh Fermor, who, in 1933, at 
18, walked from Rotterdam to Constan- 
tinople and wrote three books about the 
journey, was originally invited to contrib- 
ute 5,000 words about his wartime daring 
to a mass-market anthology in 1966. He 
turned in 30,000 words, 25,000 of which 
were duly cut. The restored text is being 
published for the first time this fall as 
Abducting a General (NYRB, $25). Fer- 
mor, with his usual brio, describes the cap- 
ture of Germany’s General Heinrich Kreipe 
on the island of occupied Crete, later 
dramatized (but not much) in the Powell 
and Pressburger film III Met by Moonlight. 
(Fermor was played by Dirk Bogarde.) 

Ginger Strand’s The Brothers Vonne- 
gut (FSG, $27) limits itself to Kurt’s 
term of employment as a public relations man at GE in 
the 1950s. His brother Bernard worked in the company’s 
research lab, known internally as the “House of Magic,” 
conducting experiments in cloud seeding, which the gov- 
ernment commandeered with the intent to weaponize the 
weather. According to Strand, Kurt’s sense of reality was 
never the same again. « 
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PURNltURE. LIGHTING. TEXTILES 


DONGHlA.COM / 1-800- DONGH I A 
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LIVE A WELL-TAILORED LIFE 





MARCa BiCE 


NEIMAN MARCUS - SAKS FIFT 


AVFNUF 



PROPS STYLED BY LISA FLUDZINSKI 




holograph by James Wojcik 
Styled by Will Kahn 


DRESSING WELL 


UVER’S MARKET 


THEFIRSTl&C- 
LED SHOPPING 
GUIDE TO 
THE RICHES 
,,OT THE FALL 

'collections 

SHOULD 
Sf WALKED 
THROUGH IN 
SHOES EQUALLY 
W^THYOF 
CELEBRATION. 


PAVING THE WAY 
One trick for tackling 
the challenges of a 
new fall wardrobe 
is to start from the 
ground up. Sparkling 
shoes are an 
auspicious beginning. 
CLOCKWISE FROM 
TOP: OSCAR DE LA 
RENTA SANDALS ($890), 
OSCARDELARENTA.COM; 
BALENCIAGA HEELS 
($1,925), 212-206- 
0872; GIAMBATTISTA 
VALLI HEELS ($1,025), 
SAKSFIFTHAVENUE.COM; 
DOLCE & GABBANA 
HEELS ($2,295), DOLCE 

gabbana.it. 



GIUSEPPE 
ZANOTTI DESIGN 

SANDALS ($895), 
GIUSEPPEZANOTTI 
DESIGN.COM 


STYLE SPY 

IDAILY UNIFORM 


THE FLAIR 

It’s true a suit 
lapse into 
conformity — 
but not if you’re 
wearing earrings 
like these. 

ir 

V 

i V 


STATE oi 
THE UNION 

HOW TO WEAR 
A RLAZER AND 
PANTS TOGETHER 
WITHOUT 
LOOKING LIKE 
JUST SOME SUIT. * 


THE FIT 
A sleeve tailored 
within an inch of 
its life — and a 
looser cuff — adds 
appropriate edge. 
RALPH LAUREN 
COLLECTION JACKET 
($2,290) AND 
HALTER ($1,990), 
RALPHLAUREN.COM. 


VANCLEEF& 


ARPELS RINGS 
(FROM $2,200), 
VANCLEEF 
ARPELS.COM 


THE FINISH 
Searching for the 
cool in a suit? 
Choose an uber- 
lean silhouette. 
RALPH LAUREN 
COLLECTION 
PANTS ($950) AND 
BOOTS ($850), 
RALPHLAUREN.COM. 


BIANCA 

JAGGER 

The suit jacket is 
deeply indebted to 
the first Mrs. Jagger, 
who wore one to her 
wedding, in 1971. She 
would continue in her 
role as its champion 
in the ensuing 
decades. She is 
pictured here in 1980 
in her signature white 
with wide lapels 
and displaying her 
distinguished use of 
accessories — though 
a fur stole falls short 
of a white horse. 
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DAVID LAWRENCE/STUDIO D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (SHOE, RINGS); ANTONIO DE 
MORAES BARROS F I L H 0 / F I L M M A G I C / G ETT Y IMAGES (RUNWAY); K E Y S T 0 N E / H U LT 0 N A R C H I V E /G E TT Y IMAGES (JAGGER) 



ViONNtT 

PARIS 


VIONNET.COM - ONLINE STORE OPENING SOON 





LAUREN 

SANTO 

DOMINGO 

As the owner of 
online fashion empire 
Moda Operandi, 
she is teehnically a 
working girl, but 
the varying shades 
of pink — from 
pale to bordeaux — 
preempt Tess MeGill 
eomparisons. 



MIROSLAVA 

DUMA 

The reaeh of this 
Russian fashion 
blogger and investor 
is far and wide, but 
the lady herself is 
rather petite. A 
monoehromatic 
ensemble — ineluding 
the shoes — is 
employed wisely 


AKRIS JACKET 

($3,990), 

877-700-1922 


STYLE SPY 

DAILY UNIFORM 



LAWS 


or MJii^ 


THE UNIFORM SET 
LOOSENS UP BUT 
STITT RULES OVER 
THE SEASON. 


There’s an army of women who 
suggest otherwise — Marlene 
Dietrich in tweed and Charlotte 
Rampling in YST come to mind — 
but ever since the 1980s, women 
can’t be blamed for fearing the 
traditional suit. To assuage such 
trepidations, and perhaps also to 
mark the ’80s nostalgia that was 
another fall 2015 trend, desigm 
ers including Bottega Veneta, 
Versace, Boss, and Stella McCart' 
ney showed softer shoulders and 
sharply tailored styles that implied 
that the only thing to fear about 
this crop of pantsuits is fear itself 



AKRIS PANTS 

($1,990), 

877-700-1922 


GIANVITO 
ROSSI 

SANDALS 
($875), NET-A- 
P0RTER.COM 



DAVID WEBB 

RINGS, FROM a 
7£f/:- CORAL ! 
($34,000), 
CARNELIAN 
($34,000), AND 
ONYX ($15,500), 
844-81 1-WEBB 
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DAVID LAWRENCE/STUDIO D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (OUTFIT, BELT, 
RINGS); VICTORIA A D A M S 0 N / B L A U B L U T- E D I T I 0 N . C 0 M (SANTO DOMINGO); TIMUR EMEK/GETTY IMAGES (DUMA) 



t 









AVAILABLE AT-NE MAN MARCUS PRECIOUS JEWELS SALONS 800-937-9146 


More info; (540) 837-3088 or www.elizabethlockejewels.conn 







STYLE SPY 

■ daily uniform 


MATCH 

POINTS 


MARC JACOBS 

JACKET ($2,500), 
PANTS ($1,600), 
BAG ($10,000), 
AND STOLE 
($2,800), MARC 
JACOBS.COM 


BOSS JACKET 
($845) AND 
TROUSERS ($345), 
HUGOBOSS.COM 


SOME T^C 
COUNSEL ON 
SUCCESSFULLY 
EILING SUIT. 


nTANfUMAHD * 
DIAMOND 
BRACELET (PRICE 
m REQJESIL 
SUZANNESrrCOM 


PARK AVENUE 
BOHEMIAN! 


i^EUROPEANl 

TRANSPLANT 


YVES SALOMON 

SCARF ($1,050), 

SAKSFIFTH 

AVENUE.COM 


mm\ ^ 

SANDALS ■ 

SAKSFIFTH 

AVENUE.COM 


BRIAN ATWOOD 

HEELS ($1,295), 
SAKSFIFTH 
AVENUE.COM I 


BALLY JACKET 

($2,395), 

844-44-BALLY 


GEORG JENSEN 

SILVER AND EBONY 
CHOKER ($3,000), 
GE0RGJENSEN.COM 


COOMI RUBY 
RING ($13,500), 
SAKSFIFTH 
AVENUE.COM 


UNDERSTATED 
ONE PERCENTER 


BALLY 

TROUSERS 
($995), 844- 
44-BALLY 


COOL GIRL 
WITH 

TRUST FUND 


CAROLINA 

NfRRERA 

JACKET 
[$3,090LTOP 
iil.mi AND 
TROliSfHS 


SALVATORE 

FERRAGAMO 

SHOES ($675), 
866-337-7242 


BERLUTI 

GULLIVER 
BAG ($2,030), 
BERLUTI. COM 
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DAVID LAWRENCE/STUDIO D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (YVES SALOMON FUR, BOSS 
OUTFIT, ALEXANDER WANG BAG, BALLY OUTFIT, FERRAGAMO SHOE, COOMI RING); C AT W A L K I N G / G ETT Y IMAGES (RUNWAYS) 




NEIMAN MARCUS 


STEPHANIEKANTIS.COM 


SAKS FIFTH AVENUE 


@STEPHANIEKANTIS 





ISTYLE SPY 

ISHOE QUEST 


Hi^h Drama 


PROVING THERE ARE 
SECOND ACTS IN 
ACCESSORIES’ L/VEY 
THE STATEMENT B06t 
OEERENCnmO^ 
STYLE ICONS RETURNS 
TO CENTER STAGE. 


BRIGITTE 

BARDOT 

And God created 
over'the'knee boots. 
Bardot may be more 
elosely assoeiated 
with Breton stripes 
and bikinis, but she 
was also at home 
in head'tO'toe leather. 


CHLOE BOOTS 

($2,350), 

CHLOE.COM 


ROGER 

VIVIER 

BOOTS 

($2,095), 

212-861- 

5371 


BURBERRY 


JACKET 

($5,750), 

BURBERRY 

.COM 


TO FINISH 
Classic boots 
fitted well to the 
knee are the holy 
grail of footwear. 
BOTTEGA VENETA 
BOOTS ($1,790), 
800-845-6790. 


TO START 
Nothing flxudos 
strength — and 
ttjle— like i 
leather trench 
with a sharp 
shoulder. 
lenEAA VENETA 
COAT (tllOOO) 
AND BAG mmi 
800-845-6790. 


JANE BIRKIN 

Who eould blame Serge 
Gainsbourg? Birkin 
inspired a legendary 
Freneh house and eount' 
less women of the world 
with her effortless, 
minimalist style, whieh 
always left room for the 
right amount of drama — 
be it a seandalous duet 
or a great-looking boot. 


ROLEX WATCH 

($38,100), 

fiOlEX.COM 


PIETRO D’APRANO/GETTY IMAGES (RUNWAY); CENTRAL PRESS/GETTY IMAGES 
(BARDOT); REX F E AT U R E S /S P L A S H N E WS/C 0 R B I S/AP IMAGES (BIRKIN) 



DAVID LAWRENCE/STUDIO D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (MONCLER OUTFIT); ANTONIO DE MORAES BARROS 
FILHO/WIREIMAGE/GETTY IMAGES (LANVIN RUNWAY); INDIGITALIMAGES.COM (ALTUZARRA RUNWAY); DAILY M A I L/ R E X/ A L A M Y (HARDY) 



ESCADA 

PONCHO 

($1,850), 

ESCADACOM 


REBOOTING 
the SYSTEM 

SHUTDOWN 
PRECONCEPTIONS AND 
START YOUR PALL 
WARDROBE FROM THE 
GROUND UR 

It is a secret shared by the most experi^ 
enced and devout of shoppers: “By Octo^ 
her all the really great boots are gone.” 
Given this years crop, and the empirical 
truth of supply and demand, they may not 
ksi even chat long. Boots, often knee- 
high or higher, were the 
Favored footwear in a 
season of mod -inspired 
skirts and faintly folkloric 
collections. And though 
a thigh-grazing boot might 
intimidate some, experts 
say there is a bit of a dif- 
ference between them and 
the universally adored 
and employed opaqtie tights. 


STYLE SPYI 

ASHOE QUEST! 


HERMES 

BOOTS 

($43,600), 

HERMES.COM 


CARELLE GOLD AND 
DIAMOND NECKLACE 
($17,500), NEIMAN^ 
MARCUS.COM 


:1i 


GIANVITO 
ROSSI BOOTS I ^ 
($1,895), 

GIANVITO 
ROSSI. COM 


BOOTS ($1,785), 
BAG ($1,685), 
AND BELT ($6901 
646-439-0380- 


STUART WEITZMAN 

BOOTS ($798), 
312-649-0090 


FRANCOISE 

HARDY 

Has anyone done 
more for the boot — 
or the miniskirt — 
than this ehanteuse? 
Miek Jagger onee 
ealled her his “ideal 
woman.” We ean 
only assume that 
footwear influeneed 
his opinion. 


MONCLER 

JACKET AND 
SKIRT 

(PRICES ON 
REQUEST), 
MONCLER 
.COM 


BAG m.mi 
GIVENCHV.COM 


SERGIO 
ROSSI 

BOOTS 
($1,295), 
SERGIO 
ROSSI. COM 


TODD REED 

GOLD AND--v^" 
DIAMOND 
EARRINGS 
($3,080), TODD 
REED.COM 


ALTUZARRA 

COAT ($3,995), 
DRESS 

($2,295), AND 
BAG ($2,195), 
BARNEYS.COM 





THE FUNCTION 
Designer Phoebe 
Philo is known 
for understanding 
what women 
want: a bag that’s 
streamlined but 
still big on 
space. CELINE 
BAG ($2,350), 
212-535-3703. 




Money 

IN HAND 

THE “IT” BAG 
MAYBE EACING 
EXTINCTION^ 

THE TNVEStMENT” 
POPUEATION 
REMAINS STRONG. 

Not too many years ago shoppers lined 
up for a select few bags each September 
the way students rush the bookstore for 
school supplies. The field has widened 
considerably though, and it s now out of 
fashion to label certain bags as the pinnacle 
of it. However, that trend does not quell 
a woman s desire to carry something new 
after summer vacation is over (nor has it 
stopped designers from sending freshly 
minted pieces down the runway). The difr 
ference is that now fall bags are meant to 
be kept through the autumn of ones years. 


THE FORM The 
woman in black’s 
secret weapon: 
boldly colored 
accessories. 
CELINE JUMPSUIT 
($7,300) AND 
SWEATER ($1,450), 
212-535-3703. 
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INDIGITALIMAGES.COM 



AJOUPNEYTHPOUGH TIME -WITH PIMOWA 


Th& I920s marked the beginning of modern cir travel and the golden age of Hollywood. In 1919. Hugo Junkers presented the 
world's first all-metal commercial aircraft. It was made using the aircraft aluminum alloy discovered by Alfred Wilm in 1906. 

In 1950, RIMOWA presented its suitcase with the unmistakable grooved design made of the same moterial -otthe time, it was the 
lightest suitcase in the world, PIMOWA was e real pioneer m the sector, starting the trend for lightweight luggage bock then. 


RIMOWA Stores North America: 

Beverly Hills, Guam, Honolulu, Las Vegas, Miami, New York, San Francisco, Toronto 


WWW. ri mo wo, com 



ySTYLE SPY 

ACCESSORIES PORTFOLIO 


THE LOWDOWN 

Clutches and structured totes have long ruled 
the style universe. This seasons bags with 
longer straps are one of the more appealing 
elements of a TOs and ’80s revival. 


Carrier 

CHOICES 


VIONNET 

($ 1 , 290 ), 

VIONNET.COM 


FREE OF “IT BAG 
DICTATES, THE 
SHOPPER HAS 
HER OWN PATH 
TO CHOOSE. 

WE MAP THREE 
ROADS TAKEN 
BY DESIGNERS 
THIS EALL. 


SHOULDER 
MOVEMENT 
Sofia Sanchez 
Barrenechea 
loosens her grip. 


BOTTEGA VENETA 

($ 2 , 100 ), 

800 - 845-6790 


THE EUR LOBBY 

One of these would be an immediate luxe 
upgrade to any fall ensemble, but it s not 
without its questions: Do you match your 
fur bag to your mink vest? 


ROCHAS 

($ 1 , 650 ), 

R0CHAS.COM 



ALEXANDER MCQUEEN 

($ 2 , 995 ), 

212 - 645-1797 



MARC JACOBS ($ 1 , 500 ), 
MARCJAC0BS.COM 


THE STRUCTURALISTS 

A traditional “lady bag” with sharp edges was 
matched with the seasons tailored suits, a welcome 
eontrast to the more bohemian influences. 


MARK CROSS 

($ 3 , 500 ), 
MARKCROSS 
1 nnM 
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ACIELLE/STYLEDUMONDE.COM (SANCHEZ BARRENECHEA); PASCAL LE S E G R E TA I N / G ETT Y IMAGES (VUITTON RUNWAY); VICTOR V I R G I L E /G A M M A - R A P H 0 / G E TT Y IMAGES 
(MCQUEEN RUNWAY); DAVID L A W R E N C E /S T U D I 0 D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (CHANEL, BOTTEGA VENETA, MARK CROSS BAGS) 




PRIDE AND PROWESS® 



POVET 

1822 


BOVET NEW YORK BOUTIQUE 
50 CENTRAL PARK SOUTH - NEW YORK, NY 1 001 9 

FOR ANY ENQUIRIES, PLEASE CALL: 212 257 4940 


\v. 

BOVET FLEURIER ^ SWITZERLAND 


FOUNDING MEMBER OF THE QUALITY FLEURIER CERTIFICATION AND PARTNER OF THE FONDATION DE LA HAUTE HORLOGERIE 

WWW.BOVETCOM 




STYLE SPY 

TRENDS IN QUESTION 


CAROLINA 

HERRERA 

CULOTTES 

($ 1 , 890 ), 

CAROLINA 

HERRERA.COM 


BALANCING ACT 
Carolina Herrera is 
a culottes fan, as 
evidenced by her fall 
collection. “You can 
wear them with a 
T-shirt or a blouse,” 
she says. “It’s like 
styling a skirt.” 


PROPORTION 
CONTROL 
Like a pair of 
wide-leg trousers, 
Herrera says, 
they need to hug 
the waist but be 
loose on the leg. 


T 

C 




H 


OTTES 


Conundrum 

THIS FALL CROPPED, 
WIDE LEG TROUSERS 
CAN WORK EOR YOU 
OR AGAINST YOU. 

WE SEEK GmmKCE. 




LENGTHY 
MEASURES 
Culottes should 
hit midcalf. At 
this length 
Herrera prefers 
them with flats. 


ictorian women could ride side- 
saddle on a horse but not on 
a bicycle, so the bifurcated 
skirt — or culottes, co-opted from obso- 
lete mens breeches — was born. In 1931, 
Elsa Schiaparelli designed a pair of white 
silk culottes for Lili Alvarez to wear 
at Wimbledon — a controversial game 
changer. Claire Distenfeld, who owns 
the Manhattan boutique Fivestory calls 


culottes a staple for all seasons and sug- 
gests “a feminine blouse and pumps 
to keep the gestalt even.” Still, the most 
svelte worry that the trousers’ width 
will fatten their figures. Delpozo s Indre 
Rockefeller says it s all about where they 
hit. Her recommendation: midcalf At her 
fall show, Carolina Herrera had rules 
of her own, matching a crepe pair with a 
structured top and flats. Sarah Bray 
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Brooches were big in Byzantium and 
have been a divisive topic ever since. 

The charming eccentricity of this season's 
pins should stick it to the naysayers. 


FLIGHT PLAN 
A circa-1940 
plume composed 
of 351 sapphires 
and 129 diamonds. 
PAUL PLATO BROOCH 
(PRICE ON REQUEST), 
SIEGELSON.COM. 


BALENCIAGA 

BROOCH 

($ 1 , 035 ), 

212 - 206-0872 


CHANEL 

BROOCH 

($ 1 , 175 ), 

800 - 550 - 

0005 
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DAVID LAWRENCE/STUDIO D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (PRADA BROOCH) 



Selected Stores 

TAMARA COMOLLI BOUTIQUES 

SOUTHAMPTON • 27 Main Street • BT 1 631 283 7600 • PALM BEACH • 150 Worth Avenue • tt 1 561 659 3700 

SOUTHAMPTON • LAKE TEGERNSEE • SYLT • PALM BEACH • MUNICH 
finejewelry@tannaraconnolli.conn • tamaracomolli.com 
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IRENE 

NEUWIRTH 

ONE-OF-A-KIND 
TURQUOISE AND 
MEXICAN FIRE 
OPAL NECKLACE 
(PRICE ON 
REQUEST), 
MARISSA 
COLLECTIONS, 
239-263-4333 


tucei 

LACE-UP 

BOOTS 

GUCCI.COM 


STYLE SPY 

OBSERVATORY 


10 

I BAG 


5811 


BORDER 

Personality 

THE JETSET ^ 

CONTINUES TO 
DRESS EIRE 
NOMADIC GYPSIES. 
/fOIUFAR SHOVED 
ONE CHASE 
THE CARAVAN? 

T hey say travel is the only thing you 
can buy that makes you rich, which 
may explain why so many women 
leave their staffed townhouses wearing a 
peasant blouse. Ethnic-inspired dressing 
took hold of the fall runways: Patchwork 
ponchos ran wild at both Burberry and 
Chloe, and exotic embroidery and textiles 
wove their way through Valentino, Dries 
van Noten, and Lanvin. The French house 
Isabel Marant was accused by an indig- 
enous people in Mexico of allegedly steal- 
ing its signature stitch wholesale, but labels 
devoted entirely to the aesthetic, like Figue 
and newcomer Vita Kin, are thriving. The 
latter, a Kiev-based company, has inspired a 
waiting list frenzy for dresses modeled on 
traditional Ukrainian garb. Those women 
who have expressed trend fatigue (another 
embroidered tunic?) might instead choose 
Gucci's fur pom-pom gladiators or I jmvin's 
■shouldcT-duiitcr tassel earrings, with a 
classic black dress. S.B. 


DREE 

HEMINGWAY 

Like her great- 
grandfather, she 's a 
worldly adventurer with 
good taste. She likes a 
ttiuch of the CKoric — ^in 
the shape of a Chloi^ 
blouse — rather than 
full traditional dress. 


BURBERRY 

PONCHO 

($4,895), 

BURBERRY.COM 


JACQUELINE 

BOUVIER 

A 1949 portrait series 
titled “Belles of East 
Hampton” eaptured 
Bouvier in an 
embroidered blouse 
and sashed eirele skirt 
that eould be straight 
out of an Instagram 
post from summer 201S 
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ALBERTA 
FERRETTI DRESS 
($5,490) AND 
BLOUSE ($1,475) 
SAKSFIFTH 
AVENUE.COM 


LANVIN COAT AND 
DRESS (PRICES ON 
REQUEST), TWIST 
NECKLACE ($885), 
TASSEL NECKLACE 
($990), AND 
BOOTS ($1,690), 
646-439-0380 


VITA KIN 

DRESS ($1,231), 

MATCHES 

FASHI0N.COM 


ETRO TOP 

($1,750), 

SAKSFIFTH 

AVENUE.COM 


ARMANDO GRILLO/IMAXTREE.COM (VALENTINO RUNWAY BAG); MORGAN C 0 L L E C T I 0 N /G E TT Y IMAGES (BOUVIER); 
CATWALKING/GETTY IMAGES (FERRETTI RUNWAY); VICTOR V I R G I L E / G A M M A - R A P H 0 /G E TT Y IMAGES (LANVIN 
RUNWAY); IAN GAVAN/GETTY IMAGES (BURBERRY RUNWAY); BENJAMIN L 0 Z 0 V S K Y/ B FA N Y C . C 0 M (HEMINGWAY) 



This playful FALL COLLECTION from jone iredole 


is filled with rich jewel tones and sophisticated brights that 
show why color skin never go out of style, 



READY 

TO BE BOLD 

Make a statement this tall with 
NEW PlayOn® Lip Crayon, Available in 
seven irresistible shaeles^ the luxurieus 
balm-like fermula lasts ter hears, 


READY 

FOR RADIANCE 


Enhanee year skin's beauty with 
NEW Smooth Affair® for Oily Skin, 

a luxuriaus primer elesigneel te 
visibly reeluee shine anel fight 
blemishes anel eleggeel peres, 


READY 

TO DEFINE 


Get beautiful 
lashes with PureLash® 
Lengthening Mascara^ 

a neurishing fermula with 
a NEW elual-sieleel brush 
te ereate lenger^ thieker 
and mare defined lashes, 


READY 

FOR COLOR 


Elevate yeur everyday laak 
using a bald eye shadew 
shade like the feur NEW 
PurePressed® Eye Shadow 
singles; Sfeomy, Iris, 

Merm aid and Fores f , 


THE SKIN CARE MAKEUP™ HYPOALLERGENIC & DERMATOLOGIST TESTED. LEARN MORE AT JANEIREDALE.COM 


DE]M[ ECjLIO 

THE NEW EUXURT 



AURA 


An everyday luxury to express your unique style. 


Frasca Jewelers, Palm Desert, CA 760.568.5848 ] Lust Bond & Green Jewelers, West Hartford, CT 800.524.7336 | Flemenls, Chicago, IL 312.642.6574 | Clarkes Jewelers, 
Shreveport, lA 31 8.865.5658 | fegto. Boston, MA 61 7.266.CM>66 ] Tappers, Wes* Bloomfield, Ml 800 J37GIFT | Scheherazade, Edina, MN 952.B56.B799 ! Borslieims, 
Omaha, NE 800.642.GIFT | Laviano jewelers, Westwood, Nj 201.664.0616 [ Landsberg Jewelers, Rye Brook, NV 914.510.8920 | Mayfair Rocks, East Hampton, NY 
631J29 h6444 | A Ison Jewelers, Cieveland, OH BBShABhALSON ( Eoucs Anthony Jewelers, Pittsburgh, PA 41 2.654*03 10 | Rymmefe's Jewelers^ Green Bay/WI 600,832.3219 


For the nearest retailer call 800.307.6337 or visit www.robertodemegliousa.com 
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BRIGHT THINGS 

ALL MANNER OF JEWELRY 



INVESTMENT 


VHERNIER 

MOTHER-OF- 
PEARL NECKLACE 
($24,700), 
310-273-2444 


Maiorl^l 

cm, 

A GOOD, 

CHATNT.TNK M 


CHAIN LINK 
NECKLACE 
SHOULD BE 
THE LINCHPIN 
OF A WOMfN’S 
JEWELRY 
WARDROBE. 
NOW IS the6j 
TIME TmOCV 
ONE DOWN.A.^ 


POMELLATO 

RUBY ($63,500), 
PINK SPINEL 
($89,000), AND 
BROWN DIAMOND 
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^ ($51,400) 

BRACELETS, 

I POMELLATO.COM 


Photograph by James Wojcik 
Styled by Will Kahn 
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ROBERTO COIN 

ROSE GOLD NECKLACE 
($15,800), SAKSFIFTH 
AVENUE.COM 


DAVID YURMAN 

ONYX AND SILVER 
NECKLACE ($7,000), 
DAVIDYURMAN.COM 


FARAONE MENNELLA 

GOLDf^ND DIAMOND 
NECKLACE ($23,000), 
212-752-5884^^ 


A 



CLOCKWISE FROM LEFT: 
LAUREN ADRIANA 
DIAMOND EARRINGS, 
ZIRCON RING, WHITE 
AGATE AND DIAMOND 
EARRINGS, AND 
TOURMALINE AND 
SAPPHIRE EARRINGS 
(PRICES ON REQUEST), 
BY APPOINTMENT AT 
FRED LEIGHTON NEW 
YORK, 212-288-1872 


BRIGHT THINGS 

NEW TALENT 




By Stellene Volandes 
Photograph by James Wojcik 
Styled by Will Kahn 


A n e-mail from Rebecca 
Selva at Fred Leighton 
with the subject line 
“IMPORTANT” means either 
she has tracked down the 
Suzanne Belperron spinel ring 
that got away or that I did 
something wrong to one of her 
priceless treasures on a shoot. 
Or, as was recently the case, 
a piece so exceptional has come 
into her possession that she 
believes the matter is urgent. 

I have learned from experience 
to heed the call, which is how 
I met 30'year'old Central Saint 
Martins graduate Lauren 
Adriana. The first piece 


Adriana pulled out of her 
royal blue custom leather boxes 
was a fan earring of spiked 
patinated copper finished with 
an impressive pale green 
tourmaline. What followed — 
a shoulder 'dusting cascade of 
diamonds and blue zircon, a 
caldera ring of lapis and aqua' 
marine — was among the most 
boldly imaginative jewelry 
Fve seen in 15 years. Luckily, 
it wont be long before I see 
it again. Starting this month, 
Adrianas collection will be 
on view and for sale, by 
appointment, exclusively at 
Fred Leighton in New York. « 


Advanced 

ENGLISH 

FOR THE LAST FEW 
YEARS THE JEWELRY 
WORLD HAS 
WHISPERED 
A WUNDERKIND OUT 
OF LONDON. MEET 
LAUREN ADRIANA. 
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CLOCKWISE FROM TOP LEFT: mm STONE DIAMOND 
AND RUBY RING ($11,200), SINGLESTONE.COM; ILIAS 
LALAOUNIS SNAKE RING ($2,240), 212-439-9400; GUCCI 
CRYSTAL RING (ON INDEX FINGER, $875), GUCCI.COM; 
ELENA VOTSI RIBBON RING ($7,000), DOVERSTREET 
MARKET.COM; ELIZABETH LOCKE INTAGLIO RING ($3,225), 
NEIMANMARCUS.COM; SYLVA & CIE. MOONSTONE RING 
($8,500), JUDITHANNJEWELS.COM; GEORGIAN TURQUOISE 
CAMEO RING ($2,500), FD-GALLERY.COM 


POINTING 
FINGERS 
A detail from the 
Gucci resort show, 
right, Twiggy, 
keeping her hands 
occupied, below, 
Eleonora of Toledo, 
painted by Agnolo 
Bronzino, c. 1539, 
below right 


THE TERM “Rim 
FINGER” IS NOT EISTED 
/iV GRAY’S ANATOMY. 
ANY DIGIT- OR AEE 
EIVE-CAN NOW EAY 
GLAIM TO THE TITLE. 


By Stellene Volandes 


R ings were all over the 
Renaissance: hung on 
chains and ribbons, 
stitched onto hats and sleeves, 
and worn on multiple fingers. 
This ubiquity is richly visible in 
portraits from the period. Hans 
Holbein detailed the many 
gold bands shining on Anne 
of Cleves; Agnolo Bronzino 
focused on the stones adorn- 
ing Eleonora of Toledo’s index 
finger and pinkie. Rings on 
every digit are now a symbol 
of another global reawakening. 
Newly installed Gucci designer 
Alessandro Michele rarely 
sends a model down the run- 
way without them. « 


Dimtally 

LOADED 



BOYS 

CLUB 


A new women's watch 
waits for no man. 


When Chanel launched the 
J12 ceramic watch almost 15 
years ago, it was hard to fine 
a stylish woman without 
one on her wrist. I thought 
about that when I first 
saw the company’s sharply 
elegant new Boy.Eriend time 
piece at this year’s Basel fair. 
It’s sure to be seen on just as 
many arms when introducec 
to society this month. 


CHANEL 

BOY.ERIEND 

WATCH 

($14,500), 

800-550-0005 



\ 

' Treasure 
HUNT 


DAVID YURMAN 

TURQUOISE AND 
SAPPHIRE 
NECKLACE (PRICE 
ON REQUEST), 
DAVIDYURMAN.COM 



ACQUIRING A NECKLACE 
L/AA THIS TAKES SKILL 



J ust as some fathers and sons 
go on fishing trips, Evan 
and David Yurman go on gem 
safaris, searching for rare and 
unusual stones all over the 
world, often holding on to them 
until inspiration strikes. And it 
V did in the case of this natural 
turquoise and purple sapphire 
necklace from their latest collec- 
tion, one of five one-of-a-kind 
pieces to debut in September. 
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N1A114” 


YOU’RE ONLY 
AS YOUNG AS 
YOUR NECK. 


StriVectin TL Advanced Tightening 
Neck Cream is #1 for a reason^ Powered by 
NIA-114 and Gravitite-CF Lifting Complex," 
this breakthrough formula is clinically proven 
to dramatically improve skin elasticity and 
visibly sculpt, lift and enhance definition. 
The result— a beautifully contoured and 
youthful looking profile. 

96% felt tighter skin' 

96% saw improved firmness' 

88% saw significant lift' 


r* — 


pu 

c 

\ 
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1 
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■ TiaKTE NINO NfCK CRE^ 

V 


(/} 


^Source: The NPD Group, Inc. / BeautyTrends®, U.S. P 
August 2014 - March 2015 *Based on consumi 


;tige Skincare Retail Dollar Sales, 
[valuation at 1 2 weeks of use 


STRIVECTIN.COM I ■ 

800 741 2627 ULTA IMPULSE BEAUTY AT MACY'S NORDSTROM 
BLOOMINGDALE’S DILLARD’S LORD&TAYLOR QVC.COM CARSON'S 
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LOOKING GLASS 

BEAUTY, HEALTH, AND WELLNESS 


SIP AND SEE 



WEL 


A NEW GENERATION 
OY’ NEXT LEVEL 

IS RIDING 

THE JUICE CLEANSE 
WAVE AEE THE 
WAY TO THE 
BEAUTY COUNTER. 


By Jean Godfrey^June 
Photograph by James Wojcik 
Styled by Will Kahn 


I f the intersection of wealth and beauty 
was once salons like Kenneth in New 
York and Carita in Paris, places where 
women had their skin, hair, and nails cod- 
dled to polished perfection, today you 11 find 
it on Greenwich Street in Tribeca at 10:30 
in the morning, as slim-calfed women in 
tousled ponytails and narrow hoodies (neon 
Nikes are on their way to replacing teeter- 
ing slingbacks as the ultimate signifier of 
the true life of leisure) emerge from Soul- 
Cycle and saunter down the wide sidewalks, 
clutching nothing but their phones. 


Can the key to 
optimal health 
be found through 
a straw? 
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They float northward, to the 
light-filled West Village storefront 
of CAP Beauty, where they fortify 
themselves with shots of probiotic 
and collagen concoctions from the 
Beauty Chef, superfood-powered 
tonics from Sun Potion, libido- 
invigorating powders from Moon 
Juice, private label coconut butter, 
and herb-infused bitters from 
Urban Moonshine. 

“We cant keep this stuff in 
stock,” says CAP co-founder 
Cindy DiPrima, holding up a 
large jar of Glow, the Beauty 
Chef s best-selling “inner beauty 
powder,” which was developed by 
Carla Oates, a leading Australian 
naturalist. “Our customers go as 
crazy for this as they do for a Tata 
Harper face oil.” Her clients aren’t 
typical Sephora-goers. “We’re 
not beauty girls,” says co-founder 
Kerrilynn Pamer. “We don’t know 
what the trendy nail shade is; nei- 
ther do our customers. We’re more 
about skin, looking good, and feel- 
ing good from the inside.” 

Indeed, the allure of the elusive 
little-to-no-makeup, I-just-woke- 
up-like-this glow has built to a 
fever pitch. Skincare is, predict- 
ably, getting more play (think of 
all the face masks and essences 
flowing from Korea), but the new- 
est game in town is the beauty 
ingestible. From tiny glass shot 
bottles of edible clay and rose- 
water at Juice Generation that 
urge customers to “think beyond 
the face mask” to a collagen sup- 
plement from Reserveage that is 
backed by clinical data claiming a 
40 percent reduction in crow’s feet in eight 
weeks and is selling out at Whole Foods, 
women are eating and drinking their way 
to younger-looking skin. 

The devotees of Shen Beauty in 
Brooklyn — they wander in after work or 
weekend brunch in striped cashmere from 
the Elder Statesman and flowered pants 
from Erdem — certainly think so. They’re 
crazy for the Beauty Chef’s luxe brown 
bottles too, not to mention supplements 
from Valia labeled Metabolize, Bloom, and 
Hydrate. In the up-and-coming Crown »-> 
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LOOKING GLASS 

WELLNESS 


Heights neighborhood a little shop 
called Mountain dispenses bone 
broth and Chinese herbs. Its cafe 
serves a blotchiness-obliterating 
watermelon-lavender concoction, 
tonifying chicken soup super- 
charged with bone broth, and detox 
shots of cold-pressed ginger and 
lemon. The owners recently catered 
a gala in Manhattan entirely with 
their trademark healing cuisine. “Is 
beauty just the way you look?” co- 
owner Justine Lynch asks. “I think 
it s about the spark in your eyes.” 

Ingestibles aren’t a new idea — 
you are what you eat, Brillat- 
Savarin said, more or less — but 
they are newly luxurious. In Lon- 
don Elle Macpherson is introducing 
a shake made with Super Elixir 
Nourishing Protein, a follow-up to 
her $I35-a-pop Super Elixir, itself a 
logical extension of her best-selling 
lingerie line and famous nickname, 

“the Body.” Her company, WelleCo, 
was inspired by a personal journey. 

“I found out that the reason I didn’t 
feel good, though I exercised and 
had a healthy diet, was a lack of 
alkalinity in my body,” she says. 

Super Elixir has been formulated 
to increase alkalinity, and it led to major 
changes. “My skin and hair aren’t dry,” 
she says. “I sleep better, I stopped crav- 
ing sugar, my mood stabilized, and I lost 
weight around my middle.” 


S erial entrepreneur Constantin Bisanz 
created Aloha after a similarly per- 
sonal odyssey, during which he combed 
the world for the healthiest nutrition and 
wellness practices he could find. Aloha 
currently sells whole food supplements 
on its website and at Virgin Hotels and 
ABC Carpet and Home but aims to be a 
lifestyle brand with its own cafes where 
people meet for protein shakes instead 
of coffee. Its Daily Good Greens powder 
is comparable to a cold-pressed juice in 
terms of nutrients delivered, with wheat- 
grass, exotic mushrooms, and moringa 
promising to make the skin glow, but it 
keeps much longer and costs much less. 

At her sleekly clinical Manhattan 
offices, dermatologist Dendy Engelman has 
a new answer for patients who ask, “What 
else can I be doing for my skin?” Along 
with Botox, fillers, and topicals, Engel- 
man has begun recommending ingestible 


WELLECO SUPER 
ELIXIR BOOSTER ($135) 



RESERVEAGE 

COLLAGEN 
BOOSTER ($42) 



POWER POTIONS 
Mixtures that 
promise an increase 
in collagen, 
alkalinity, and that 
elusive glow have 
replaced their 
get-slim-quick 
predecessors, for 
DETAILS SEE PAGE 243. 


ALOHA DAILY GOOD 
GREENS ($75) 


THE BEAUTY CHEF 

GLOW INNER BEAUTY 
POWDER ($60) 


collagen supplements, although she was 
initially skeptical about them. “The idea 
that compounds would get through the 
digestive system and make their way to the 
skin in significant concentrations seemed 
impossible,” she says. “But I’ve had a total 
change of heart. The studies are really 
compelling. In one they radio-labeled col- 
lagen that was taken orally, and they found 
it in a number of organs — including the 
dermis — after eight weeks. The 40 percent 
reduction in crow’s feet — that made me 
stand up and take notice!” (She is not affili- 
ated with Reserveage, the brand that uses 
the collagen in its supplements.) 

Engelman explains that the average 
person loses collagen at a rate of about 
I percent a year. “It’s the underlying 
structure of skin, so anything you can do 
to slow that degradation down, I say do 
it,” she says. “Enhance collagen produc- 
tion from the inside, just as you do with 
retinol from the outside.” Most collagen 
is derived from pigs, cows, chicken, and 
sometimes fish, so it’s off-limits to vegans, 
but Reserveage is coming out with a veg- 
etarian collagen-boosting formula this fall. 

Even plastic surgeons are behind the 
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trend. Manhattan facial surgeon Michelle 
Yagoda believes strongly in the power of 
ingested nutrients. “Even if I make the 
most gorgeous jawline or the smoothest 
neck, some people still don’t look good. 
People with brittle, dry hair, dry skin, and 
cracking nails look older,” she says. “Much 
of what passes topically through skin 
ends up in its deeper layers in extremely 
low concentrations.” Beauty Scoop, her 
combination of peptides, lipids, antioxi- 
dants, and minerals such as silica, does 
a brisk business in her office and online 
(it’s available at the Space NK apoth- 
ecary at Harvey Nichols Eondon as well). 
Yagoda reports that in a 60-week study, 

86 percent of participants reported an 
improvement in skin, hair, and nails. “The 
difference,” she says, “was amazing.” 

But some skin experts view the craze 
as a bit of hope in a bottle. “You still can’t 
skimp on sun protection, or nutrition. 

You can’t smoke, and you still need sleep,” 
says Manhattan dermatologist Amy 
Wechsler. “Sleep is still thought of as a 
luxury, but it’s essential for good-looking 
skin.” She will say that of all the ingest- 
ibles out there, good old biotin (five to 10 
milligrams a day) does indeed help with 
nail growth and repair. 

Still, for many, the results from ingest- 
ibles are encouraging. On the walls at 
Shen are several close-up shots of owner 
Jessica Richards, one before she started 
taking Valia’s Hydrate supplements, one 
two weeks along, and one after four 
weeks, “ft makes a huge difference in 
your skin. People are amazed,” she says. 

“At $22 for a bottle, people are definitely 
excited to try it — and at that price, it’s 
something they can maintain.” Reserveage 
CEO Naomi Whittel notes that while the 
market for ingestibles, and specifically col- 
lagen, has been huge in Asia for years, it 
was only when formulas started delivering 
quicker, statistically measurable results 
that the US. market finally came alive. 
“Americans want science, and they want 
to see a change, fast.” Her skyrocketing 
sales at Whole foods are Exhibit A. 

Visible change — from Eynch’s spark in 
the eyes and Macpherson’s slimmer middle 
to the shiny hair and dewy skin Yagoda 
promises with BeautyScoop — is definitely 
the acid test. “We get customers buying 
two packages of Beauty Chef Glow at 
once,” DiPrima says. “They notice a differ- 
ence when they don’t take it, so they need 
one for their boyfriend’s apartment.” « 
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Future Skin Foundation 

Oil-free, weightless gel foundation packed with antioxidants, leaves your skin dewy, refreshed and at its most radiant. 
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LOOKING GLASS 

HAIR & MAKEUP 



BELOW 

THE 

BROW 

AFTER SEVERAL 
SEASONS OF 
MAJOR ARCH 
EMPHASIS, 

THE FALL 2015 
RUNWAYS SAW A 
RETURN OF TME 
STATEMENT EYE. 

By Meg Storm 


MIXED MEDIA 

At Rodarte eyes were underlined with 
Swarovski crystals on silver threads, 
while at Carolina Herrera lashes fea- 
tured silicone beads meant to look like 
dewdrops. At Tadashi Shoji MAC 
Pro Glitter in Gold ($21, maccosmetics 
■COM) was glued onto lids, and Anthony 
Vaccarello s girls had an abstract 
star painted by the corner of the eye. 
Recreate the latter with precision liners 
like Clinique Skinny Stick ($16.50, CLINIQUE 
.COM) or Sisley So Intense ($70, sisley-paris.COM) 
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fn 
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BOLD LINES 

At Dior, Peter Philips relied on the 
sponge applicator included in the Dior 
5 Couleurs Cosmopolite eyeshadow pal- 
ettes in Exuberante and Eclectic ($63 each, 
DlOR.COM) to craft kidney-shaped blocks of 
color. The new YSL Couture Kajals ($35, 
YSLBEAUTYUS.COM) and Laura Mercier Kajal 
d’Orient ($28, LAURAMERCIER.COM) eyeliners glide 
on easily to create looks ranging from 
classic cat eyes at Oscar de la Renta to 
Chanels exaggerated 
feline flick. 


DIOR 


LASH ENVY 

With an applicator made of 200 molded 
bristles, Nars Audacious by Design 
mascara ($26, narscosmetics.COM) offers tre- 
mendous lift and separation to achieve 
the Twiggyesque look seen at Nina Ricci 
and Giambattista Valli. Eor even more 
volume, try Maybelline Volum’ Express 
Colossal Chaotic Eash ($8, ULTA.COM), which 
has a slightly angled brush. Eayering the 
new Givenchy Mister Intense Mascara 
Top Coat ($29, BARNEYS.COM) over existing 
mascara gives 
lashes shine 
and gloss. 


OSCAR DE 
LA RENTA 


NINA RICCI 



Rapunzel-like locks. 

Growtio 

EACTOR 

These hair multipliers have serious 
followings. The claims are vague, but 
the fans are fervent. 

T here are only two drugs — Rogaine 
and Propecia — approved by the 
EDA for hair growth, but there is 
an entire category of products that 
promise “the appearance of” fuller, 
longer hair. Among them, three word- 
of-mouth wonders are worth noting. 
With 25 years of clinical research, 
Viviscal vitamin supplements take an 
inside-out approach to hair health — 
but it s not for vegans. Proteins from 
shark cartilage prolong the hair 
growth cycle while nourishing fol- 
licles and scalp. Wellness line GROH is 
based on the science of ergothioneine, 
a potent antioxidant found in mush- 
rooms that has been shown to prevent 
cell death. A three-month clinical study 
found that 84 percent of users of its 
daily supplements and Advanced Hair 
& Scalp Treatment saw an increase 
in hair volume, and 100 percent saw 
an increase in vitamin D2 — the lack 
of which is linked to female hair loss. 
Organic hair care line Phylia de M., 
meanwhile, relies on a cell-renewing 
blend of aloe, keratin, and fulvic acid 
to mitigate negative stressors (poor 
diet, age, etc.) that lead to hair shed- 
ding and thinning. The result: “You’re 
reigniting the ability to grow your best 
hair,” says founder Kazu Namise. M.S. 
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WHY BE BARE, WHEN YOU CAN GO NAKED? 


NAKED 

MANICURE 


REA^ 


TM 


RO 




©ZoyaNailPolish #ZoyaNailPolish 




*Unretouched NAKED MANICURE™ shown. 
Results achieved in one application. 



BIG5FREE FORMULA: No formaldehyde, formaldehyde resin, toluene, dibutyl phthalate or camphor. 
FOR MORE INFORMATION CALL: 1.800.659.6909, OR VISIT US ONLINE: ZOYA.COM 

© 2015 Art of Beauty Inc. All rights reserved. 
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PALAZZO 


THE ETERNALLY 
FLATTERING TONES OE 
VENICE COME TO 
THE MAKEUP PALETTE. 

By Jamie Rosen 

V enice is blessed with many a magic 
hour, and Lucia Pieroni, Cle de 
Peau Beaute’s creative makeup 
director, has witnessed them all. There was 
a day that began at 5 a.m., with a photo 
shoot of David Bowie in the almost never 
empty Piazza San Marco; a winter morm 
ing with fog creeping through the canals; 
and twilight, those treasured minutes 
when the sun hits the terra-cotta rooftops 
of the city’s crumbling palazzos and every- 
thing gets bathed in a momentary golden 
light. These enchanting shades — watery 
blue, pewter green, earthy pink — provided 
the inspiration for Cle de Peau’s fall color 


SEA OF BLUE 
From left: 

Shigeru Ban’s 
Reverberation — 
Pavilion of Light 
and Sound, made 
from 90,000 Cle 
de Peau palettes; 
makeup artist 
Lucia Pieroni. 


collection, which Pieroni has interpreted 
in a series of eyeshadow palettes. “There 
is a mystery about these colors,” she says. 
“They are deep and sexy and gorgeous.” 

The collection was introduced during 
the Venice Biennale this spring with an 
installation by the Pritzker Prize-winning 
architect Shigeru Ban, who turned 90,000 
of the company’s midnight-blue compacts 
into a vertiginous wave wedged between 
two walls of the Palazzo Pisani. Pieroni 


felt an immediate connection with the 
work. “It’s about light and water and how 
it reflects on the buildings,” she says. “That 
water can be so green and dark blue and 
shades in between.” She wasn’t the only 
one enchanted by the work; while it was 
scheduled to be shown for three days, the 
enthusiastic reception convinced the com- 
pany and its CEO, Masahiko Uotani, to 
keep it up for almost a month and open it 
to the public. « 


GRAND CANAL 
One of the vistas 
that inspired the 
fall collection. 
CLE DE PEAU EYE 
COLOR QUAD IN 311 
($80), CLEDEPEAU 
BEAUTE.COM. 


RED HOT 

T here is a theory, 
floated by Leonard 
Lauder, that lipstick sales 
increase as the economy 
declines. But when you 
consider the price of a 
single tube, is there a cor- 
responding indicator? 

If Christian Louboutin’s 
very first lipstick, in an 
elaborately decorated 
amphora in gold or black 
that clocks in at $90, is any 
indication, it could be a 
very flush fall. Being in the 
red never looked so good. 
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FROM LEFT: GUERLAIN ROUGE G ($53), SAKS.COM; 

TOM FORD LIP COLOR ($52), T0MF0RD.COM; BY TERRY 
ROUGE TERRYBLY ($51), US.SPACENK.COM; SERGE LUTENS 
LIPSTICK ($75), US.SERGELUTENS.COM; CHRISTIAN 
LOUBOUTIN LIP COLOR ($90), CHRISTIANL0UB0UTIN.COM 
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infuse your with the power of oxygen 
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developed by world 
leaders in antiaging 
dermatology 
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NEW Exuviance 
Bionic Oxygen Facial 

breathe new life into your skin 

instantly energizing and revitalizing 
with Pure Oxygen plus our Bionic Complex 
for a youthful, luminous complexion. 

Molecular Oxygen 

to support natural production of cellular 
energy, optimize collagen levels and help 

revitalize & re-energize your skin 

plus 

PHA/Bionic Blend 

to restore youthful plumpness, 
suppleness and radiance 


DERMATOLOGIST DEVELOPED 

Exuviance. 


www.^Xuviance.com 


^ULTA 


the science of skin transformation™ 


LOOKING GLASS 

ANTI-AGING 


F or the late Nora Ephron, the neck 
was the ultimate age revealer. “Our 
faces are lies and our necks are the 
truth/’ she quipped in her book of essays 
I Feel Bad About My Neck: And Other 
Thoughts on Being a Woman. But the jawline 
can be just as revealing. As we age and 
gain weight, or simply thanks to our 
genetic blueprint, the whole area loses the 
taut and chiseled quality synonymous 
with youth. “After skin texture and 
discoloration problems, and lines around 
the eyes, excess fat under the chin and 
neck is the third most common issue we 
see in cosmetic dermatology,” says DC' 
based dermatologist Tina Alster. And 
submental fullness, the clinical term for 
what is commonly known as a double 
chin, can pose a problem even for people 
who are slender and fit. “A lot of people, 
even when they lose weight, can t get rid 
of that collection of fat under the chin,” 
says Montclair, New Jersey, dermatologist 
Jeanine Downie. 

Could the FDAs approval this spring of 
Kybella, a treatment that helps eliminate 
this submental fat with nary a scalpel 
or lipo wand, mark the end of the double 
chin? Kybella relies on fat' dissolving 
injections, and while questionable forms 



of the treatment have been around in the 
U.S. and abroad for years, Kybella’s point 
of difference is that it uses only pure ^ 
synthetic deoxycholic acid. This substance 
occurs naturally in in 

the liver and stored in the gallbladder to 
help metabolize the fat we eat. “Kybella 
is a synthetic, nonhuman derivative of 
that,” Beverly Hills cosmetic dermatolo' 
gist Howard Lancer explains. “When you 
inject it in pure form into tissue, it s 
designed to dissolve the fat stored below 
the skins surface.” 

It can take a lot of injections — accord' 
ing to the FDA news release, an average 
of 20 per treatment and as many as 50, 
with patients requiring two to six treat' 
ments to achieve the desired result. “The 
actual number is probably not as impor' 
tant as the placement of those injections, 
because there are some critical issues in 



NEEDLE POINT 
A series of 
injections that may 
signal the end of 
the double chin has 
doctors excited 
and patients ready 
to retire their 
turtlenecks. 


treating the neck,” Alster says. Because 
the treatment is focused on an area close 
to glands and nerves, and because Kybella 
also destroys the cell envelope around the 
fat pocket, the parent company, Kythera, 
is being fastidious about training doctors 
to use it properly and releasing it only to 
a choice few. For patients who want to be 
among the first to receive the treatment, 
Alster recommends using only a well' 
trained doctor. “Don’t go to some spa to 
get Kybella,” she says. 

There’s also a risk of bruising and 
swelling, something that can happen with 
any form of injectable. Even so, there’s 
far less recovery time with Kybella than 
there can be with more invasive procc' 
dures, like liposuction. In fact, Downie 
has stopped performing lipo on the area 
altogether. “Submental fat can be very 
fibrous, which makes it stubborn and dift 
ficult to wand out with liposuction. But 
Kybella is something you are injecting and 
having the same effect,” she says. Still, it’s 
not for everyone. The optimal candidate 
has a metabolically resistant fat pocket 
beneath the chin. It may not be for people 
who are significantly overweight or who 
have saggy or hanging skin. And while the 
results are permanent (the fat is destroyed 
and processed through the body), they’re 
not immediate, “ft took some time to see 
noticeable results,” says Mary Ellen, a 
woman in her fifties. “I did have swelling, 
but it wasn’t so bad that I couldn’t mask it 
with a scarf I don’t have any regrets.” 

Since Kybella now bears the FDA 
stamp of approval as a fat melter, it does 
raise the question: If it works for your 
chin, can it work for other equally stub' 
born pockets, like bra'Strap fat? While the 
FDA and doctors involved in the clinical 
trials caution against using it on nom 
recommended areas, Alster, for one, prc' 
diets that we’ll be seeing a lot of off'label 
use. And, she adds, “I’m going to be tester 
number one.” « 
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ATLANTA 

NOW OPEN 

AKRIS • ALICE + OLIVIA 
AMERICAN FOOD AND BEVERAGE • BELLA BAG 
BILLY REID • BONOBOS 
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OliverMcMillan 




EXPLORE WITH A DESIGN PROFESSIONAL GAIN ACCESS TO OVER 100 INSPIRING SHOWROOMS 
FILLED WITH EVERYTHING YOU NEED TO FURNISH YOUR HOME. FIND THOUSANDS OF TOP 
PRODUCT LINES IN LUXURY FURNITURE. FABRICS, ACCESSORIES AND MUCH MORE. AS WELL AS 
CUSTOM FURNISHINGS ALL AT THE WORLD'S LARGEST DESIGN CENTER. 


DE51GMER-ON-CALL 


Call 3T2.527.7058 to schedule a complimentary 
consultation with an interior design professional. 


Floors 6. 14. 15 & 16 I 222 Merchandise Mart Plaza 
Chicago I M - F i 9 am - 5 pm | designcenter.com 


ti^MART 


DESIGN 

CENTER 

at THE MERCHANDISE MART 










LUXE 


IFOME 


WALK RIGHT IN 


Shop the world's largest collection 
of premier boutiques for 
home building and renovation. 

30 Boutiques. 1 Location. 

The Merchandise Mart, Chicago 
M-F 9-5 SAT 1 0-3 
312.527.7939 

LUXEHOME.COM 



KITCHEN BATH TILE CABINETRY APPLIANCES LIGHTING HARDWARE FLOORING PAINT 


LUXEHOME BOUTIQUES: 



Amiel.US Ernestomeda Chicago The Nanz Company & Remains Lighting Sherwin-Williams Color Studio 

Ann Socks Exquisite Surfaces NEFF of Chicago SMEG USA 

Artistic Tile Farrow and Boll Paris Ceramics Studio Snaidero Chicago 

Bentwood of Chicago GRAFF Plain & Fancy by Dandamudi's Sub-Zero and Wolf Showroom 

Carlisle Wide Plank Floors Katonah Architectural Hardware Poggenpohl Valcucine Chicago 

The Chopping Block Keeler Porcelanosa Tile/Kitchen/Bath/Hardwood Waterworks 

Christopher Peacock Home Lefroy Brooks Chicago ROHL Wood-Mode Lifestyle Design Center 

de Giulio kitchen design Miele Experience Center Scavolini Store Chicago 

Dream20 Monogram Design Center The Shade Store 






FINE JEWELRY SINCE 1979 


DUO COLLECTION | AVAILABLE AT MAGE’S AND MACYS.COM/EFFY 


NEW YORK ARUBA GRAND CAYMAN COZUMEL CURAQAO SAN JUAN ST. KITTS 
ST. LUCIA" ST. MAARTEN NASSAU ROATAN ST. IFLOMf S^^^RAN D TURK ALASKA 




INDIA HICKS 

HAND WASH ($29), 
INDIAHICKS.COM 


FRESH 

DIRECT 


THANKS TO GUERRILLA 
MARKETING TACTICS 
AND SOME MAJOR j 

PRODUCT UPGRADES, i!, 
DIREGT BEAUTY BRANDS 
ARE HAVING A MOMENT. 

By Christine Lennon 


O nce upon a time, a 
woman who wanted 
to make a little 
extra money while caring 
for her children would 
open her home to a few 
friends from the neighbor^ 
hood, serve up some deviled eggs, and 
expound upon the life- changing benefits 
of a mauve lipstick or a nestled set of 
Tupperware. Fast-forward a few decades 
and the social (or direct) selling landscape 
has changed — dramatically 

“I’ll hand off a bag through a car win- 
dow at school drop-off. I’ll meet someone 
for a quick coffee. I’ll drop some in the 
mail to send to friends across the country,” 
says Paige Cleveland, a top-performing 
direct saleswoman for Beautycounter, a 
personal care brand with a network of 
8,500 representatives across the country. 

“I do my work when I want to. Then I go 
play tennis and make dinner.” 

The flexibility of direct selling has 
always been part of its appeal, but the cur- 
rent generation of salespeople is armed 
with strong visual marketing materials, 
versatile e- commerce platforms, and Face- 
book networks that extend far beyond the 
community they could reach in a car. And, 
most important, the products themselves 
have gotten a significant makeover. 

When Gregg Renfrew founded 


SOCIAL SAVVY 
No longer sold 
just door-to-door, 
direct sale brands 
like Beautycounter, 
Ever, India Hicks, 
and Willa are using 
technology to get 
the word out. 


Beautycounter with a commitment to 
nontoxic personal care products that don’t 
compromise on performance, she didn’t 
intend to follow the direct sales model. 

“We decided that this was a story best told 
person to person,” Renfrew says. Beauty- 
counter’s consultants go out into the world 
armed with information like this about 
cosmetic chemistry: Only 10 percent of 
the 10,000 ingredients regularly used in 
personal care products have safety data, 
and many of the ingredients we regularly 
apply to our faces and bodies are banned 
throughout Europe because of toxicity 
fears. This message has resonated with 
women: Gross revenues tripled between 
the first quarters of 2014 and 2015. 

B ack in the late 19th century, David 
McGonnell, the founder of Avon, real- 
ized that the women he met while sell- 
ing books door-to-door felt isolated and 
powerless because they had no financial 
independence. At that point only 20 per- 
cent of American women worked outside 
the home. More than 125 years later that 


number is closer to 70 per- 
cent. But the empowerment 
message still feels relevant. 
And the original companies 
in the category are thriving. 
The global Avon sales force 
is 6 million, and there is a 
fleet of 1,300 pink Gadillacs 
on the road today driven 
by Mary Kay reps who sell 
$100,000 worth of product 
in six months. 

Rodan + Fields, the com- 
pany created by the derma- 
tologists behind Proactiv, is 
a line of high-performance 
skincare products aimed 
at the prestige market and 
sold in person and online. Stella & Dot, 
a costume jewelry company that has 
pulled in close to a billion dollars in less 
than a decade through “social selling,” has 
branched out into skincare with a line 
called Ever. It’s designed around a pro- 
prietary ingredient, LSRIO, that targets 
the 10 signs of aging and is delivered in 
botanical-based formulas. Teens are getting 
into the market with brands like Willa, 
which encourages “ Willagirls” to make 
pocket money by selling sunscreen and lip 
gloss to friends in person, on social media, 
or through an app. Earning margins for the 
sellers are tough (women must sell $1,000 
worth of product to clear $250), but it’s a 
full-time gig for only a few people. 

Beautycounter ’s Renfrew was such an 
inspiration to lifestyle entrepreneur India 
Fficks that Hicks “stalked” her when both 
women were on vacation in the Bahamas. 
“Gregg came out of the water, and I was 
standing there with my hands on my 
hips,” Hicks says, laughing. “Luckily, she 
was so supportive and fantastic. It was 
really powerful to sit with her and hear 
what she’s done.” 

Hicks is now selling her uniquely 
refined English- Bahamian lifestyle brand 
through women who reach out to their 
online communities or host cocktail par- 
ties for friends. “I want to inspire women 
to think for themselves and live life a little 
differently,” Hicks says. “And there was 
something very appealing about getting 
back into the heart of the home.” « 
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THE ONE PERCENT 


W henever I meet 
an heir to a fam- 
ily business I feel 
a mix of emotions: a little 
envy, yes (“You Ve never been 
fired!), combined with curi- 
osity (“How liideous was it 
coming home from school to 
corporate management les- 
sons on top of homework?”). 

Mostly, though, I feel relief 
that I get to be me and not 
him or her, and that I have the free- 
dom as an adult to ignore (politely) 
everything my parents kindly suggest. 
More seriously I think my feelings 
explain why there is such fascination 
with US. corporate dynasties. We love 
the idea of them, but we re not really 
sure how (or if) they operate behind 
closed doors. And the more it looks 
as if everyone is gilded, happy, and 
functional, the less inclined we are to 
believe it. With good reason. 

Five years ago this magazine pub- 
lished a feature about the glamorous 
lives of Atlanta couple Danielle and 
Glen Rollins. They were young, blond, 
and beautiful; Boxwood, their five- 
acre Regency-style estate in Buckhead, was 
“the house everyone in Atlanta dreamed 
about,” according to T&C. Glen was 
unusual: The third-generation inheritor of 
an industrial fortune (pesticide giant Rol- 
lins Inc., the $6 billion parent company of 
Orkin), he also had a bona fide track record 
as a businessman. Fie, his father Gary, and 
his uncle Randall ran the publicly owned 
extermination behemoth, with Glen as 
president and chief operations officer of 


FAMILY MONEY 


TRUST 

ISSUES 

HOW A $6 BILLION 
PESTICIDE EORTUNE 
POISONED ITS HEIRS. 

By Vicky Ward 

Orkin. No other member of Glens genera- 
tion worked for the family business. Fie was 
the golden boy and lived in appropriately 
high style, as the reader saw. 

Around the time the story was pub- 
lished I got to know the vivacious Dani- 
elle, who was writing a coffee-table book 
on entertaining. We met at a dinner party 
in New York hosted by mutual friends, 
after which I imagined she returned to her 
dreamlike existence as Glen’s wife. 


SPLIT 
DECISION 
Glen and Danielle 
Rollins, with their 
children at their 
Atlanta home in 
2010, putting on a 
good face for T&C. 


But earlier this year 
Danielle reached out to me 
on Facebook. She and Glen 
had split up. No longer liv- 
ing at Boxwood, she had 
temporarily moved into a 
house owned by her hair- 
dresser while she struggled 
through arbitration follow- 
ing a vicious divorce that 
felt to her like “something 
out of John Grisham.” 

I was not immediately convinced. 
After all, how much sympathy could 
either member of this once resplen- 
dent couple deserve? But one Sun- 
day evening I found time to look at 
the deposition of Danielle’s former 
mother-in-law, Ruthie. It made for 
uncomfortable reading. 

Ruthie had disapproved of Dani- 
elle, the daughter of a Dallas electri- 
cal engineer and a special education 
teacher, from the get-go. “I just did not 
feel they were the right match,” she 
testified. Danielle “had a pretty com- 
plexion,” but before her wedding to 
Glen, Ruthie offered to pay for a chin 
lift and a stay at a weight loss camp 
in Switzerland. Why? Ruthie claims it was 
“manipulation” by Danielle, who wanted the 
procedures; Danielle says it was part of her 
mother-in-law’s campaign to reshape and 
control her. In any case, according to Dani- 
elle, more mother-in-law-funded surgery — 
to her breasts, stomach, and legs — was to 
follow over the years. In her deposition 
Ruthie was also asked whether she had 
bought much of the decor at Boxwood, from 
rugs and chandeliers to the services of her i 
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FRANCESCO LAGNESE 


Al A S T 0 L O \ T 

The Most Beautiful Pearls in the World '^^' 



&gn(iiurt Colkci'tm Lusiro Earring 
A stunning mix of rou^ difmmds ufitk bkck and white 
pave diamond drops that shower luxurious South Sea pearls 


www.mastoloni.com 

800.3473275 



Clara williams company 


Create the ultimate personal collection and an ever changing look. Effortlessly embellish CWC necklaces with unique centerpieces 
using our signature magnetic clasps. Adorn CWC earrings and rings with a stunning array of interchangeable drops and charms. 

Carlson’s Fine Jewelry, Naples FL 1 Charlotte’s Inc., Charlotte & Raleigh NC 1 Details & Goods, Osterville MA 
Elizabeth Anthony, Houston TX | Jane’s Fine Jewelry, Chattanooga TN | Material Possessions, Chicago & Winnetka IL 
Mildred Hoit, Palm Beach FL | Planters Exchange, St. Simons Island GA | Veranda, Vero Beach FL 


Call 312-280-7300 to receive the new CWC Look Book. 
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Grand Hotel du Cap F€rrat 
Cap Ferrat, France 


COLLECTION for Summit 
Monterey Los Angeles San Francisco 




m LEMAN MANHATTAN 

PREPARATORY SCHOOL 

As the only PfeK-12 school in Manhattan with sister campuses in Europe and Asia, 

L6man offers your child the world like no one else, Our personalized approach to education and our outstanding facilities 
ensure that our students know how to make the most of their experiences here* and in the global society that awaits them. 





JEWELRY 
AT AUCTION 



Important Jewelry 
from the Estate of 
Rita Dee Hassenfeld 

September 16 

Fine Timepieces 

September 16 

Important Jewelry 

from Major Estates and Collections 

September 17 - 18 

Featuring Cartier, Harry Winston, 

Van Cleef & Arpels, Verdura, 

David Webb and Raymond Yard. 


An Art Deco Platinum, Emerald. Diamond, 
Onyx and Enamel Lapel Watch | Cartier 
To be offered on September 16 


Inquiries | 312.280.1212 
lesliehindman.com 



LESLIE HINDMAN AUCTIONEERS 


CHICAGO I DENVER | MILWAUKEE | NAPLES | PALM BEACH | ST. LOUIS 




LOOK and FEEL 

BETTER... Now! 

Physicians discuss the personal benefits of in-home 
cell therapy and why everyone needs it. 


D r. Thomas Tzikas is the internationally 
renowned founder of Tzikas Facial 
Plastic Surgery Center in Delray Beach, 
Florida. His surgery center integrates whole body 
wellness to promote both outer and inner beauty. 
“My practice is strictly cosmetic and focuses on 
the exterior of my patients, making them look 
as good as possible,” he says. “But the way people 
feel on the inside has a direct correlation with 
the way they look on the outside.” 

With his unique approach to plastic surgery. 
Dr. Tzikas has experienced much success and 
in his practice over the years. However, after 
twenty years of running such a busy practice. 

Dr. Tzikas' schedule began to take a toll on his 
body. “As a plastic surgeon, I keep a fairly hectic 
schedule and often found myself worn out at the 
end of the day.” 

That's when friends recommended Dr. Tzikas 
try Celergen, an alFnatural, Swiss formulated 


cell therapy treatment. They reported a variety 
of benefits, including increased energy, improved 
skin tone, heightened mental clarity, and chronic 
pain relief 

“Frankly, I thought it sounded too good to 
be true,” says Dr. Tzikas. “Before I would even 
consider recommending it to my patients, I had 
to have confidence that Celergen was everything 
it was made out to be.” 

Dr. Tzikas ordered a two^month supply of 
Celergen, and after just two weeks, the results 
were significant. 

“After taking Celergen on a daily basis, I 
began noticing that my tiredness was no longer 
an issue after a day's work. It helped me push 
myself a little more and be more effective in 
my daily routine. I experienced fewer joint and 
muscle aches. I also didn't have a craving for 
sweets that I sometimes have and lost a little 
weight that needed losing. I hadn't changed 


WHAT IS CELERGEN? 

A potent transformative treatment that 
stimulates the human body’s natural healing and 
revitalizing powers. Celergen Swiss Cell Therapy 
triggers the repair and rejuvenation of individual 
cells. One of its key ingredients is a proprietary 
Cellular Marine Complex. The complex is 
extracted from the DNA of deep-sea, pollution 
free marine life which through nearly 30 years of 
research is associated with powerful anti-aging 
properties. Other ingredients include Peptide 
E Collagen which reinforces skin elasticity and 
Hydro MN Peptide which plays a critical role in 
the rejuvenation of cartilage. Unlike other cell 
therapies which involve injections, Celergen 
comes in a soft gel form that is taken orally. 

BENEFITS INCLUDE: 

• Improved energy levels and stamina 

• Reduction of wrinkles, scars, and age spots 

• Reduced joint pain 

• Improved sleep 

• Reduced pain from osteoarthritis and 
rheumatoid arthritis 

• Faster recuperation after exercise 

• Improved wound healing, skin resilience, tone, 
texture, and overall complexion 

• Improved blood-sugar control 

• Enhanced alertness of mind and focus 

• Increased sexual performance and satisfaction 

• Improved blood circulation 

• Strengthened immune system 


ADVERTISEMENT 


CELERGEN Swiss Cell Therapy 


anything else in my diet or taken other 
supplements, so I can only attribute the 
change to Celergen ” 

Dr. Tzikas, was so impressed by his own 
results, he recommended Celergen to family 
members and office staff. “The results varied 
from person to person,” he says. “Many said 
they noticed improvement in their skin 
texture and thought they had a certain glow 
they didn t have before, while others noted 
everything from more energy, better sleep 
and less muscle and joint pain.” 

After his own experience and the results 
achieved by his family and office staff. Dr. 
Tzikas felt confident recommending Celergen 
to his patients and saw it as a beneficial 
adjunct to his practice. “My patients report 
that Celergen makes them feel better in a 
variety of ways,” says Dr. Tzikas, “and this 
benefits them across the board.” 

“After taking Celergen 
on a daily basis, 
I began noticing that my tiredness 

WAS NO LONGER AN ISSUE 
AFTER A DAY’S WORK. ” 

-Dr. Thomas Tzikas 


THE NEXT BIG THING EOR THOSE 
SEEKING OPTIMAL HEALTH AND 
BEAUTIEUL SKIN 

Dr. Stephen Spates, founder of the Vital 
Life Health Alternatives Clinic in Clarendon 
Hills, Illinois, has battled the lingering 
symptoms of Lyme s Disease for years, and 
could not find anything to bring him relief. 
“For some reason, year after year, everything 
seemed to come to a head during the month 
of November. Novembers were always awful 
for me. I would feel lethargic and just not 
want to do anything,” says Dr. Spates. 

He was recommended Celergen and was 
amazed by the results. “When November 
arrived it was as if I was a new person. I felt 
revitalized and ready to take on the world.” 
Dr. Spates was also impressed by the benefits 
he did not expect: “I looked better, felt great, 
and my libido increased, too.” 

Dr. Spates could not resist recommending 
Celergen to his patients. Celergens main 


ingredient, BioMarine DNA, enhances 
nutrition and repair at the cellular level 
which kickstarts the human body onto 
the path of good health and wellness. One 
longtime patient of Dr. Spates, a 50-year- 
old woman, wanted to start a new aerobic 
fitness class, but worried that she just didnt 
have the energy. After taking Celergen, she 
reported back to Dr. Spates that she was able 
to exercise frequently with restored energy 
she hadn t known for years. Another patient, 
a former professional baseball player, was 
afflicted with a number of chronic ailments 
that resulted from years as an athlete, but 
made a speedy and healthy recovery after he 
began using Celergen. 

Dr. Spates even recommended Celergen 
to his wife and she, too, experienced 
increased energy that she had not felt in 
years. “My wife is a molecular biologist, so 
she had a high degree of skepticism about 
Celergens effectiveness,” says Dr. Spates. “She 
is now convinced that it absolutely works. 
And it works wonders.” 

CELERGEN PROVIDES THE TOOLS OUR 
BODIES NEED TO HEAL THEMSELVES 

Researched and developed by Swiss, 
French, and German scientists, Celergen was 
launched into the European market in 2009 
with tremendous success and has quickly 
found similar success in North America. 

Celergens effectiveness stems from 
innovative advancements in the cell therapy 
field. Celergen researchers extract essential 
proteins from marine life living in pollution- 
free, ocean waters through Swiss Cold- 
Process DNA Extraction Technology. 

This process allows bioactive marine 
DNA and peptides to repair damaged cells, 
effectively reversing signs of aging. The 
body sends these micronutrients to the areas 
requiring repair, whether in the joints, blood, 
brain, or skin. 

Doctors throughout the country 
recommend Celergen for patients to 
combat a wide variety of maladies, from 
strengthening the immune system and 
improving stamina to increasing blood 
circulation and warding off arthritic pain. 
Many Celergen users report that one of the 
first results is improved skin and hair quality. 

“My hair stylist asked me if I had gone 
to someone else to color my hair,” says Dr. 
Spates. “She couldn t believe that it was all 
the result of taking Celergen.” 


“I’ve had lots of patients in their 
50s, 60s, 70s, and even in their 
80s who experienced noticeable 
visible wrinkle reduction and overall 
improvement in the condition of their 
skin. It’s proof to me that Celergen 
indeed fights the aging process and 
even turns it around.” 

DR. DONOVAN CHRISTIE 

ANWAN MEDICAL 
WELLNESS CENTER 
ATLANTA, GA 



“Some of my patients reported 
improved libido and sexual 
performance, while others said it 
helped reduce joint pain and provided 
a better night’s sleep. Having seen 
first-hand proof of what Celergen can 
do, in both me and my patients, I now 
know that something remarkable is 
definitely going on.” 

DR. BRUCE LOWELL 

LOWELL HEALTH AND 
LONGEVITY CENTER 
GREAT NECK, NY 



Celergen.com - 888.959.4692 - CelergenSkinCare.com 
Now Available - Swiss BIO DNA Cellular Regenerative Skin Serum 
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BROKEN ENGLISH 
NEW YORK, NY 212-219-1264 
BROKENENGLISHJEWELRY.COM 


J. SCOTT JEWELERS 
BEftVER CREEK, CO 970-949-7020 
JSCOTrjEWELS.COM 
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DIAMOND BANDS IN 18 KARAT GOLD 



COTTON CLUB COLLECTION 
HOUSTON, TX 713-522-9101 
COTTONCLUBCOLLECTiaN.COM 


DONALD HAACK 
CHARLOTTE, NC 704-365-4400 
DONALDHAACK.COM 


ELIZABETH DIAMOND COMPANY 
DAYTON, OH 937-434-0003 
SHOPEDC.COM 


SOFIA JEWELRY 

MILL VALLEY, CA 415-388-8776 
SOFIAJEWELRY.COM 



THE ONE PERCENT 


^ abelian 


NEW YORK 

one-of-a-kind creations 



Handmade by master artisans in New York City 
www.at5etlannewyork.cotn 
info@abellannewyork.oom 

Shop at www.1stdtbs.com 



Danielle says she strove to make Boxwood as fairy tale- 


like as possible: “I wanted Glen to see what he had” 


longtime decorator, Gordon Little. “I don’t 
recall,” she responded. “You would have to 
check with my CPA.” 

E xterior modifications weren’t the only 
changes the family sought to impose, 
Danielle says. Four times a year every 
member of the Rollins clan gathered in 
Atlanta on a Saturday for a compulsory 
meeting, and there was also an annual 
weekendlong retreat (usually at a resort 
such as WaterColor, on the Gulf Coast) 
at which paid lecturers drilled them in the 
pitfalls of inherited wealth. Glen’s grand- 
father the late O. Wayne Rollins had come 
from a modest farming background and 
was an apostle of solid, simple values. His 
sons Gary and Randall structured their 
children’s trust funds to deter entitled 
behavior, stipulating that distributions be 
received only by those engaged in “serious 
pursuits that are meaningful, respectable, 
and worthwhile.” 

But this, apparently, did not go far 
enough. In 2010, according to Glen, Gary 
and Randall proposed amending the trust 
funds to include a program of credit 
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checks, drug tests, and surveillance by 
private investigators. 

Glen balked. For years, it turns out, 
he had been having extramarital affairs, 
including with prostitutes, as he would 
later admit in the divorce proceedings. He 
and Danielle sweated it out in therapy, with 
Glen receiving treatment for sex addiction. 
(He tells me he is fully recovered.) How- 
ever, at a Rollins retreat on Amelia Island 
in 2010, around the time he was being 
asked to submit to intrusive inspections 
of his private life, Glen made an unpleas- 
ant discovery: Despite having devoted his 
entire career to Rollins Inc., he had been 
passed over for a key leadership position 
in a huge family foundation in favor of an 
older cousin. Eventually he and his siblings 
decided to sue the trustees, including his 
father and uncle, for breach of fiduciary 
duties related to the trust funds that his 
grandfather had created for the benefit of 
Glen and the other grandchildren. 

“It wasn’t just for our sake,” Glen says. 
“We wanted to protect our children from 
having to live under draconian terms.” 

It was in response [CONTINUED ON PAGE 243] 
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KITCHENS 
SHOULD 
COOK BETTER 
NOT JUST 
LOOK BETTER 







ThBFmadar 


FIVE 

INNOVATIONS 
THAT WORK 
THE WAY 
REAL COOKS 
DO 


Meet the innovations that understand serious cooking goes well beyond the aesthetic, fronn the brand that's been 
redefining the kitchen for a century. The Thernnador Pro Grand® Steann Range, featuring the first full-function 
connbination Steann and Convection oven. The Freedonn® Induction Cooktop gives you the freedonn to nnove pots 
and pans anywhere on the cooking surface. The personalization of the Freedonn® Wine Colunnn expands entertaining 
possibilities. The Freedonn® Refrigeration offers ultinnate design personalization. And the built-in wall oven, 
reinnagined by the brand that invented it. For those who love to cook, Thernnador delivers a new suite of appliances 
that are sinnply hotter, cooler, faster and snnarter than anything the kitchen has seen. 



PRO GRAND® FREEDOM® BUILT-IN FREEDOM® STAR-SAPPHIRE™ 

STEAM RANGE INDUCTION COOKTOP WALL OVEN REFRIGERATION DISHWASHER 


VISIT THERMADOR.COM 





Thermadar 

RSAl IKNOVAHOHS FOU ItEAL COOlCS • 





RE-IMAGINE 
YOUR DREAM 
KITCHEN 

ONE-TWO-FREE® JUST GOT MORE PERSONAL. 

Buy any range or any cooktop, plus any wall oven, and we'll give you a FREE dishwasher. Add selected refrigeration to your purchase 
and we'll now give you the freedom to personalize your kitchen with more FREE products or upgrades than ever before. From 
cooktops to refrigerators to wine coolers, you can choose from a suite of our premium products to create countless combinations, 
all of which mean a savings of up to $6,097 toward your dream kitchen. 


VISIT YOUR LOCAL DEALER OR THERMADOR.COM 


*PROMOTION VALID ONLY ON SELECT THERMADOR MODELS. TO BE ELIGIBLE FOR THE FREE APPLIANCES OFFERED IN THIS PROMOTION, ALL OTHER APPLIANCES MUST BE PURCHASED AT THEIR 
REGULAR PRICE, IN ONE ORDER, AND AT THE SAME TIME. PRODUCTS MUST BE PURCHASED AND DELIVERED DURING THE PROMOTION PERIOD OF JANUARY 1, 2015 THROUGH DECEMBER 15, 2015. 
NO SUBSTITUTIONS WILL BE ALLOWED. PLEASE SEE SALES ASSOCIATE FOR COMPLETE DETAILS. 


©2015 BSH HOME APPLIANCES CORPORATION. ALL RIGHTS RESERVED. 15TH023-04-1 19689-4 
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VIRGO 

AUGUST 24-SEPTEMBER 23 


Sean Connery 



Jaunty, bombastic 
Jupiter in your sign 
warns you to be 
particularly care- 
ful about the choices 
you re making And 
Saturn reentering the 
part of your chart 
pertaining to property 
and domestic affairs 
focuses attention on 
lifestyle changes and 
family matters. By 
months end you re 
going to get a surge of 
energy — thanks to 
Mars — that sweeps 
you into action on 
many fronts, but don’t 
be in too much of a 
rush to solve complex 
problems. 

PISCES 

FEBRUARY 20-MARCH 20 

Gloria Vanderbilt 

iPk 

The Sun is at the 
farthest point from 
your own this 
month, so you will 
find yourself in 
situations in which 
others’ actions 
affect you greatly 
It’s good news that 
Venus turns direct 
in your work angle, 
because a waiting 
period is over and 
you can launch an 
important plan. So 
soldier on despite 
resistance you 
encounter near the 
26th. The eclipse of 
the 28th puts a new 
spin on financial 
arrangements. 


STARS^SIGNS 

HOROSCOPE READINGS FOR THE MONTH AHEAD 


By Katharine Merlin 
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FOR ADDITIONAL READINGS BY KATHARINE 
MERLIN, GO TO TOWNANDCOUNTRYMAG.COM 


LIBRA 

SEPTEMBER 24-OCTOBER 23 
Marion Cotillard 



Personal and profes' 
sional issues that 
have been in the air 
will begin to move 
ahead as Venus, 
your ruler, starts 
forward on the 6th. 
Try to finalize what 
details you can, 
though, because 
Mercury’s retrO' 
grade motion on the 
17th means compli' 
cations are bound 
to arise. Aspects 
on the 23rd favor 
new associations 
and friendships, but 
by the lunar eclipse 
of the 28th you’re 
going to need some 
quality private time. 

ARIES 


MARCH 21-APRIL 20 
Jessica Chastain 



Jupiter in Virgo 
means you have 
an opportunity to 
put your stamp 
on a work'related 
endeavor or display 
your myriad talents. 
Be prepared for a 
certain amount of 
confusion and vola^ 
tility this month, 
though, particularly 
after the 17th, when 
Mercury, the com^ 
munication planet, 
changes direction. 
Aspects near the 
23rd favor new 
understandings, and 
Venus in Leo prom^ 
ises to warm up 
your social life. 


SCORPIO 

OCTOBER 24-NOVEMBER 22 
Pablo Picasso 



Aspects in Septem^ 
her indicate that 
you’re finally get' 
ting career matters 
on track, and Venus 
turning direct at the 
top of your chart 
brings the right 
kind of attention 
your way while also 
resolving emotiom 
ally charged issues. 
What’s tricky this 
month is the combi' 
nation of Mercury 
turning retrograde 
and Jupiter oppos' 
ing Neptune at 
midmonth, so if 
anything seems too 
good to be true, it 
probably is. 

TAURUS 

APRIL 21-MAY 21 
^een Elizabeth II 

Venus’s forward 
motion on the 6th is 
an augury of good 
fortune regarding 
property matters, 
and it gives the 
thumbs'Up to your 
heart’s desires. Com 
fusing choices may 
face you near the 
17th, however, and 
you should try to 
search for answers 
and avoid easy solu' 
tions. Try to com' 
plete work'related 
projects before the 
17th, because after 
that Mercury’s 
retrograde motion 
makes details hope' 
lessly elusive. 


SAGITTARIUS 


NOVEMBER 23-DECEMBER 21 
Taylor Swift 



Dreams and reality 
collide this month, 
and the recent entry 
of your ruler Jupiter 
into the pragmatic 
sign of Virgo is 
telling you to keep 
your feet planted 
on terra firma. 

With Mercury 
turning retrograde 
on the 17th, you’re 
wise to see how 
new plans shape up 
before making a 
move. Two eclipses 
in September will 
also make every' 
thing a bit volatile, 
but Venus’s direct 
motion favors travel 
on a grand scale. 

GEMINI 


MAY 22-JUNE 21 
Bob Dylan 



Mars and Venus in 
Leo stimulate that 
already hyperactive 
mind of yours, and 
your plans promise 
to take you far. But 
don’t overcrowd 
your schedule, 
because with Saturn 
reentering Sagit' 
tarius midmonth, a 
partner’s needs are 
likely to take up 
more of your time 
and attention than 
you expect. With 
your ruler Mercury 
out of phase from 
September 17 to 
October 9, you’re 
best off delaying 
crucial decisions. 


CAPRIGORN 

DECEMBER 22-JANUARY 20 
Aristotle Onassis 

With Saturn shift' 
ing signs, your focus 
is moving from 
outward to more 
inward matters. In 
many ways this will 
be a relief, though 
Capricorns always 
want to be striv' 
ing and achieving. 
Travel beckons now 
that Jupiter is in 
Virgo, and Venus’s 
direct motion on the 
6th means a stalled 
negotiation will be 
moving forward. 

The lunar eclipse 
of the 28th draws 
attention to matters 
involving home, 
family, and roots. 

CANCER 


JUNE 22-JULY 22 
Liv Tyler 



The first week of 
September is espc' 
cially favorable for 
professional gains. 
But discord will 
set in near the 9th, 
so accomplish as 
much as you can 
and then be ready 
to wait. Partners 
seem to be behaving 
unreasonably, so 
leave them to their 
own devices and 
don’t get involved 
in debilitating 
power struggles. 

The Sun entering 
your domestic angle 
on the 23rd directs 
your attention to 
home matters. 


AQUARIUS 

JANUARY 21-FEBRUARY 19 
Kerry Washington 



September seems 
to be a very up' 
and' down period. 
Finances are dih 
ficult to organize, 
because you won’t 
be seeing eye to 
eye with others, so 
focus on defining 
details more clearly. 
With Venus chang' 
ing direction in 
your relationship 
angle, close ties will 
come out of a weird 
state of limbo, and 
you’ll be glad you 
didn’t force issues 
or slam doors. Prob' 
lems arising near 
the 26th should not 
be taken to heart. 

LEO 


JULY 23-AUGUST 23 
Tom Brady 



With Venus turning 
direct in your sign, 
doors are opem 
ing and others are 
highly responsive to 
your confidence and 
fiery strength. Com 
cerns about a close 
relationship can 
now be laid to rest, 
but at work com' 
petitive jousts are 
telling you to ana' 
lyze your approach 
to a crucial plan. 

The Sun in Virgo 
also urges you — 
despite your eager' 
ness for results — to 
focus on details and 
not make promises 
you can’t keep. 
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A GLOBETROTTER’S 
VIEW ON WHERE 
TO SHOP AND 
WHOM TO SEE EOR 
ELAWLESS SKIN 
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EDITOR’S LETTER 



FLIGHT DECK 
Elizabeth Taylor, 
in a tea-length fur 
and megalashes, 
poses with Mike 
Todd outside “the 
Liz,” the plane 
naaed lor her. 


A HIGH- 
FLYING PEEK 
INTO THE 


'Secrets 

THAT MAKE 
THE WORLD 
GO ROUND. A 


W hen the term jet set was first 
used, in the 1950s, it referred 
to an exclusive herd of 
high-profile people in the habit of flit- 
ting here or there — across oceans or 
continents — to attend a party or go on 
a weekend jaunt. The word has since 
morphed into an adjective that implies 
a sort of easy glamour-in-motion that 
speaks to the idea of casually, almost 
effortlessly — but ever so stylishly — 
hopping from one beautiful place to 
the next. But when it comes to beauty, 
and particularly to maintaining a fresh 
complexion despite long hours of air 
travel, success only ever appears to be 
effortless, even for the most seasoned 
jetsetter. It does, however, become 
easier to achieve with a volume of 
insider tips. On the following pages 
weVe gathered the products that 
make it look as if you got a full eight 
hours on the redeye, the Td/C-approved 
lotions and potions you can pick up 
only abroad, and the people whom 
globetrotters rely on for gorgeous skin. 
Because even with all the convenience, 
app booking, and last-minute possi- 
bilities that modern life affords, some 
things can be experienced only after 
you step off the plane. We promise, it 
will be worth the trip. Jamie Rosen 


FINDING SHADE 
Jackie Onassis, 
disembarking from 
a flight to Rome 
in 1967, knew that 
sunglasses hide a 
multitude of sins. 
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FOR 

TAKEOFF 


AIR REPAIR RESCUE 
BALM ($12), 
AIRREPAIR 
SKINCARE.COM 


BIOLOGIQUE 
RECHERCHE CREME 
MASQUE VERNIX 
($179), BIOLOGIQUE- 
RECHERCHE.US 


SISLEY 

EXPRESS 
FLOWER 
GEL ($140), 
SISLEY- 
PARIS.COM 


M PICAUT 

CALMING 
COCOON 
CREAM ($110), 
AYLABEAUTY 
.COM 


FOR 

LANDING 


EMBRYOLISSE LAIT- 
CREME CONCENTRE 
GOLD ($28), 
EMBRYOLISSEUSA.COM 


T here are a couple of not 
so fabulous things hap- 
pening to you while you 
fly as dry cabin air sets the 
stage for skin that is intensely 
dehydrated (and yet somehow 
also puffy). We look at long-haul 
flights as an excuse to be very 
kind to ourselves, counteracting 
the loss of fluids by drinking 
an inordinate amount of water 
and layering on sleep masks 
and cocooning creams during 
ascent, then adding a refreshing 
boost of moisture as we touch 
down. Here are the items we 
keep in our seat-back pockets. 


REN INSTANT 
FIRMING 
BEAUTY SHOT 
($54), RENSKIN 
CARE.COM 


ilt-Cfime 


fANCOMEi 


JO Tii#¥> LflS-r- 


LANCOME 

ABSOLUE 
PRECIOUS 
OIL ($185), 
LANCOME- 
USA.COM 


CLARINS 

SHAPING 
FACIAL 
LIFT ($80), 
CLARINS.COM 


a usoiue 


LUCAS PAPAW 
OINTMENT ($16), 
RICKYSNYC.COM 







WHERE TO GO 


Tlx FREQUENT FLIERS 

editors on their travee beauty musts. 

T hanks to semiannual fashion shows, photo shoots, summer vacations, and, for 
some, visits home, our staff is a welhtraveled one. We have compiled our 
own imhouse black book of the most memorable spas, the products we rely on — 
and the ones we sneak back. Here, a few choice selections. 



NICOLETTA SANTORO 

Creative Director at Large 
In Milan, book an appoint^ 
ment with Pier Giuseppe 
Moroni to get a hair look 
that is su misura, or tailored (via san 
PIETRO ALUORTO 26; 39-2-7602-1631). And visit 
Violette for nails and makeup (via lazza- 
RETTO 3; 39-2-2951-9283). The three spas 
I go to when I’m in Milan are 
Hammam della Rosa, for a Middle 
Eastern-style treatment (viALE ABRUZZI 15; 
39-2-2941-1653), Calicanto Day Spa for 
a holistic cure (VIA ANGELO MAURI 5; 39-2-4851- 
7588), and the Bulgari Hotel spa for 
La Mer treatments (via privata fratelli gabba 
7B; 39-2-805-8051). 


STELLENE VOLANDES 

Executive Style Director 
Generally, the only person 
I ever let touch my skin 
is Sharon at Dangene in 
New York City, but I had such a great 
massage last summer at the Anazoe 
Spa in Costa Navarino, Greece, that 
I signed up for a facial the next day. 
The spa, which looks like the white- 
washed Greek home of your dreams, 
uses ingredients grown on the grounds 
of the Costa Navarino resort, includ- 
ing olive oil and powerful medicinal 
herbs like sage leaf and thyme. Plus, 
nothing does skin good like a few days 
of swimming in the Mediterranean. 
NAVARINO DUNES, COSTA NAVARINO; 30-2723-090-100, 
ANAZOESPA.COM 



DANIELLE STEIN CHIZZIK 

Features Director 
I smuggle sunscreens back 
whenever I go to Europe, 
because many of them con- 
tain powerful UV blocking agents, like 
Tinosorb, that have yet to make their 
way across the Atlantic. I especially like 
the formulation for Bioderma Photo- 
derm Max Spray SPE 50 -p. I buy it in 
bulk. $24, MYFRENCHPHARMA.COM 



JAMIE ROSEN 

Beauty Director 
The hammam has taken 
on mythic status through- 
out the spa world, but seri- 
ous scrubbing is best done at the Four 
Seasons Istanbul at the Bosphorus 
(CIRAGAN CAD NO. 28; 90-212-381-4000). Plus, 
the accoutrements — like the Turkish 
towels from Jennifer’s Hamam 
(ARASTA bazaar, ISTANBUL; 90-212-516-3022, JENNIFERS 
hamam.COm) — make the best souvenirs. 

KLARA GLOWCZEWSKA 

Travel Editor at Large 
It’s no wonder European 
nobles have streamed 
to the Parnu Mud Baths 
(now the Hedon Spa & Hotel) in 
Estonia since it opened, in 1838. My 
experience there was unceremonious 
in the extreme — it began with a stern 
lady dumping buckets of alarmingly 
hot mud all over me — but it was the 
most effective spa treatment I have 
ever had. RANNA PUIESTEE 1, PARNU; 372-44-99-011 

WILLIAM KAHN 

Senior Market & 

Accessories Editor 
I stumbled upon the male 
grooming mecca Jermyn 
Street Barbers in between menswear 
appointments in London, beckoned 
by the handsome brushes and tortoise- 
shell combs. Now I stop in during every 
trip for the perfect close shave. It’s 
the nearest I’ve come to getting a facial. 
74 JERMYN STREET, LONDON; 44-20-7839-4550 

Style Writer 

David Mallet’s salt spray 
is my secret weapon for 
intentionally tousled hair. 
He is a master of the undone look, as 
such clients as Charlotte Gainsbourg 
and Clemence Poesie can attest. 14 rue 
NOTRE DAME DES VICTOIRES, PARIS; 33-1-40-20-00-23 
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SARAH BRAY 









Jetset 


SKINCARE 


THE FACIALISTS AND 
DERMATOLOGISTS 
BOOKING A 
FLIGHT FOR. 


Whether it’s a sculpt- 
ing facial that can 
postpone surgery 
or expertly injected 
Botox that makes 
you look as if you’ve 
had five years of 
beauty sleep, this is 
who we — and the 
most ageless faces in 
the world — trust 
for all things skin. 




NICHOLA 

JOSS 






WHO 


TO 


SEE 






m 


SARAH 

CHAPMAN 


FINE LINE 
Guests can buy 
Sarah Chapman 
products at her 
Skinesis Clinic. 








LONDON 




AMANDA 

LACEY 


Specialty: Classic facial. 
Contact: 44-75-9043-6029, 
INFO@AMANDALACEY.COM 
Plane-worthy: Lacey 
takes a traditional 
approaeh to the skin of 
movie stars and prim 
eesses. Her faeials often 
start with a gentle exfo- 
liation using rare Per- 
sian rose oil she polishes 
into the skin with muslin- 
wrapped fin- 
I gers. That’s 
followed by a 
warming 


Specialty: Seulpting 
faeials. 

Contact: JOSSBEAUTY® 
GMAILCOM 
Plane-worthy: 

Joss’s elient list may 
be her most 
resounding endorse- 
ment: Kate Moss, 

Daria Werbowy Cate 
Blanchett, and Gillian 
Anderson, among oth- 
ers. Her work involves 
vigorous musele-toning 
inner-faeial massage 
and new eontouring 
treatments that lift and 
tone the entire body. 




ALEXANDRA 

SDVERAL 


Cate 

Blanchett 




f mask, and 
no steam 
whatso- 


Kate 


Moss 


Dana 

Werbowy 


Specialty: Drainage 
faeials. 

Contact: ALEXANDRA 
SOVERAL CLINIC, MAIDA VALE, 
LONDON; 44-20-7266-3577 
Plane-worthy: Soveral’s 
eponymous line is at 
Net-a- Porter, and she 
has a fully booked 
sehedule whenever she 
flies over to New York. 
What keeps elients 
eoming back is her 
toning faeial teehnique, 
whieh involves sinus 
draining and then 
manual manipulation 
on the museular level. 




Charlotte 


Tilbury 






Specialty: Techy facials. 
Contact: SARAH CHAPMAN 
SKINESIS CLINIC, 259 PAVILION 
ROAD; 44-20-7589-9585, 
CLINIC@SARAHCHAPMAN.NET 
Plane-worthy: Beauty 
goddesses see Chapman 
for Stem Cell Collagen 
Therapy, 
whieh uses 
her Skinesis 
massage teeh- 
nique, plus 
stimulating 
LED light 
therapy and 
miero- 
needling. 


JDANNE 

EVANS 


VAISHALY 


ever. 


AMANDA 

LACEY 

MIRACLE 
TONIC ($107), 
NET-A- 
P0RTER.COM 


Specialty: Vitamin 
faeials. 

Contact: ROYAL GARDEN 
HOTEL MEDICAL ROOMS; 44-20- 
7938-2195, J.EVANS@SKIN- 

matters.co.uk 
Plane-worthy: Evans’s 
treatments foeus on 
brightening and tight- 
ening and are a favorite 
of Bella E reud’s and Elle 
Maephersons. 
They are often a 
eustomized fusion 
of mieroneedling, 
ultrasound, laser, 
and IPE. 






Specialty: Craniosaeral 
faeials. 

Contact: 51 PADDINGTON ST; 
44-20-7224-6088, INF0@ 
VAISHALY.COM 

Plane-worthy: Vaisha- 
ly’s signature plumping 
faeials, besides inelud- 
ing gentle mieroderm- 
abrasion, oil-zapping 
high frequeney, and 
massage, all end with 
focused eraniosaeral 
work to help get elients 
in eheek emotionally 
and mentally, as well as 
physieally. 


eombina- 
tion that 


pumps up 
the skins 


oxygen 

intake. 


? ! 


Carey 

Mulligan 






(t# 


MARKD 


LENS 


Specialty: Injeetables 
and bespoke peels. 
Contact: 20 WIMPOLE STREET; 
MARK0LENS.COM 
Plane-worthy: Eens’s 
glam elientele begs for 
the Oxy Detox peel, a 
glow-indueing aeid and 
enzyme 


4 . 






JEAN-LOUIS 

SEBAGH 


Specialty: Injectables 
and UltraLift. 

Contact: 9 WIMPOLE STREET; 
44-20-7637-0548 
Plane-worthy: Known 
as the King of Botox, 
Sebagh has a masterful 
approach to injectables 
that has made him a 
favorite of famous faces 
in London and Paris. 
Nowadays he prefers the 
UltraLift, an hourlong 
treatment available only 
at his UK. clinic. 


jV Specialty: Face-lifting 
facials. 

^ Contact: mimmi 
iSp RECHERCHE AMBASSADEDE LA 
llj. BEAUTE, 32 CHAMPS-ELYSEES; 
^ 33-1-42-25-02-92 

Plane-worthy: For 
brand (and especially 
^ J J P50) acolytes, going 
to see Savant is like 
taking a journey to the 
mothership. For some- 
‘ thing unique (read: not 
J available in the U.S.), 

• V go for the high- 
T T frequency Electropora- 
^ tion treatment. 


FRENCH 

TOUCH 

Biologique 

Recherche's 

Ambassade 

de la Beaute. 




, . JOELLECIOCCO 

Yva CERATAUX FLEURS 
COMPOSEES{il52S 
" . AND SENSITIVE 

' CLEANSING MILK 
($70), OHMY 
CREAM.COM 


Specialty: ^otox. 
Contact: 12 CHEMIN DE 
BEAU-SOLEIL; 41-22-347-6060 
' Plane-worthy: Levy has 
: been the number one 
^ ^ Botox user in Switzer- 
' land since he introduced 
i it to the aesthetic mar- 
■ ket in 1995. His famous 
j Nefertiti Lift uses it to 
^ sharpen and recontour 
’(j the jawline. 


AU NATUREL 
innVira jjfy treatment 
1 » * room at the 
Centre de Soins 
« ^ Joelle Ciocco. 


Carine 

Roitfeld 


JOELLE 

CIOCCO 


Specialty: Energy 
facials. 

Contact: Enter your 
information in the 
contact section of 
HERVEHERAU.COM and wait 
for a callback. 
Plane-worthy: Herau s 
approach to skincare 
is almost spiritual. 

Before he works 
on anyone he 
^ determines a 
client s energy, 
H ^ then conjures 
a treatment 
accordingly 
French style 
icons Laetitia 
Casta, Vanessa 
Bruno, and 
Carine Roitfeld 
all believe in his magic. 


TIMM 

GOLUEKE 


Specialty: Deep mas- 
sage facials. 

CENTRE DE SOINS 
JOELLE CIOCCO, 8 PLACE DE LA 
MADELEINE; 33-1-42-60-58-80 
Plane-worthy: Ciocco s 
vigorous facial massage 
technique is the stuff 
of legend. The biochem- 
ist and epidermologist 
combines her handiwork 
with radio frequency, 
pulsed light, and ultra- 
sound. Now she’s work- 
ing on new antistress 
modalities to counteract 
the effects of pollution 
on city dwellers. 


Specialty: 

Injectables and PRP 
treatments. 

Contact: 30 MAXIMILIAN- 
STRASSE; DRGOLUEKE.de 
Plane-worthy: With a 
location on Munich’s 
equivalent to Madison 
Avenue, Golueke’s clinic 
attracts visiting royals 
and oligarchs. Custom- 
ized PRP (platelet rich 
plasma) treatments — 
ideal for skin rejuvena- 
tion and fighting hair 
loss — are in high 
demand, as are his sig- 
nature hair solution and 
potent Royal Fern skin- 
care line. 


Specialty: Lips and the 
10-Minute Facelift. 
Contact: 3 AVENUE 
MONTAIGNE; 33-1-44-17-80-20 
Plane-worthy: The 
mesotherapy pioneer, 
who divides his time 
between Paris and 
London, is sought for 
his ability to make 
pouts poutier and for 
the 10-Minute Facelift, 
which hoists sagging 
faces using a series 


Laetitia 

Casta 


2 Vanessa 
I Bruno 


GENEVA 


PARIS 


MUNICH 


GOOD AS GOLD , 

’ 7 y/ 

A Victorian- 


inspired waiting i 


room at Dr. 


; Sebagh's clinic. 




All 

hi 








TOP SHELF 
Cult classics 
abound at 
(from far left) 
Paris’s Buly and 
Florence’s Santa 
Maria Novella. 


LA ROCHE-POSAY 

ANTHELIOS 
DERMO-PEDIATRICS 
SPF50+ ($26), 
MYFRENCH 
PHARMA.COM 


Firm 


NUXE HUILE 

PRODIGIEUSE 

($45), 

US.NUXE.COM 


fiJODTiRMA 


BIODERMA 

CREALINE ($30), 

NEWLONDON 

PHARMACY.COM 




EMBRYOLISSE 

MICELLAR 
LOTION ($32), 
EMBRYOLISSE 
USA.COM 


PHARMACY 
FINDS THAT 
WILL FORCE 
YOU TO 
CHECK YOUR 
BAGS. 


BULY POMMADE 
CONCRETE 
OINTMENT ($40), 


OFIAT DlRflTAJllS ^ 

^ BULYOPIAT 

DENTAIRE 

TOOTHPASTE ($23), 
BULY1803.COM 


Products sold in Europe and Asia 
contain sun filters that are extremely 
effective and safe, but many are not 
yet approved here. What that means is 
some sunscreens have textures that 
are easier to apply (i.e., no added pallor), 
even at an SPF of 50. The Avene and 
La Roche-Posay formulas for kids 
are particularly good, and they have 
pleasant scents that are not reminiscent 
of a pina colada. 

AVENE CHILD SPF 
30 SPRAY ($25), 
MYFRENCH 
PHARMA.COM 


SLEEP 

On a recent trip involving several 
magazine editors, every single one 
stocked up on tiny tubes of the mild 
sleep aid Donormyl, available in both 
brand name and generic versions at 
any pharmacy in France. It doesn’t 
leave you groggy or dazed, but it does 
give you the kind of restful sleep 
that can be so hard to get on a plane. 

GIETS 

When a pharmacy has been around 
for 400 years, as Ofificina Profumo 
Farmaceutica di Santa Maria 
Novella has, people tend to know 
about it (via della scala 16, Florence; 39 - 055 - 216 - 
276). But the apothecary Buly is a newer 
discovery. The brand has recently 
been resurrected by the same team that 
brought back Cire Trudon candles. 

The shop on the Feft Bank, filled with 
jars of perfume and vetiver scrubbing 
pads, has become a must stop for 
beauty junkies, who lug home its 
marble candle holders and aluminum 
tubes of toothpaste and hand cream 
(6 RUE BONAPARTE, PARIS; BULY1803.COM). 


CLEANSE 

Way before we turned to Asia for 
the latest skincare trends, we looked to 
Europe, where micellar water (an 
alternative to tap water) has long had 
a cult following. The faucet-ff ee 
cleansing method is best tested with 
Bioderma Crealine, a backstage staple 
that is beloved for its ability to remove 
the day without drying out the skin. 


STOCKING 

UP 

Shopping 
for the 
essentials, 
circa 1933. 


SANTA MARIA 
NOVELLA ROSE 
WATER ($35), 
AEDES.COM 


BULY1803.COM 
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STYLED BY ANITA 

, guinottkloran 


FOR THE EYES 



The JETLAG 

■i Offetisive 


WHAT TO USE FOR 
A QUICK REFRESH 
WHEN THE TIME 
CHANGE CATCHES 
UP WITH YOU 


Hf DMSI L 
bH mtch 


«aomnt 


EYEKO HYDROGEL 
EYE PATCH ($18 
FOR FOUR SETS), 
EYEKO.COM 


rATA HARPE 


TATA HARPER 

^ BOOSTED 

I Bcjqile CONTOURING EYE 
'ConCouH mask ($150), 
/■EyeMa: TATAHARPER 
SKINCARE.COM 


'^UINOT, 


KLORANE 

SMOOTHING 
AND RELAXING 
PATCHES 
($21 FOR 
SEVEN SETS), 
KLORANE.COM 


AVEDA BOTANICAL 
KINETICS 
ENERGIZING EYE 
CREAM ($35), 
AVEDA.COM 


I Ki fftc! 

rwrjji Jl 


GUINOT 

EYE FRESH 
CREAM ($47), 
DERMST0RE.COM 


CHANTECAILLE 

GOLD ENERGIZING 
EYE RECOVERY 
MASK ($195), 
CHANTECAILLE.COM 


BINCHOTAN CHARCOAL 
EYE MASK ($23), 
BIGELOWCHEMISTS.COM 


CdQit Brining Eytr D«l» 

G#ts RA(formi&<Ml!ii ftour Ytiur 


Patets iiesants 

Cofltoul 







IN THE BAG 




Flight 

RKK 

IT TAKES AN 
ARSENAL 
OF TONICS 
TO MAKE IT 
THROUGH A 
LONGRIDE^ 
AND PLENTY 
OF LUCK ro 
MAKE IT 
THROUGH 
SECURITY 


ELIZABETH W 

EYE PILLOW ($22), 
ELIZABETHW.COM 


TRUFFLE LARGE 
CLARITY CLUTCH 
($46), ONE 
TRUFFLE.COM 



ORIBE DRY 

TEXTURIZING 
PURSE 
SPRAY ($22), 
ORIBE.COM 






CARTHUSIA 

SOLID PERFUME 


3 LE COUVENT DES * 

I MINIMES HIKER’S ^ 


($55), BIGELOW 
CHEMISTS.COM 


FOOT HEALER ($8), 

USA.LECOUVENT 

DESMINIMES.COM 


KERSTIN FLORIAN 

REHYDRATING NEROLI 
WATER ($35), 

^ KERSTINFLORIAN 
USA.COM 


EMBRYOLISSE 

RADIANT EYE ($45), 
EMBRY0LISSEUSA.COM 


I LANCOME ADVANCED 
I GENIFIQUE EYE LIGHT 
; PEARL ($69), 

^ LANC0ME-USA.COM 




KNEIPP BALANCING 
MASSAGE OIL ($6), 
KNEIPPUS.COM 


TATA HARPER 

VOLUMIZING LIP& 
CHEEK TINT ($35), 
TATAHARPER 
SKINCARE.COM 


CARTIER LA 

PANTHERE ($68) 
CARTIER.US 


LANCOME ^ 

VISIONNAIRE EYE 
($60), LANCOME- - 
usA.coM m 


/ ^ 

A? 

^ CHANEL UV 

ESSENTIEL ($55), 
CHANEL.COM 




LE COUVENT DES 
MINIMES AIMABLE 
HAND CREAM ($8), 
USA.LECOUVENT 
DESMINIMES.COM 


Photograph by David Lawrence 
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PROMOTION 



Style 

FILE 


NEW & NOTABLE 


MY MOM DIDN'T HAVE MANY OPTIONS. 
TODAY'S LUNG CANCER PATIENTS DO. 




MARTIN KATZ 

This fancy-colored diamond bubble 
ring, designed by Martin Katz, is 
hand-crafted in 18-karat yellow 
gold and set with 42 fancy colored 
diamonds weighing 1 1 .16-carats and 
microset with 188 white diamonds. 

For more information, please visit 

martinkatz.com or call 310.276.7200. 


STAND UP TO CANCER 


Stand Up To Cancer (SU2C), an Entertainment 
Industry Foundation (EIF) program, is increasing 
national awareness about lung cancer in a new 
public service announcement (PSA) supported by 
a charitable donation from Bristol-Myers Squibb. 
The campaign features actor, director and SU2C 
ambassador Tony Goldwyn, who lost his mother, 
Jennifer Coleman to lung cancer. 


HADLEIGHS 

This saddle leather luggage is beautifully handcrafted in Italy for 
Fladleighs and includes a two-wheel trolley bag with separate accessories 
compartment, duffle/tote bag, toiletry bag and passport holder. 

Fo more information, please visit hadleighs.com or call 214.526.3777. 
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HEARTSONF5RE COM 


HEARTS ON FIRE 


THE WORLD'S MOST PERFECTLY CUT DIAMOND* 


SEPTEMBER 


“MARCEL P«Ot/Sr TAUGHT ME 

THAT THE MAGNIFICENT 
AND PITIABLE FAMILY OF 
NEUROTIC PEOPLE IS THE 
SALT OF THE EARTH.’ 

I AM A PART OF THIS FAMILY. 

IT IS MINE. 

rr IS BECAUSE OF IT THAT I WAS 
ABLE TO RISE INTO THE SKA' 
OF CREATION, THAT I RUBBED 
SHOULDERS WITH THOSE WHOM 
RIMBAUD CALLED 
THE FIRE MAKERS.” 

— Yves Saint Laurent 


We talk a lot about the quest for the ideal. Max Vadukul’s striking portfolio 

rare or even the unique here at T&C. of the few remaining true originals and 

Often the discussion centers on treasured the tribes that fuel their relentlessly 

stones or bespoke handbags or a once in- singular imaginations presents a modern 

a lifetime vintage. This September we portrait of happy families. And each, as 
turn our focus instead to the ever more the following pages show, is extraordi- 
dilficult'to 'find personification of this nary in its own way. 

M 
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THE PERFORMER^ 
XAROLE ARMITAGE 


ES1>RIT DE CORPS 
From left: Emily 
Wagner, Karole 
Armitage, Randall 
Anthony^mith, 
Izalala^zylinska, and 
Ahmaud Culver, in 
front of a backdrop 
by PhitiiT Taaffe. 

ALL CLOTHING BY 

DONNA KARAN 
NEW YORK; LYNN BAN 
FOR DONNA KARAN 

EAR CUFF. 
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The troupe behind choreographer KAROLE ARMITAGE includes 


artists, architects, fashion designers, musicians, and biologists. 

By David Salle 


S taging a new ballet in a major opera house is not for the 
faint of heart. A lot can go wrong. There s never even 
close to enough rehearsal time, the dancers are work' 
ing at the outer edge of physical endurance, and they 
are emotionally vulnerable as well — in a word, artists. 
Being a choreographer requires, in addition to talent, 
nerves of steel combined with extraordinary sensitive 
ity Basic showmanship also helps, and what we call stage manners. 
Making a ballet in collaboration with other artists adds another layer 
of risk and difficulty, but also of reward. Karole Armitage has spent 
the last 35 years making ballets — daring, luminous, and emotionally 
complex works in themselves — often in collaboration with other art' 
ists who are given responsibility for the decor or costumes, or both. 
The results: ballets that have combined things in a way that has not 
been seen before. A new kind of beauty created onstage. 

Karole s list of collaborators from the worlds of art, fashion, and 
architecture is impressive: fashion designers Christian Eacroix, Peter 
Speliopoulos, and Jean Paul Gaultier; artists Brice Marden, Philip 
Taaffe, Donald Baechler, and Jeff Koons; photographer Vera Eutter; 
architect Andrea Branzi; biologist Paul Ehrlich; film director James 
Ivory; lighting designer Clifton Taylor; costumer Alba Clemente. And 
that’s not to mention the legion of composers with whom Karole has 
worked, commissioning original scores whenever possible. That dis' 
tinguished chorus includes Thomas Ades, John Euther Adams, Rhys 
Chatham, and Eukas Ligeti, among many others. 

There are two precedents for this sort of thing: the more specta' 
clc' oriented approach embodied by Sergei Diaghilev, for whom the 
visual element may even have superseded the dancing in importance, 
and the cooler, more aleatory approach of Merce Cunningham, who 
gave his collaborators no direction at all, accepting with equanimity 
the chance onstage encounters that ensued, even if that state of mind 
wasn’t always shared by the audience. Karole’s ballets fall somewhere 
between those two goal posts, just as she herself is a product of both 
the classical tradition, having started in the Balanchine' centric GenC' 
va Ballet, and later growing into a singular, vivid presence as a dancer 
with the Cunningham Company, in the late 1970s and early ’80s. 

I’ve designed something like a dozen ballets over the years for 
Karole. (She’s standing in front of one of my backdrops in the photo 
opposite.) Like a lot of artists, she’s a fantastic and imaginative cook. 
And she sees similarities in the challenge of collaboration. “All these 
tastes, these spices, have to be blended in a very delicate way, so that 
all the flavors remain distinct. And you don’t want to end up with 
something overly rich,” she told me recently. “You have to put all these 
things together with a light touch. They can’t feel overdetermined.” 

Some years ago, at the Opera'Comique in Paris at a performance 
of Karole’s ballet Contempt, I happened to be seated next to the distim 
guished film director Alain Resnais. The ballet was one I had designed, 
together with Jeff Koons, and the stage was strewn with images of 
great tenderness as well as pure absurdist humor: giant trash cans, 
an inflatable pig costume, a film of JefF s sculpture of Buster Keaton 
magically moving through a living room, etc. Poetical, imagistic 
non sequiturs with virtuosic dancing; Bach, Mingus, and John Zorn. 
When it was over Resnais turned to me and said, in his lovely accent, 
“Karole — she gives the audience a lot, ouiT Yes, she does. « 
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FOR DETAILS SEE 
PAGE 243. 



y 


/ 




SEPTEMBER 2015 


TOWNANDCOUNTRYMAG.COM 



Hair for ArmitagertSdby^acha Cohen for 
Sacha & Olivier; color hy^Andl^a Grabber 
for Sacha & Olivier. Hair for dan^^Cecilia 
Romero for Rene' Furterer at ike WaW^^up. 
Makeup by Chris Colbeck using Dior Ad^ct. 
Nails by Tatyana Molot for Lancome. '^iWring 
by Yasmine Oezelli for Lars Non 









THOM BROWNE and his band of unique brothers hold 
playfulness, proportion, and detail supreme. 

By Matthew Weiner 


T here is a story about Frank Lloyd Wright that he 
designed all of his houses and furniture to suit a 
person of his modest height. He did not build to 
the size of the client or of some idealized person. 
He suited them to himself This story may or may 
not be true, but artists often cite it to confirm, by 
allegiance with Wright s genius, their selftbased 
process of creation. Socially, it is considered narcissistic or plain 
bad manners to suggest that other people see the world the way 
you do. But for an artist there is no other way. It doesn’t take 
long to find out that trying to guess your audience’s desires or 
to think like an “everyman,” or any form of reverse engineering, 
rarely works. 

It’s hard to write about design, but luckily we have these 


beautiful photographs featuring Thom Browne alongside the hat- 
maker Stephen Jones; Browne’s design director, Daniel Roseberry; 
and three exquisite models right out of Bertolucci’s The Conformist, 
and they’re worth at least a thousand words apiece. Anyone can 
tell from looking at these pictures that Browne uses himself and 
not the marketplace as a scale for his work. His smile, his shorts — 
they all speak to a playful and subversive personality, something 
that permeates every aspect of his design. 

I remember the first time I discovered his clothing, about nine 
years ago at Brooks Brothers, right after Mad Men had gone on the 
air. I walked by a mannequin and stopped short. It was wearing a 
plaid suit with a tipped vest and a knit tie. The cut was military, 
but the hems and cuffs were all shorter than the norm — almost, 
as it were, a joke about formality. Like a man wearing a boy’s 
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ALL CLOTHING BY THOM 
BROWNE; ALL HATS 
BY STEPHEN JONES 
MILLINERY FOR THOM 
BROWNE. FOR DETAILS 
SEE PAGE 243. 


uniform. The colors were bold and in blocks; there were stripes 
without symmetry, and the fabrics and finishes called out to be 
touched. I had to try it on. 

I couldn t tell if it was crazy or cool, but what I could tell was 
that whoever made this, even if he were a little bit braver and 
more extroverted, shared my love of detail. Exceeded it, actually. 
These clothes were not just sketches that had been brought to life. 
Everything felt as if it had been conceived in three dimensions. The 
most extraordinary thing, the thing that made me buy the suit and 
the sweater and all of it, was that so many of the details were not 
for show. There was grosgrain on the inside of the sweater cuffs, 
horn buttons, running stitches, and patterned lining in the pants. 
These details were in the personal part of the clothing, which only 
the wearer would experience. What many would consider to be a 


waste of effort and money created a unique, secret luxury. What 
kind of a person would do that? 

If the artist uses himself as the measure, then his work becomes 
the way we know him. This artist is a character. He s unconvem 
tional, but he s a craftsman. He understands tradition but is not 
controlled by it. He prefers a smile to a cold stare, and he cares 
about beauty inside and out. Eve never met Thom Browne, but I 
feel as if I know him. And I know that he knows me. « 

Hair by Romina Manenti for Home Agency. 

Makeup by Fulvia Farolfi for Chanel. 
Grooming by Glenna Franklin at Glenna 
Franklin Beauty. Casting by DM Fashion 
Studio at Fxposure NY. 
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DRAWING CIRCLE 
Clockwise from bottom 
left: Isabel and Ruben 
Toledo; Micbaela Angela 
Davis, tbe editorial 
brand director of 
Centric TV; actress Debi 
Mazar; documentary 
filmmaker Catherine 
Gund; and artist Teresita 
Fernandez. Pbotograpbed 
at tbe Toledos’ New York 
City studio. 

ALL CLOTHING BY ISABEL 
TOLEDO; EARRINGS BY TED 

MUEHLING. . , ^ 



PORTFOLIO 



THE ARTISTE: 
RUBEN TOLEDO 


High above New York, the 
dashing illustrator and his wife 
hove created a salon 
for the city’s artistic spirits. 

By Glenn O’Brien 

T n New York most people are passing through. This is 
Americas port of entry. People come here to escape 
poverty or persecution, but they also come looking 
for more — more art, more fashion, more culture, 
more freedom, more money Here the sky is no limit. 
You can even get an apartment up there. 

As the song says, if you can make it here you can 
make it anywhere, but most move on, a little wiser. The ones 
who stick to the city are heroes. After seven years you’re a New 
Yorker, they say. After 20 you’re an institution. Ruben and Isa- 
bel Toledo are a genuine New York institution — a monument 
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»*+-to the power of dreaming. I first met them in the 1980s, when 
I was creative director at Barneys. They had arrived here years 
earlier, separately, as teenage Cuban refugees. They met in high 
school, and Ruben, at least, fell in love at first sight. His persistence 
paid off, and two outsiders became the New York fashion world s 
preeminent insider couple. 

Ruben is one of the world s most successful illustrators, and 
he made it at a time when fashion illustration, as a profession, 
was nearly extinct. He resuscitated it almost single-handedly But 
Ruben is more than an illustrator. He is also a painter and sculptor, 
in a much broader sense. His work is about beauty and wit — 
which are often suspect in the contemporary art game. He cuts a 
dashing figure with his elegant suits and his pencil mustache; he 
could pass for a matador, or a flamenco dancer. Isabel, one of New 
York s most respected fashion designers, is also a dramatic sight; 
with her haunting dark eyes and jet black hair, she looks as if she 
flamencoed out of an El Greco painting. But this isn’t simply two 
talents sharing a life — they are mutual muses, a true team. 

Visiting their four-story atelier on Broadway, one enters a 
dream world work-in-progress. Ruben’s gorgeous paintings and 
surreal sculptures are everywhere. His drawing studio is located in 
a tower atop a building that looks down the avenue toward the old 
Warhol Factory, which the Toledo scene echoes in an au courant 
way. The floors below Ruben’s hideout house Isabel’s busy opera- 
tion: She’s a hands-on couturier, cutting and fitting for an elite 
clientele, as well as turning out extraordinary ready-to-wear col- 
lections. As a designer she is unique, combining a hip underground 
pedigree with the meticulous craftsmanship and refined sensibility 
usually found in more uptown settings. 

In this fantasyland headquarters, with extraordinary artworks 
and fanciful furnishings in every nook and cranny, Isabel is also 
surrounded by a vast archive that spans 30 years and includes such 
famous designs as the inauguration look she created for Michelle 
Obama and the Tony-nominated costumes she dreamed up for the 
musical After Midnight, which is now touring. A double-height 
wall of windows frames the Empire State Building, which seems 
to be quite at home between walls of shelves crammed with art 
books, Ruben’s fantastic black mannequins, a forest of potted 
palms, hula hoops hanging from the ceiling, and the extraordinary 
black and white ceramic tiles that Ruben produced at the same 
factory that produces for Fornasetti. 

The Toledo studio has to be one of the most exotic and delight- 
ful workplaces in New York City, and its brilliant, madcap atmo- 
sphere perfectly reflects the couple’s shared sensibility. It’s clear 
that while Ruben is the artist and Isabel the designer, everything 
they do is in some way a collaboration. There’s no defined division 
of labor. “We keep the balls in the air,” Ruben says, and the job 
is done by “whoever is closest to the target.” This is more than a 
workplace; it’s a salon frequented by old friends, such as the art- 
ist Teresita Fernandez; filmmaker Catherine Gund (daughter of 
Aggie); stylist and writer Michaela Angela Davis, who modeled 
in one of the couple’s first fashion shows; and Debi Mazar, who 
worked the door at the Mud Club back when Ruben would per- 
form there in Klaus Nomi’s band. It’s a sort of headquarters for the 
kind of creative people who make New York the magnetic pole of 
our culture — a place where magic happens. « 
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“WE KEEP THE 
BALES IN THE 
air; says RUBEN, 
AND THE JOB 
IS DONE BY 
“WHOEVER IS 
CLOSEST TO THE 
TARGET” THIS 
IS MORE THAN 
A WORKPLACE; 
IT’S ALSO A 
SALON, A PLACE 
WHERE MAGIC 
HAPPENS. 
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Hair by Cecilia Romero for Re^f 
Furterer at the Wall Group. 
Makeup by Chris Colbeck usii^*P 
Chanel Les Beiges. Nails by Bethanp 
Newell for Dior Vernis. 


ISABEL TOLEDO SUIT; 
BROOKS BROTHERS 

SHIRT AND TIE. FOR 
DETAILS SEE PAGE 243, 
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MIXED DOUBLES 
From left: Amalia 
Vairelli, Violeta Sanchez, 
Charlotte Flossaut, 
Christine Bergstrom, 
Olivier Saillard, Anne 
Rohart, Claudia 
Huidohro, Axelle Done, 
and Saskia de Brauw. 

WOMEN’S CLOTHING, SHOES, 
AND JEWELRY BY GIVENCHY. 
SAILLARD WEARS HIS OWN 
CLOTHING. 
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The director of the Museum of Fashion in Paris creates exhibitions of 


couture for the ages. Here, he reveals the muses who fuel his dreams. 

By Olivier Saillard 


nyone who says you can’t mix love and work: I 
promise you, you’re wrong. I’ve never been able 
to look at professional life or artistic projects 
through any other lens. For the past 10 years 
Fve been putting together shows on my own, 
working only with models with whom I felt an 
attraction that grew out of our shared sympa- 
thies and obsessions. It’s true that I first approached each of them 
because I saw her as a vital part of the history of contemporary 
fashion that I’ve studied and admired. But they also summoned 
boyish romantic impulses that I remember from watching my 
sister Lucette for hours as she got herself ready in her bedroom, 
doing her makeup and fixing her hair. I was the boy who fell asleep 
on Saturday afternoons on her blue chenille bedspread, breathing 
in the smells of nail polish and hair spray. And I remember how 
abandoned I felt when she was finally ready and I watched her 


heading out someplace with the other sharp girls. Can I admit that 
the reason I keep working with Violeta, Amalia, Axelle, Claudia, 
Christine, Charlotte, Tilda, and Saskia may just be to recapture 
those moments with my sister when the only things in the world 
that mattered were her choice of perfume and the color of her 
dress? All the scenes and make-believe of my professional life give 
us the excuse to get together, but maybe these moments have no 
other purpose than my ridiculous wish to watch these women as 
they look in the mirror and forget themselves. In the end I’m the 
one providing the direction, but I’d be just as happy to watch them 
transform on their own, fixing a strand of hair on their forehead, 
legs crossing and uncrossing, their arms moving quickly overhead 
like wings. These movements and little gestures have become like 
a second home to me. There are no walls, no windows, no roof or 
shutters there, just this little blue chenille coverlet on which I fall 
asleep, with their breath on the back of my neck. « 
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ALL CLOTHING, SHOES, 
AND JEWELRY BY 
LANVIN. FOR DETAILS 
SEE PAGE 243. 


Hair hy Hugo Raiah at Atelier 68. 
Makeup by Mary Greenwell at Premier Hair 
and Makeup. Nails by Odile Sibuet and Anne 
Sophie Dumont. Tailoring by Marcarine 
Riaudel. Produced by Paris Media Prod. 
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THE PROVOCATEUR 
RICK OWENS 


ARMY OF Dp:KNESS 
Rick Owens C^'p 
his Paris showrooifi wItJi 
{seated, from left) Elsa 
Lanzo (CEO), Anne Van 
den Bossche (head of 
collections), Anna Wolf 
(head of projects), and 
Luke Mayes (head of 
visuals). Photographed 
at Owenscorp in Paris. 

ALL CLOTHING AND SHOES 

BY RICK OWENS. 




Clockwise from bottom 
left: Michele Lamy, 
Quentin Moranne (Lamy’s 
furniture assistant), 

Dao Issouf Kader 
Turay (housekeeper), 
Giovanni Bassen 
(Lamy’s assistant), 
Benoit Taupin (Lamy’s 
studio assistant), and 
Luca Ruggieri (Owens’s 
commercial director). 



RICK OWENS’s cult of gothic glamour continues 
to draw surprising converts. 

By Liz Goldwyn 

y first sighting of Rick Owens happened at 
Les Deux Cafes in the late ’90s. Nestled in the 
back of a parking lot, Les Deux was an oasis 
of Gallic chic in gritty Hollywood, where hus^ 
tiers jostled with movie stars for tables. 

Michele Lamy, the French-born propri- 
etress, held court, a tribal queen with tattooed 
fingers and lips, draped in raw-edged leather jackets and long 
skirts that trailed along the asphalt boulevards. Rick, her partner, 
a son of the San Joaquin Valley, looked like a tanned, muscular god, 
inky mane hanging down his back, impressive biceps accentuated 
by dark T-shirts of the softest jersey. I was intimidated by these 
gothic creatures, in awe of their otherworldly glow. 

Rick and Michele bewitched all who laid eyes on them. Women 
clamored to buy the slinky jersey dresses and skirts Michele wore, 
which were made by Rick in their live/work studio across the 
street. The skinny elongated sleeves of his pieces became a dis- 
creet indicator of insider status. Michele was Rick’s ideal model, 
her louche, laissez-faire sophistication the perfect complement to 
his aesthetic, which reflects a wide and surprising range of influ- 
ences, from Iggy Pop to Oscar Wilde. 

It wasn’t long before word of Rick’s designs spread beyond the 
confines of their court. Costume designer and mutual friend Ari- 
anne Phillips dressed Madonna in his clothing, beginning with her 
Ray of Light promotional tour, in 1998, and the New York fashion 
establishment took notice. Soon Rick started showing there, and 
in 2003 he moved to Paris to revitalize the centuries-old furrier 
Revillon with his trademark rock ’n’ roll Cali cool. Michele flashed 
her gold-toothed smile at editors backstage at his shows, and the 
French too fell under their spell. 

Rick became a favorite among women of means who preferred 
to telegraph their status in code — say, by wearing a $450 black 
cotton T-shirt, identifiable only to the trained eye, and not by a 
logo but by the drape. Vera Wang, Ellen Barkin, and Jeanne Green- 
berg Rohatyn are repeat customers, and so are the Olsen twins, 
whose own label, the Row, pays homage to Owens’s muted luxury. 

His line is now designed in Paris and produced by the very best 
craftspeople, but it somehow maintains the dark glamour of his 
Hollywood days. His furniture designs, which used to be rough- 
hewn tables and shelving made by hand, are now fashioned from 
bronze, alabaster, antler, and petrified wood, objects of sculp- 
tural splendor shown at Art Basel and seen in townhouses across 
the Upper East Side. They are as covet able as the leather jackets 
Michele wore at Les Deux back in the day, and as hard to get. 

Still, he continues to provoke. Full-bodied dancers from US. 
step teams walked the runway for his spring 2014 collection; 
spectators at his January 2015 men’s show were confronted with 
aspects of the male model seldom seen outside a dressing room. 

There is a fearless, revolutionary spirit to this couple that 
reminds me of the 1968 student radicals in Paris, the art/drag scene 
in San Francisco led by Divine and the Cockettes, and the pioneer 
settlers of the West — conquering new territory, celebrating the 
counterculture, and proudly letting their freak flags fly. 


OWENS WEARS HIS 
OWN SHIRT. FOR 
DETAILS SEE PAGE 243. 
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By Nicholas Gage and 
Joan Paulson Gage 
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AS GREECE EACES ECONOMIC COLLAPSE 
AND ITS DYNASTIC CLANS TAKE THEIR 

MONEY 
AND RUN, 
THERE 
SEEMS NO 
BRAVER 
TIME 
EOR ITS 
EORMER 
RULER 
TO END 
LOUR 
DECADES 
OE EXILE. 

of Denmark. But in 1967, three years 
after their wedding, after a coup 
and a failed countercoup, the young 
couple and their two small children 
were driven out of Greece, making 
a harrowing escape that forced the 
family into more than four decades 
of exile. In 1974, while Constantine 
was living in England and forbidden 
to speak on his own behalf, the king s 
subjects abolished the monarchy and 
stripped the royal family of its pah 
aces, titles, property, and passports. 

Now, almost 50 years after he 
left Greece, at a moment when the 
eyes of the world regard the country 
with pity and sorrow, when wealthy 
Greeks have long since stashed their 

nee upon a time, in a kingdom by the sea, a hand- money in other countries, and when young Greeks are desper- 
some 24-year-old king married a beautiful 18-year- ately seeking ways to go anywhere else to find work, Constan- 
old princess, and the people of the kingdom rejoiced, tine, no longer young, has chosen to move back to his native land, 
and the king and queen lived in a golden palace in the investing heavily in a new home for his remaining years and liv- 
capital, surrounded by royal gardens. ing as a commoner. 

The king in this fairy tale was Constantine 11 of It s not as if his life of exile gave him no pleasure. Constantine 

Greece. His teenage bride was Princess Anne-Marie has thrived for decades at the pinnacle of international society, »- 
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From left: }{ing 


Constantine II of 
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Greece, in happier 
times, with 
his wife Queen 
Anne-Marie; more 
recent signs of 


' the hard times 
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his country is 
enduring. 
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socializing with Europe’s royals (most of them his relatives). In 
1986, to celebrate Queen Anne^Marie’s 40th birthday, Constan- 
tine took over Claridge’s Hotel in London for a ball attended by 
Queen Elizabeth and Prince Philip (Constantine’s cousin), along 
with Prince Charles and Princess Diana, King Juan Carlos of Spain 
and his wife Queen Sofia (Constantine’s sister). Queen Margrethe 
of Denmark (his sister-in-law), and virtually all the other royals 
of Europe. The glittering crowd danced to Lester Lanin’s orchestra 
until dawn, when breakfast was served. 

When Constantine turned 60, in 2000, Prince Charles hosted 
a gala at his country home, Highgrove. It was on that occa- 
sion that Queen Elizabeth and 
Camilla Parker Bowles retired 
to a convenient room for their 
first private conversation. 

So the question must be 
asked: Why, at the moment of 
his country’s greatest economic 
turmoil, would Constantine 
elect to return to a commoner’s 
existence in Greece, the country 
that took away his crown, and 
even his citizenship? 

“It’s a mystery to us,” said 
Dino Anagnostopoulos, the 
king’s lifelong friend and for- 
mer classmate. “I don’t under- 
stand how a man who knows 
everybody who is anybody in 
this world would choose to go 
back to Greece — and especially 
now, when the country is going 
through such hard times.” 

u-tT has become the 

\ M / central mystery of 
W V Constantine’s life. 

In person he comes across as a 
regular guy. He speaks fluent 
English with a bit of a British 
accent, and he enjoys hearing 
and telling a good joke, even at 
his own expense. Yet despite his chatty bonhomie, it is difficult 
to pin down the reason for the 75-year-old ex-king’s decision to 
return to his place of birth. In fact, it took three long interviews — 
two in Athens, one in London — before he would address the topic. 

One would certainly understand if he never wanted to return, 
given the often traumatic events of his young life, beginning with 
his family’s escape from Greece just ahead of the invading Ger- 
mans when he was a year old. The family settled in Cairo, where 
the infant prince nearly died after an intentional misdiagnosis by 
a doctor who was a communist agent (a second doctor diagnosed 
acute appendicitis and recommended a timely surgery). A year 
after his family returned to Greece, when he was six, he became 
the crown prince after his childless uncle. King George II, died and 
his father assumed the throne as King Paul. 

The prince’s parents created a rigorous boarding school, 
Anavryta, for his education and handpicked 14 boys to be his 


classmates. They became his closest friends for life. On weekends, 
away from the spartan school’s regime of cold showers and 6 a.m. 
runs, the young prince would invite friends to the summer palace 
of Tatoi, north of Athens, where his parents held opulent balls and 
well-born Greek maidens dreamed of catching the eye of the hand- 
some prince. It was not to be. At 19, on a state visit to Denmark, 
he fell hard for Princess Anne-Marie, youngest daughter of King 
Erederick IX of Denmark and sister of the current queen, Mar- 
grethe II. She was just 13. On their second meeting, in 1961, when 
she was 15 and he was 21, he announced to his parents that he was 
going to marry Anne-Marie. “I didn’t ask or suggest. I talked about 

it as a fait accompli,” he recalled. 

Convincing Anne-Marie’s 
father was more difficult. When 
he asked Erederick IX for per- 
mission to marry his daughter, 
the king locked Constantine in a 
nearby bathroom. When Ereder- 
ick told his wife. Queen Ingrid, 
of the proposal, she suggested he 
release Constantine and open a 
bottle of champagne. 

Constantine was no slouch. 
He was a dashing young Olympic 
medalist, having won gold in sail- 
ing at the Rome summer games 
in 1960 — the first gold medal for 
Greece since 1912. “It is the most 
wonderful feeling I’ve ever had, 
other than getting engaged to my 
wife,” he said. 

I n March 1964, King Paul 
died of cancer, making his 
23-year-old son King Con- 
stantine IT The new king and 
Anne-Marie married six months 
later, in Athens — two weeks 
after the bride’s 18th birthday. “I 
was the first king ever to marry 
in Greece,” he said with a smile. 
“And last year we were fortunate 
to celebrate our 50th anniversary — back in Athens, at the former 
Royal Yacht Club in Piraeus.” 

Less than three years after Constantine became king, a group 
of right-wing midlevel army officers led by Colonel George Papa- 
dopoulos staged a coup d’etat, on April 21, 1967, surrounding the 
palace at Tatoi with tanks. Many Greeks would suffer under Papa- 
dopoulos’s dictatorship. “That night the colonels arrested some- 
where between 6,000 and 8,000 people, including all my staff, in 
under two hours,” Constantine told me. “I had to think of all the 
blood that would be shed if I openly opposed them.” 

A month after the coup, the king met a group of his old class- 
mates. According to Anagnostopoulos, when they berated Con- 
stantine for recognizing the regime, he told them, “Don’t worry, 
in six months everything will be straightened out.” 

On December 13, 1967, before dawn, the king launched a 
countercoup, flying with his pregnant wife, their two-year- old 
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daughter, Alexia, seven-month- old Crown Prince Pavlos, Con- 
stantine s mother Queen Frederica, and his sister Princess Irene 
to Kavala, a city in northern Greece — a place where he believed 
the army and its generals were loyal to him. Fie intended to cre- 
ate an alternative government in Thessaloniki, the second-largest 
city in Greece. 

The air force and navy immediately declared for the king and 
mobilized, but the colonels in Athens put together a force that 
advanced north, and within hours it was clear the countercoup 
had failed. “I understood afterward, when you start something 
like this, it has to work in the first hour, two hours maximum, or 
it s a waste of time,” Constantine 
said. “You would have to enforce 
it with a lot of bloodshed. The 
Greeks had been through a ter- 
rible civil war, and I wasn’t going 
to put them through that again.” 

That night, to avoid open 
conflict, Constantine flew 
his family out of the country, 
toward Italy; he piloted the 
plane himself “We had less than 
three minutes of fuel when we 
touched down,” he said. “I had 
to borrow $300 from my valet 
to refuel the plane, and my 
brother-in-law [King Juan Car- 
los] had to send me clothes.” 

On the heels of these agoniz- 
ing events. Queen Anne-Marie 
suffered a miscarriage. “It was a 
very dark period in our history,” 

Constantine said, with obvious 
emotion. “A lot of officers who 
supported me were badly treated 
by the colonels when we failed. 

But at least we all made a major 
effort to free our country from 
that dictatorship.” 

From Rome, Constantine 
declared, “I am sure I shall go 
back the way my ancestors did.” 

(Both his grandfather King Constantine I and his uncle King 
George II spent large portions of their reigns in exile during the 
world wars, which caused George II to remark, “The most impor- 
tant tool for a king of Greece is a suitcase.”) Constantine and his 
family lived for two months in the Greek embassy in Rome and 
then for five years in a house in a suburb. 

Over the next year the junta sent feelers to the king, trying to 
negotiate terms under which he would return, but he insisted on 
the restoration of democracy. Ffe believes the colonels also engi- 
neered two attempts on his life. 

“The second time,” he said, “I was going to Tehran to meet the 
shah. When I got to Ffeathrow, I noticed that the flight was quite 
long, with two stops, so I changed to a direct flight on British 
Airways. When I got to Tehran the shah told me there had been 
an assassin on the Frankfurt leg of the original flight, but his 
people had intercepted him. ‘So what happened to the fellow?’ I 


asked. ‘Do you really want to know?’ he said.” 

In 1973 the colonels in the junta were themselves replaced by 
younger officers, and when the new leaders tried to stage a coup 
in Cyprus in the summer of 1974, it prompted an invasion of the 
island by Turkey, and military rule in Greece collapsed. 

As the dictatorship was crumbling, the veteran political leader 
Constantine Karamanlis, in self-exile in Paris, was in constant 
phone contact with the exiled king in London. “We had been talk- 
ing throughout the day,” Constantine said, “and that afternoon 
Karamanlis said he had been asked to go back to Athens. I said, ‘By 
whom?’ Ffe said by people representing the junta. I said, ‘Shall I 

come with you?’ He said, ‘No, let 
me go and see what is happening 
and I’ll call you in the morning.’ 

“Of course,” Constantine said, 
“the call never came.” 

aramanlis formed a party. 
New Democracy, which 
won a resounding victory 
in November 1974, and then Con- 
stantine’s former ally called for a 
referendum on the monarchy for 
December 8. The king was not 
allowed to go to Greece to cam- 
paign or to speak to the people 
on Ty and when the results were 
announced, only 31 percent of 
the population had voted for the 
king’s restoration. 

Having lost any hope for 
a return of the monarchy, the 
deposed king settled down in 
London, where he had moved 
in 1973. He opened an office in 
Mayfair and maintained con- 
tact with his supporters, who 
included wealthy Greek ship 
owners based in Britain. 

In 1980, Constantine and 
Anne-Marie created the Hellenic 
College of London, where their 
own children were educated in both English and Greek. (After the 
escape from Greece and the miscarriage, Anne-Marie gave birth in 
Rome to Prince Nikolaos, in 1969, and then, in London, to Princess 
Theodora, in 1983, and Prince Philippos, in 1986.) 

A devastating moment in Constantine’s long exile occurred in 
February 1981, when his mother died, at the age of 63, in Madrid 
of heart failure during eyelid surgery. The Greek government 
announced that it would allow the former king and his family to 
return for only a few hours to bury her in the family cemetery 
at Tatoi, where Constantine and his sisters had spent idyllic sum- 
mers as children. 

Constantine began negotiations in 1986 with the govern- 
ment of Andreas Papandreou to receive a financial settlement for 
seized property that had belonged to the king: the 10,000-acre 
Tatoi estate, the royal estate of Mon Repos, on Corfu (birthplace 
of many royals, including Prince Philip; it is now a public park 



“We had less than three minutes of fuel 
when we touched down,” the king said 
of his narrow escape after a failed 


countercoup in 1967. “I had to borrow 
$300 from my valet, and my brother-in- 
law had to send me clothes.” 
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and museum), and 7,500 acres of timberland in central Greece. 
Two years later “we reached an agreement that Papandreou was 
supposed to sign on a Thursday,” Constantine said. “But that 
Wednesday he collapsed from a heart problem and was rushed to 
a hospital in England. Our agreement was never signed.” 

When Papandreou lost the election the following year, negotia^ 
tions continued with the new government, and a tentative agree' 
ment was reached. But when Papandreou returned to power in 
1993, he revoked that agreement. According to Costas Strongy' 
los, a longtime friend of Constantine s and his private secretary 
since 1999, “Under the new law, enacted in 1994, all of the king s 
property was confiscated by the 
Greek state. The law further 
stated that in order for the king 
and his family to hold Greek 
passports, they had to accept the 
referendum abolishing the mom 
archy and select an ordinary last 
name like those used by all other 
Greek citizens.” 

The king then sued in the 
European Court of Human 
Rights, which set aside the name 
issue and asked for valuations of 
the king’s properties. The goV' 
ernment’s appraisers put the 
value at $550 million, accord' 
ing to Strongylos; the king’s put 
it at $500 million. The courts 
handed the case to a commission 
of three, which decided that the 
former royal family would not 
receive either estimate; the king 
would have to settle for 12 mik 
lion euros, and his sister Irene 
for 900,000 euros. 

The Greek government 
waited until the last day permit' 
ted by the ruling, then paid the 
king out of the country’s natural 
disasters fund, in order to make 
it look as if Constantine were 
depleting his country’s emergency resources. He countered by put' 
ting the money into the Anna'Maria foundation, to allocate the 
funds back to the Greek people for use in “extraordinary natural 
disasters and charitable causes.” 

C onstantine insists that he long ago accepted the rejection of 
the monarchy. “If the Greek people decide that they want a 
republic, they are entitled to have that and should be left in 
peace to enjoy it,” he told Time in 2002. What was impossible to 
accept was the enforced exile. To keep Constantine and his family 
out of Greece, in the early 1980s the government sent an order 
to all consulates to deny any requests by members of the former 
royal family to have their passports renewed, effectively render' 
ing them stateless persons, for a time they traveled on passports 
issued by the Spanish government, which listed the king’s name as 
“Constantino de Grecia.” Now he and his wife travel with Danish 


passports, which identify them as “H.M. King Constantine” and 
“H.M. Queen AnnC'Marie.” 

The first time they ventured back to Greece after burying 
Queen Erederica was in 1993, when they flew into Thessalo' 
niki, boarded a friend’s yacht, and sailed down the Aegean to the 
wealthy Porto Heli area. Constantine remembered being “followed 
all the way by navy vessels, as if we were an invading force.” 

As the 2004 summer Olympics in Athens approached, every' 
one knew that the ex'king would be coming to Greece as an 
honorary member of the International Olympic Committee. 
“Ever since they created the republic through the referendum 

in 1974, 1 decided to stay away 
and not interfere,” he said. “But 
as time passed, 1 had the feeling 
that they were going to use my 
presence at the Olympic Games 
to say that 1 was trying to come 
back as king. 1 wasn’t going to 
have any of that. So 1 came back 
to Greece in 2003 — the year 
before the Olympics. Everyone 
was taken by surprise.” 

When Constantine and AnnC' 
Marie landed in Athens, “it was 
clear nobody realized we were on 
the plane. We showed the pasS' 
ports and suddenly they said, ‘The 
king is in the VIP lounge!’ and 
there was all kinds of commotion. 
Then 1 called the Greek ambassa' 
dor back in Eondon and said. Tell 
the government the king is back 
in Greece, and here is my itiner' 
ary. I’m going to Tatoi to have a 
memorial service for my parents, 
and then I’m going to the PentC' 
likon Hotel to spend the night. 
1 will leave the next morning.’ 1 
came to show them 1 could come 
when 1 wanted to come, not when 
someone told me 1 could.” 

After the first surprise visit, 
the king and his family came back more often, without the excite' 
ment. But his arrival in Greece as a representative of the Olympics 
in the summer of 2004 was filled with irony and drew unexpected 
support from all points on the political spectrum. “As I approached 
the president, every pair of eyes were on us,” Constantine remem' 
bered. “I said to the poor man, ‘Mr. President, do you do rousfetia 
[favors]?’ And he said, ‘What’s on your mind?’ I said, ‘I want you 
to invite my family to the palace, to see all the changes.’ ” 

“ ‘Of course!’ he replied. ‘Just tell your secretary and mine to 
agree on the date.’ ” 

That visit to what had once been the royal palace in Athens, now 
the presidential palace, occurred on December 24, 2004. “It was 
horrible!” Constantine exclaimed. “All the former bedrooms don’t 
exist. Gone! Everything else — every room — is an office. I asked 
him, ‘How many people work here?’ He told me 120. 1 had 13. 

“Today the president has a huge amount of security, and 
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according to the constitution the president is paid a salary and 
it s his money/' Constantine continued. “Now the running of the 
presidential palace is paid for with the taxpayers' money So are 
the president's telephones, heating, cars, drivers, clothes, state vis^ 
its — all paid for by the state. For us it was the complete opposite. 
We were paid X amount — I think it was 7 million drachmas — 
and I paid for my own education with an inheritance, because my 
father was running out of money. Part of the excuse against me 
was that royalty costs too much. But royalty costs so much less! 
Today we have, I don't know, three or four former heads of state. 
All of them have pensions, and so do all their police, security, driv^ 
ers, and secretaries." 

T hrough all the vicissi- 
tudes Constantine has 
endured over the years, 
the one foundation that has 
provided him with a sense of 
security is the friendship of the 
14 men who, years ago, were 
chosen to be his fourth-grade 
classmates in the newly created 
Anavryta School. The boys had 
been selected through tests of 
their intelligence and chosen to 
represent all classes of Greek 
society. They had only alternate 
weekends free to go home, and 
if their parents could not afford 
the boarding fees, they were 
given full scholarships. 

“The Anavryta School was set 
up in Kifissia by King Paul so that 
Constantine would be educated 
with smart Greek boys from dif- 
ferent backgrounds," said Pan- 
ayiotis Soucacos, who was one of 
those 14 boys and is now a pro- 
fessor of orthopedic surgery at 
the University of Athens Medical 
School. “It was established on the 
principles of German educator 
Kurt Ffahn, who founded the Gordonstoun School in Scotland, 
where British royals have gone, including Prince Philip and Prince 
Charles. Of the 14 in the first class, 13 are still alive. All did well. 
Five became university professors, four in medicine [including 
Anagnostopoulos, a clinical professor of surgery at the Columbia 
University Medical Center, in New York] and one in nuclear phys- 
ics. The others became successful businessmen." 

Tales of Constantine's loyalty and kindness to his former class- 
mates abound. “Constantine was not only best man at my wed- 
ding and my daughter's, he baptized two of my granddaughters, 
too," said Anagnostopoulos, who feels that his friend's decision to 
return to Greece ultimately has to do with “wanting to end his 
life where he began it. Constantine is happiest when he's there." 

“He's homesick — down-to-the-bone homesick," said Souca- 
cos. “Besides his family, and standing up to the junta, he's proud- 
est of winning an Olympic gold medal for Greece. He has never 


thought of any other place as home." 

Back in 2002, Constantine told Larry King that the only good 
thing about living in exile was that he had “much more time to see 
my children grow up." But the children have done that and gone. 
His youngest son, Philippos, 29, works in finance in New York, and 
his youngest daughter, Theodora, 31, is an actress in Hollywood (as 
Theodora Greece). Nikolaos, 45, is married to Tatiana Blatnik and 
lives in Kastri, Greece, in an apartment owned by the daughter of 
the king's late nemesis, Papandreou. Eldest son Pavlos, 48, mar- 
ried Marie-Chantal Miller, whose billionaire father, Robert War- 
ren Miller, developed duty-free shops at airports; they live with 

their five children in London. 
The eldest. Alexia, 50, is married 
to an architect, Carlos Morales 
Quintana, and they live with 
their four children in Spain. “My 
eldest grandchild turned 16 yes- 
terday," Constantine said. “He's 
a diver. He's everything: a rower, 
a diver, a scholar. We are very 
lucky with our grandchildren." 

Seven years ago, at the age 
of 68, Constantine underwent 
heart surgery in London — a 
reminder of his mortality that 
undoubtedly fueled his desire to 
move home full-time. When he's 
in Greece he lives in Porto Heli, 
the seaside town he visited years 
ago followed by the Greek navy. 
According to Costas Strongy- 
los, Constantine financed the 
purchase of the house by “sell- 
ing his London properties for 
a good profit. He also made 
money in business deals in the 
Middle East." 

The result is a lavish if less 
than royal life that does feature 
his other great love: the sea. “He 
can sail his caique any time he 
wants, and he does almost every 
afternoon," Strongylos said. “He takes her out from three to 
seven, finds a quiet cove, and anchors there to swim and relax." 

N ear the end of our interviews, Constantine finally offered 
his reasons for returning. We were sitting in the Byzantino 
Restaurant at the Athens Hilton with Nikolaos. “Look at 
ancient Greek history," he said. “All Greeks who live in exile, they 
want to go back. It's in the blood. Funnily enough, the one pushing 
hardest was my wife. I think she realized I would be happy only 
when I came back home." 

But why, when so many others have chosen to flee, has he gone 
in the other direction and thrown in his lot — and his own still 
considerable resources — with the country that revoked his birth- 
right? Why return to his homeland when it has been reduced to 
economic chaos? 

In a way, his reasons for returning reflect [CONTINUED ON PAGE 242] 





AEGEAN GROOM 
The king and queeir^ 
k accompany their 

7 son Nikolaos on 

j his wedding day, 

on the island of 
^ Spetses, 2010. 


“The Greeks suffered centuries of 
subjugation, but they bounced back to 
create a beautiful land to call home. 

I have faith that we will face our current 
troubles with patience and resolve and 
that we will prevail.” 
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QUEEN 

SURMISES 


HER ROAD FROM 
PRECOCIOUS CHILD STAR 
TO SILVER SCREEN 
BOMBSHELL WAS PAVED 
WITH TROUBLE AND 
TEMPTATION. BUT THE 
SOULFUL, SARDONIC, AND 
UNFAILINGLY UNPREDICTABLE 
KIRSTEN DUNST WAS NEVER 
DESTINED TO BE A 
HOLLYWOOD CLICHE. 

By Mary Kaye Schilling 

Photographs by Cedric Buchet Styled by N icolett a Santoro 
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T he original plan was to meet for lunch at Kirsten 
Dunst s favorite restaurant, Petit Trois, a French 
bistro in Ffollywood. “I wanted to take you there,” 
she says, “and then I thought. Oh crap. I cant eat!” 
Instead we re sitting in the sun on a bench outside 
a Culver City cafe, sipping iced green tea. It is not 
a happy state of affairs for the actress: “I am a girl 
who loves to go out to eat — it’s one of my joys in life.” 

Dunst has to lose 10 pounds in a little more than two weeks for 
her starring role in Woodshock, a film directed by her friends Kate 
and Laura Mulleavy, the sisters 
behind the fashion label Rodarte. 

“I have to look a little ill,” Dunst 
says, “but I can’t say anything 
more — they will freak!” 

Beginning today, courtesy of 
the film’s producers, extremely 
skimpy meals and snacks are 
being delivered to her home. In 
anticipation, she spent an out- 
of-town weekend “loading up on 
hamburgers, hot dogs, and pizza” 
with boyfriend Garrett Ffedlund, 
who is in Atlanta making a movie 
with Ang Lee. The sacrifice will 
be worth it, of course. She loves 
the Mulleavys — “they’re genius 
girls” — and has been a Rodarte 
fan since she met the sisters 
when she was in her early twen- 
ties. “I was the first actress to 
wear their clothes,” Dunst says. 

“We’re a lot alike. They live with 
their parents in Pasadena, and I 
live nine houses away from my 
mother in the Valley. We’re very 
family- oriented, and when we’re 
not working we like to be home 
and chilled out.” 

As Dunst talks she pulls her 
bleach blond hair to one side and 
twists it into a braid — a hipster 
Heidi in skinny jeans, flat black 
sandals, and Wayfarer sunglasses. 

Her mother Inez, for one, was 
excited about the diet. “She’s 
funny,” Dunst says. “She said, T 
want to lose weight with you.’ 

I’m like, ‘No, I’m not paying for a whole meal plan for you. I’m not 
even paying for mine. Just don’t eat carbs.’ ” 

When I ask if she’s close to her mother, Dunst gives me a sar- 
donic smile, revealing those celebrated incisors, the feral exclama- 
tion points of her smile. “Like I said, I live nine houses from her.” So 
it’s love with issues, as with most mothers and daughters. In 1993, 
Dunst and her younger brother Christian moved from New Jersey 
to Los Angeles with their parents, who separated two years later. 

Her father Klaus, originally from Germany, now lives in Marina 
del Rey. (“He’s great — the kindest man,” Dunst says.) Inez remains 
her daughter’s most enthusiastic cheerleader. “It gives me anxiety to 
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watch my films with her. My mother’s so loud! And she’s grabbing 
on to you.” Dunst demonstrates. “She’s very dramatic and emo- 
tional. I’m like, ‘You’re the actress, Inez, not me.’ ” She laughs, a 
silvery sound. “But I guess I have to get it from somewhere, right?” 

W e’ve met in Culver City, L.A.’s higher-end arts district, 
because Dunst used to paint and she still loves art. I sug- 
gested a show of paintings by Mark Grotjahn, a rising 
local star, at Blum & Poe. Stepping out of the bright sunshine into 
the cool, cavernous space, we’re silenced by the solemnity of the 

place. It feels more church than 
gallery, or perhaps that’s just 
Grotjahn’s paintings: explosions 
of primary color reminiscent of 
abstract stained glass windows. 

Dunst is unfamiliar with his 
work and is smitten. “Wow,” 
she whispers. “These are beauti- 
ful. They remind me of peacock 
feathers.” She steps up to a can- 
vas. “Do you think he uses acryl- 
ics? Look how thick the paint is.” 

The density and layering of 
paint, I say, remind me of Lucian 
Freud. “He’s my favorite artist!” 
she says, a moment later cor- 
recting herself. “Oh, no, I just 
got confused. My favorite is... 
What’s his name?. . . Egon Schiele! 

I’m sorry — my brain is so tired.” 

The fatigue is courtesy of the 
Emmy- winning FX drama Fargo, 
which she joined for its second 
season and finished shooting last 
week. It’s her first starring role 
on a television series. “TV is a lot 
harder than film. A lot harder,” 
Dunst says. “When I got the 
part, my friend Lizzy [Caplan], 
who is on Masters of Sex, said, ‘Be 
sure to get B12 shots to get you 
through the week.’ I was like, 
‘Really? That sounds very dra- 
matic, Lizzy’ By the third week I 
was all over the B12. It was one of 
the best roles I’ve ever played — 
the writing is spectacular — but 
by the end I was tapped out.” 

Which is something coming from an actress who has worked 
nonstop for most of her 33 years. Dunst started modeling at 
three, made her film debut at six (in the chapter of New York 
Stories directed by Woody Allen), and just four years later was 
stealing scenes from Brad Pitt in 1994’s Interview with the Vam- 
pire — the most precocious performance by a 10-year- old since 
Tatum O’Neal’s in Paper Moon. 

The camera very clearly loves her. “A photographic monster” is 
how a stylist friend describes her. What is a winsome prettiness in 
the flesh becomes shimmering and lustrous onscreen. That, com- 
bined with a preternatural emotional range, made even the silliest »-> 
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of her first 30 movies watchable — though a remarkable number 
were very good indeed, including Sofia Coppolas The Virgin Sui- 
cides (1999) dinA Marie Antoinette (2006), the smarter-thamaverage 
teen flick Dick (1999), and the blockbuster franchise Spider-Man 
(beginning in 2002). 

In her mid'twenties there were rumors of drug and alcohol 
abuse. Turns out the addiction was to people^pleasing. A life^ 
time of doing what she was told, always being the good girl, and 
swallowing her feelings had led to what Dunst later described as 
“extreme codependency.” She had OD’d on Hollywood. In 2008, 
at 27, she voluntarily checked into Cirque 
Lodge, in Utah, for treatment of depres- 
sion. “What people expect of an actor is 
totally ridiculous,” she tells me now. “It s 
unfair that an artist is expected to speak 
really well in public and have skin tough 
enough to withstand sometimes really 
hurtful criticism, but also, in order to do 
the job, be really sensitive and in touch 
with their feelings. So all you can do is be 
yourself — just be who the hell you are.” 

The high number of child actor casu- 
alties indicates that it takes time to fig- 
ure that out, and some never do. Surely 
it says something that she addressed the 
problem relatively early. “I know some 
young actresses who are better at it,” she 
says. “Dakota Fanning reminds me a lot 
of myself, but she s wiser than I was at 
her age.” 

After Cirque Lodge, Dunst relocated to New York and recom- 
menced work with her acting coach, Greta Seacat. In 2010 she 
returned to the screen in the small indie All Good Things, a fiction- 
alized account of the disappearance of Kathie Durst, who was 
believed to have been murdered by her husband, real estate heir 
Robert Durst. (Director Andrew Jarecki would later make the 
HBO documentary series The Jinx, which investigates that crime, 
among others.) Dunst had to age nine years in the film and dis- 
integrate emotionally, and it had a poignant verisimilitude. “You 
felt like you were watching someone unlocking something,” co-star 
Ryan Gosling, who played Robert, said at the time of working with 
Dunst. “And now that it had been exposed, she could get started.” 

Dunst followed that with Lars von Trier s Melancholia, one of 
the most powerful evocations of depression on film. Despite the 
subject matter, she tells me it was an idyllic experience. “When 
you re feeling healthy and happy, you can go to very dark places 
and come out fine,” says Dunst, who has great affection for von 
Trier, with whom she shares a birthday (April 30). 

Based on those two performances, Noah Hawley, creator of 
Fargo, cast her in the second season of his show. “I felt like Kirsten 
had her movie star moment, and then she made a deliberate choice 
to become a character actor,” he says. “It has always astonished me 
how much is going on behind her eyes and how quickly she can 
move between feelings.” 

The second season of the darkly comic crime drama is set in 
1979, and things “get gnarly fast,” Dunst says — as in murder, or 
murders (the details are closely guarded). Her character, Peggy 
Blomquist, is a beautician in a small Minnesota town who dreams 
of being a celebrity hairstylist in L.A. “She is very much like me at 


my craziest, my mother at her craziest, my grandma at her crazi- 
est. I could really combine the nutsiest parts of the women in my 
family,” says Dunst, whose late grandmother, coincidentally, was 
from Minnesota. “Some of the things she would say, how she said 
them — I had a lot of that inside me already.” 

A big challenge, one particular to TV, was the revolving door 
of directors. “Every two weeks you get a new one, and they each 
have their own way of doing things. You get used to one person’s 
style, and then they switch it up on you. It’s natural that you vibe 
with some more than others,” she says. It’s a diplomatic way of 
saying she didn’t like some of them at all. 
Complicating that inconsistency was the 
ambition of a series in which each episode 
has the production values of a film. “Only, 
TV moves much faster than film,” she says. 
“And Peggy talks so fast that every night 
I felt like I was cramming for an exam.” 

During breaks in shooting in Calgary, 
Alberta, Dunst would return to L.A. “I 
remember crying to my mom, T don’t 
want to go back there! Don’t make me!”’ 

Hawley chuckles when I tell him this. 
“She shouldhe exhausted. We ran her, par- 
ticularly at the end, like only basic cable 
can do to an actor. But with Kirsten, all 
the drama is onscreen. The rest of the 
time, because she’s been doing this for so 
long, you just feel a relaxed confidence 
come off her.” 

Hawley discovered welcome parallels with the star of Fargo’s 
first season, Billy Bob Thornton. “There’s no visible process to how 
they work. Every take you get something different, and all you give 
them is a small note. If you ask me to define what makes a movie 
star, that’s what it is: The craft’s there, but it’s not visible.” 

Dunst shares something else with Thornton: a “slightly danger- 
ous quality,” according to Ted Danson, her Fargo co-star. “It’s as if 
Kirsten’s watching you rather than you watching her. You don’t 
quite know what you’re going to get.” 

I n the last room of the Grotjahn show, Dunst turns and whis- 
pers, “How much do you think these paintings cost?” The 
young woman sitting behind the reception desk tells us that 
most of the canvases are priced at $2 million. We look at each 
other and laugh. “Let me just run to the car and get my wallet,” 
Dunst says. Sensing that this might be taken the wrong way by 
the receptionist, she adds, “I mean, they’re totally worth it. I would 
buy a painting if I could afford it.” She has one of value, but mostly 
she collects the work of photographers. A favorite is Joseph Szabo, 
“and a Hunter S. Thompson photograph of a girl and a dog in Big 
Sur that I love.” 

Her mother trained to be a designer and painter in college. 
“Inez did a lot of that early on but got discouraged when some- 
one stole her designs — and by other things,” she says. The sense 
of disappointment reminds me of a comment Dunst once made 
about the boys club mentality in Hollywood. “You know what? 
I felt that way when I was younger, particularly being on the 
Spider-Man sets, which was pretty much all guys,” she says. “But 
the older I get, the less I feel that way.” Some of that has to do 
with the clout that comes with three decades [CONTINUED ON PAGE 242] 


“IT’S UNFAIR 
THAT AN ARTIST IS 
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SENSITIVE AND IN 
TOUCH WITH THEIR 

feelings: 


SEPTEMBER 2015 


T&C 

223 


TOWNANDCOUNTRYMAG.COM 













LLECTIONS 


DEALER’S CHOICE 
An oil portrait of the elderly 
Claude Monet by the French 
actor, writer, and filmmaker 
Sacha Guitry hangs above the 
doorway to the lower living 
room in Katrin Bellinger’s 
London house. Opposite: 
Bellinger, in her upper 
living room, surrounded by 
paintings that give her a 
sense of “looking over the 
artist’s shoulder.” 












PRIZED COLLECTIONS 


OBJECT LESSON 
Left: An antique 
coral branch is 
adorned with folk 
objects. Below: 
Traditional Chinese 
scholar objects 
mingle with French 
art glass. 


SLIDE SHOW 
Above, from left: 

A guest bedroom 
is also filled with 
art; a drawing by 
Giovanni Domenico 
Tiepolo (bottom 
right) hangs above 
the fireplace in the 
lower living room. 


M walls of nearly every room — as well as tabletops 

and mantelpieces — are so encrusted with small artistic gems that 
the house might as well be a museum. 

Bellinger is not simply an enthusiast, she is a prominent dealer 
and collector known for her cool head and keen intellect. She 
decided three decades ago to focus on Old Master drawings, 
eventually becoming a dealer, with clients ranging from muse^ 
urns such as the Met in New York City and the Getty in Los 
Angeles to private clients who are so, well, private she won’t even 
utter their names. Since 2002 she has operated out of the vener- 
able London gallery Colnaghi. 

For her formidable personal collection — more than 900 
works, including paintings, prints, photographs, and sculp- 
tures — Bellinger narrowed her focus to a particular theme: 
artists at work, from the Renaissance to the present. She chose 
the topic because she loved the idea of “looking over the artist’s 
^ shoulder” and because it didn’t conflict with her clients’ holdings. 

■ * It also allowed her to build a collection for less than a king’s ran- 

^ som, and it reminds her of her youthful ambitions. “I studied art 

for a year,” she says, “and quickly realized my limited talent. But 
it helps to have learned how art is made.” 


T he London house, which has four and a half floors, includes 
two adjoining living rooms, one a step down from the 
other, the upper one filled with light and devoted to paint- 
ings (the light is too strong for drawings). Ffere you’ll find a self- 
portrait by the 19th-century painter Ffenri Fantin-Latour, its 
dark shadows pierced by a flash of light on the artist’s hand. An 
oil by the French actor and writer Sacha Guitry — of an elderly, 
glowering Glaude Monet, standing, hand in pocket, in front of 
a large blank canvas — commands the wall above the doorway 
to the darker lower living room. There, a beguiling drawing by 
Giovanni Domenico Tiepolo, Punchinello as a Portrait Painter, 
hangs above the fireplace. 

r TOWNANDCOUNTRYMAG.COM 


SMALL WORLD 
Left: The lower 
living room 
features mostly 
works on paper. 
Right: A miniature 
self-portrait by 
the 19th-century 
Belgian artist 
Edouard Duyck. 
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IN GOOD 
COMPANY 
The velvet-lined 
study, off the 
lower living room, 
showcases 
19th-century 
drawings and 
watercolors. 












ANGLE 0F4| 
REPOSE ^ 
Bellinger, in the 
study, sits next 
to a dark blue 
lacquer table 
purchased from 
the Chinese art 
dealer C.T. Loo 
in Paris. 


i I * 





Fifteen of Bellinger s pieces are currently on loan to Sir John 
Soanes Museum in London for its exhibition “Drawn from the 
Antique: Artists and the Classical Ideal,” which runs through Sep- 
tember 26. The works in the show focus on the importance of 
classical sculpture in the education of artists from the Renaissance 
through the end of the 19th century — “the ideal of the human 
figure that influenced Western art,” says Bellinger, who is a Soanes 
Museum trustee. 

Sir John Soane is something of a role model for Bellinger. The 
revered early-19th- century architect filled his own neoclassical 
house and studio (now the museum) with classical sculptures and 
architectural fragments, as well as paintings and drawings, and wel- 
comed his students to look and learn. Bellinger s house may not 
be open to students, but it is certainly designed for the enjoyment 
and appreciation of art. Somehow it also manages to be a cozy and 
comfortable place to live. 

Ffenkel and Bellinger bought the house in the mid-1990s and 
turned to a friend, architect Annabelle Selldorf, to renovate it. 

(Selldorf later designed a very contemporary house for the couple 
at Dunton Hot Springs, Colorado, an abandoned mining town 
that the couple has turned into a resort.) The two women grew up 
a few blocks apart in Cologne, Germany, a center of contempo- 
rary art collecting. Bellinger s parents (her family owned a chain 
of department stores) collected German Expressionist art, and 
Katrin s school curriculum included studying the work of Joseph 
Beuys. Selldorf comes from a design background. Her father was 
an architect, and one of her grandmothers founded Vica, an inte- 
rior design studio. She has become known for such projects as 
her sensitive renovation of the Neue Galerie in New York and 

the sleek new Chelsea gallery she designed for David Zwirner. 
“Annabelle and I have very similar sensibilities, even though hers 
are more contemporary than mine,” Bellinger says. “Her great 
strengths are her unerring sense of proportion and never losing 
the human scale.” 


SHADED AREA 
A painting by German artist Jorg 
Immendorff hangs in the dining 
room, which is devoted exclusively 
to modern and contemporary art. 


T he London house was completely stripped of its traditional 
ornament in the 1950s by the modernist architect Sir Denys 
Lasdun, but subsequent owners restored the interior to 
its full Victorian glory — and then some. “It was so Victorian it 
made your skin crawl,” Selldorf says. She replaced some of the 
more flamboyant touches — like the “really ugly” fireplaces — and 
installed a dark wood floor. Other than that, she says, “the idea was 
to change the house as little as possible. There was a decision not 
to have a modern interior.” 

The furniture — a mix of mostly Midcentury and antiques 
from Bellinger s grandparents — includes a corner sofa designed 
by Selldorf in the study off the lower living room. You 11 also find 
several pieces from Selldorf s Vica line and lacquer tables from the 
(now closed) Chinese art gallery C.T Loo, in Paris. Henkel made 
it clear that he preferred bright colors, and “they do make the 
house more vibrant,” Selldorf says. The kitchen, which looks onto 
a garden designed by Miranda Brooks, was the only room that was 
redesigned, its minimalist lines softened by putting an old wooden 
butcher s table in the breakfast room. 

Bellinger plans to close her business at the end of the year. 
She’ll continue to work with her Tavolozza Foundation (estab- 
lished in 2001, the name is the Italian word for an artist’s pal- 
ette), which supports museums, galleries, and other cultural 
and educational institutions, in addition to administering her 


CENTER OF 
ATTENTION 
Among the 
paintings in this 
corner of the 
upper living room 
is Russian artist 
N. Almazov’s 1893 
self-portrait at 
his easel. 
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PRIZED COLLECT 


collection. Earlier this year the foundation lent five paintings to 
the Gagosian Gallery’s “In the Studio” exhibition, a survey of 
artists’ workspaces, a subject so close to her heart. 

And, of course, Bellinger plans to continue accumulating her 
own treasures. “You’re either a collector or you’re not,” she says. “I 
collected tins as a child. To this day I can’t go on a walk without 
stopping to pick up a rock or a feather. My husband is not a collec^ 
tor. He says to me, ‘Do you never stop?’ No, I’ll never stop. It gives 
me too much pleasure.” « 


Hair and makeup by Ruth Brown 


TALKING HEADS 
Clockwise from above: A 
portrait of the 17th-century 
Dutch artist Cornelis Bega, 
juxtaposed with an Alaskan Inuit 
mask; a drawing by 19th-century 
French artist Jacques Leman 
situated above a portrait by 
Anthony van Dyck; Petrus van 
Schendel’s Artist in His Studio, 
the largest painting above an 
18th-century desk that belonged 
to Bellinger’s grandparents. 




ETRO DRESS ($61,612); 
CHOPARD EARRINGS 
(PRICE ON REQUEST); 
POLOGEORGIS FUR 
THROW (PRICE ON 
REQUEST); 37 ACTIVES 
HIGH PERFORMANCE 
ANTI-AGING TREATMENT 
FOUNDATION ($165) 
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CSSHMERE COAT^ND 
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PAJAMAS MIGHT; SEEM 
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CARINE GILSON SLIP 
($916); MAX MARA 
COAT ($2,990) AND FUR 
LINING ($2,790) 


Aii/j .I 

























CELINE DRESS ($7,7^ 

CHRISTIAlKoUBOimN 

SANDALS>RIG^N 
REQ(5EST)j^FF 
BRACEL^PRICE ON 
REJd^T); FENDI CASA 
J^HROW ($ 26 , 000 ) 


FASHION FILE 




VALENTINA 
Z ELYA EVA 

W ere used to seeing her swathed in a 
safari shirt, dripping with turquoise 
jewelry, strapped into riding boots, and 
topped by a beret, but for this story styh 
ist Deborah Afshani imagined a different 
side of Valentina Zelyaeva. For the past 12 
years the blonde, blue^eyed Russian beauty 
has been the face of Ralph Lauren, starring 
in countless ad campaigns and walking in 
nearly every runway show for the brand. 
“Ralph Lauren was one of the first people 
who believed in me,” she says of the rela- 
tionship to which she credits much of her 
career. “Because of Ralph, I am who I am 
today as a model.” For this spread, shot 
in the Plaza FfoteFs Pulitzer Suite, the 
32'year'old maintains the air of sophisti- 
cation that is her signature while morph- 
ing into a seductress evocative of a Ffelmut 
Newton muse. 




PUMPS ($750); 

J. MENDEL FUR 

THROW ($85,000) 
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FENDI COAT ($46,000); 
GRAFF RING (PRICE ON 
REQUEST); ELIZABETH 
ARDEN SUPERSTART 
SKIN RENEWAL 
BOOSTER ($65) 
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MICHAEL KORS 
COLLECTION SHIRT 
($4,495) AND PANTS 
($4,695); DOLCE & 
GABBANA BRA ($275);- 
CHOPARD RING (PRICE 
ON REQUEST); FENDI ■ 
CASA FUR THROW 
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DIOR DRESS ($15,500); 
GRAFF EARRINGS (PRICE 
ON REQUEST); CHOPARD 
BRACELET (PRICE ON 
REQUEST). FOR DETAILS 
SEE PAGE 243. 


Hair by Fau^^iwitt at Defacto using Kerastase. 
Makeup by "F^^Alfajora for Diorshnw at Art 
Department. Nm^by Tatyana Molot for Lane^e, 
Tailoring by'^^mine Oezelli for Lars Nord. 
Flowers by L’^T^vier Floral Atelier, lolivier. com. 
Shot at tlp&^laza Hotel, New York City. 
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QUEEN OE SURPRISES 


[CONTINUED FROM PAGE 223] in the business, but 
it’s also a generational change. “What I’ve 
found,” she says, “is that the cool guys now 
want to hang out with the cool girls.” 

The first Spider-Man did provide the 
money to buy her first home, a big, gated 
modernist box in the Hollywood Hills that 
she bought in 2003. But she discovered that 
she didn’t like living alone; the isolation 
only exacerbated her insecurities. After 
Cirque Lodge and New York and Melan- 
cholia she returned to California fulLtime, 
this time moving close to family. “It’s not 
big or anything, but I still don’t like sleep- 
ing alone in my house,” she says. Often, 
when Hedlund is out of town, friends sleep 
over. Dunst and last night’s guest spent the 
morning watching The Bachelorette. “I like a 
lot of shitty shows,” she says with a vaguely 
guilty laugh. “I like to zone out when I 
watch TV ” What about the Kardashians? 
“Oh, no, I can’t do them.” 

There was a time when not working 
made Dunst anxious. “When I was younger, 
it definitely bothered me. Now I absolutely 
love it! After working all my life. I’m very 
good at relaxing,” she says. “The older I get, 
the more I don’t want to be away from my 
mother and my friends.” 

She has become pickier about the 
projects she’ll do, and that means longer 
stretches between jobs — a boon, it turns 
out, to “building a foundation” with Hed- 
lund, whom she met on the set of On the 
Road in late 2011. “We’ve been together 
for three and a half years, so, yes, it’s going 
really well,” she says when I ask. “We’re the 
same age. We have similar backgrounds 
[Hedlund is from Minnesota]. He feels like 
family to me.” 

Even so, Dunst comes off as a men- 
come-and-go-but-girlfriends-are-forever 
kind of woman. “I have really strong girl- 
friend relationships,” she says. It’s an array 
of “very different” types, “all protective of 
me,” with Molly, an NBC employee who 
has been her best friend since sixth grade, 
the “super-mellow, level-headed” center. 
These days, Dunst spends most nights at 
Molly and her husband’s house. “I was just 


thinking. Why don’t we do much anymore? 
Well, my best friend just had a baby, that’s 
why! We hang out with Lily until she goes 
to bed, then have a glass of wine. That’s our 
life right now.” Dunst pulls out her iPhone 
to share photos of her eight-month- old 
goddaughter. “I’m not baby- crazy,” she 
assures me. “People show me photos of 
their kids, and I’m like, 'Okay that’s nice.’ 
But this one? I’ve never met a baby that I 
love more, and I don’t think I ever will, to 
be honest. Not unless it’s my own.” 

I n addition to Fargo, which returns in the 
fall, Dunst has Midnight Special coming 
out in November, a sci-fi chase movie from 
Jeff Nichols (writer and director of Fake 
Shelter and Mud). She describes it as “a little 
bit Close Encounters, a little bit Starman, and 
totally badass.” There’s also talk of a third 
film with Sofia Coppola in 2016. It’s telling, 
I say, that she’s a muse to strong women 
like Coppola and the Mulleavy sisters. “The 
feeling is mutual,” she says. “I consider 
them muses, too. We feed off each other.” 

When I spoke to Danson, he was most 
excited about a film Dunst is hoping to 
direct. “She’s so bright and intuitive,” he 
said. “She’ll be very good with actors.” 
Dunst has directed and co-written two 
shorts (including Welcome, with Winona 
Ryder) and for the past year has been 
working with a friend on a screenplay 
adapted from a novel, with the intention 
of directing it. “I don’t want to let anyone 
down, especially myself,” she says. “I’m such 
a hard critic on myself. But I know that I 
can get good people to work with me and 
around me, so that’s a huge comfort.” 

Her touchstone is director John Cassa- 
vetes, particularly the work he did with his 
wife Gena Rowlands, who is Dunst’s favor- 
ite actress. Dunst recently watched Opening 
Night, one of the few Cassavetes-Rowlands 
movies she had missed. “As an actor, that’s 
what you strive to be like. It’s the most nat- 
ural performance, the most authentic,” she 
says. “It makes me want to be better, work 
harder, to give a performance that maybe 
younger actors will look back on and think, 
I want to do a film like that.” 

Some might argue that Dunst is already 
doing that, though her preference for 
small, auteur- driven films means that her 
gifts, like Rowlands’s, remain unknown to 
many moviegoers. As Tennessee Williams 
once wrote of Rowlands, “She arrives with 
talent, not a message, so she is overlooked 
in a way that is enraging. There is longev- 
ity in her talent and her beauty. There will 
be surprises.” « 
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KING WITHOUT A COUNTRY 


[CONTINUED FROM PAGE 215] his attitude about 
the future of his troubled country. History 
presents ample evidence of the resiliency of 
the Greeks. “They have seen their standard 
of living drop by 30 percent and unem- 
ployment soar to more than 25 percent,” 
he said. “It’s painful to see how much suf- 
fering they have endured. But the Greeks 
are a tough people who not only know 
how to enjoy life but how to endure hard- 
ship. We suffered centuries of subjugation 
under the Ottoman Turks, a brutal Nazi 
occupation, and a devastating civil war, 
but we bounced back to create a beauti- 
ful land to call home. Everyone must take 
great care not to allow our glorious coun- 
try to fall into the kind of national division 
that brought so much misery in the past. I 
have faith that Greeks will face our current 
troubles with patience and resolve and that 
we will prevail.” 

During our conversation Constantine 
confided that he has already decided where 
he will be buried: the royal cemetery on the 
grounds of Tatoi. “My family doesn’t like 
it when I talk about it, but I’ve chosen the 
spot. . .that part where the graves are shad- 
owed by blossoming hickory trees, farther 
down and a little to the left of my father. 
Lacing toward the sea. . .” 

It’s an appropriate place to spend eter- 
nity — overlooking what has drawn Greeks 
homeward since Odysseus made his way 
back to Ithaka. Like Homer’s legendary 
hero, the former king has returned with no 
title to find a palace crumbling into ruins, 
but he considers himself fortunate to be 
back on his native ground, in life and in 
death. As the poet C.P. Cavafy wrote about 
Odysseus’s long search for home: 

Arriving there is what you are 
destined for 

Ithaka gave you the marvelous journey 

And if you find her poor, Ithaka wont 
have fooled you. 

Wise as you will have become, 
so full of experience. 

You will have understood by then 
what these Ithakas mean. « 
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TRUST ISSUES 


[CONTINUED FROM PAGE 168] to his intention to 
sue, Danielle says, that she strove to make 
the Boxwood spread, with its across^the- 
fold images of a koi pond and satimlined 
living rooms, as fairy tale-like as possible. “I 
wanted Glen to see what he had,” she says, 
so he wouldn’t launch a family civil war. 

It wasn’t enough. In September 2010, 
while T&C readers were still enjoying 
pictures of domestic bliss at the Rollins 
manor, Glen filed suit against his father 
and uncle, who immediately fired him 
from Orkin. His three siblings stood with 
him, his five cousins against. His mother 
swiftly made her choice, filing for divorce 
from Gary after 45 years of marriage. 
Glen’s suit is expected to roll through the 
courts for years. 

At home Glen and Danielle fought more 
bitterly than ever, and in 2012 she too filed 
for divorce. She subsequently found her- 
self, she says, without a single credit card 
or bank account she could control, nor 
any stock or other assets. Under pressure 
she signed an agreement she now regrets; 
it provided little that won’t be eaten up by 
legal bills, which is why she reached out to 
me. (Glen’s attorney disputes her account.) 
Her lawyer, Jeffrey Melcher, told me, “Most 
of my clients get divorced and that’s it, 
we’re done.” But, he added, “most of my 
clients are not like the Rollinses.” 

So there you have it: the dark side of 
taking a company public and also attempt- 
ing to pass it on within the family. One 
sympathizes with both sides. Nobody 
wants children to grow up spoiled so they 
dissipate hard-earned money, but trusts 
can be destructive to their beneficiaries 
even when the terms are less authoritarian 
than the ones Glen and his siblings recoiled 
at. Meanwhile, Rollins Inc. steams along 
like a juggernaut. 

Gary and Randall, whatever one thinks 
of the family drama, have been remarkable 
stewards of the company. So there are no 
easy conclusions, except possibly this: Bill 
Gates, who says he wants to leave his kids 
pretty much nothing when he dies, may be 
on to something. « 
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DRINKING IT ALL IN 

PAGE 155 FROM LEFT: LANCER CONTOUR DECOLLETE ($185), 
LANCERSKINCARE.COM. CHANEL LE LIF MASSAGE MASK ($100), 
CHANEL.COM. DIOR CAPTURE TOTALE CELLULAR LOTION ($85), DIOR 
.COM. SHISEIDO FUTURE SOLUTION LX REPLENISHING TREATMENT OIL 
($175), SHISEID0.COM. PAGE 156 RESERVEAGE, RESERVEAGE.COM. 
WELLECO, WELLEC0.COM. THE BEAUTY CHEF, THEBEAUTYCHEF.COM. 
ALOHA, AL0HA.COM. 

IMAGINARY FAMILIES 

PAGES 190-193 CAPEZIO POINTE SHOES, CAPEZI0.COM. DIOR, 
800-929-DIOR. DONNA KARAN NEW YORK, D0NNAKARAN.COM. FREED 
POINTE SHOES, FREEDUSA.COM. LYNN BAN, LYNNBAN.COM. PAGES 
194-197 THOM BROWNE, 212-633-1197. PAGES 198-201 BROOKS 
BROTHERS, BR00KSBR0THERS.COM. ISABEL TOLEDO BY SPECIAL 
ORDER AT BERGDORF GOODMAN, 800-558-1855. TED MUEHLING, 
212-431-3825. ON DAVIS, MANOLO BLAHNIK, BERGDORF GOODMAN, 
800-558-1855. ON FERNANDEZ, JIMMY CHOO, JIMMYCH00.COM. 

ON GUND, PAUL ANDREW, SAKSFIFHAVENUE.COM. PAGES 202-205 
GIVENCHY, GIVENCHY.COM. LANVIN, 646-842-4341. WOLFORD, 
W0LF0RD.COM. PAGES 206-209 RICK OWENS, 212-627-7222. 
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PAGES 216-223 ALTUZARRA, ALTUZARRA.COM. CHRISTOPHE ROBIN, 

BEAUTYHABIT.COM. GABRIELLA KISS, 212-431-3825. JENNIFER 
MEYER, YLANG23.COM. LA PERLA, LAPERLA.COM. MARC JACOBS, 
MARCJAC0BS.COM. NINA RICCI, BARNEYS.COM. RODARTE, BERGDORF 
GOODMAN, NYC, 800-558-1855. TED MUEHLING, 212-431-3825. 

ZOYA, Z0YA.COM. 
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PAGES 232-241 AQUAZURRA, BERGDORF GOODMAN, 800-558-1855. 
CARINE GILSON, CARINEGILS0N.COM. CARITA, CARITADIRECT 
.COM. CAROLINA HERRERA, 212-249-6552. CELINE, 212-535-3703. 
CHOPARD, 800-CHOPARD. CHRISTIAN LOUBOUTIN, CHRISTIAN 
L0UB0UTIN.COM. DIOR, 800-929-DIOR. DOLCE & GABBANA, 
D0LCEGABANNA.COM. ELIZABETH ARDEN, ELIZABETHARDEN 
.COM. ETRO, 212-317-9096. FENDI, SAKSFIFTHAVENUE.COM. FENDI 
CASA, LUXURYLIVINGGR0UP.COM. GIORGIO ARMANI, ARMANI.COM. 
GRAFF DIAMONDS, GRAFFDIAM0NDS.COM. HARRY WINSTON, HARRY 
WINST0N.COM. J. MENDEL, 212-832-5830. MAX MARA, MAXMARA 
.COM. MICHAEL KORS, 866-709-KORS. POLOGEORGIS, POLOGEORGIS 
COM. RALPH LAUREN COLLECTION, RALPHLAUREN.COM. SALVATORE 
FERRAGAMO, 866-337-7242. 37 ACTIVES, DRMACRENE.COM. 
lOLIVIER FLORAL ATELIER, 212-774-7676. 

INVALUABLE 

PAGE 246 RALPH LAUREN HOME GAME TABLE ($9,750), CHAIR (FROM 
$5,535), RUG ($1,900), CHAMPAGNE FLUTE ($115), MARTINI GLASS 
($115), ICE BUCKET ($295) AND STAND ($895), SILVER NUT BOWLS 
($150), CRYSTAL NUT BOWL ($115), RALPHLAURENH0ME.COM. RALPH 
LAUREN COLLECTION HEELS ($795), RALPHLAUREN.COM. ANTIQUE 
ASPREY POKER SET ($1,495), DUNHILL LIGHTER ($895), TIFFANY & 

CO. COASTERS ($1,695), J.E. CALDWELL DICE CLOCK ($12,750), 
F0UNDWELL.COM. ANTIQUE BULGARI DICE ($1,600) AND VINTAGE RED 
DICE CARD BOX ($275), MANTIQUESM0DERN.COM. VINTAGE ASHTRAY 
($250) AND ANTIQUE ASPREY GAMING SET ($1,200), THECARY 
C0LLECTI0N.COM. TG HATFIELD COMPANY COCKTAIL NAPKINS ($45), 
SPLENDIDSASS.COM. ASSORTED VINTAGE PLAYING CARDS, DRINK 
STIRRERS, AND DICE (FROM $10), ETSY.COM. 
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T0WNANDC0UNTRYMAG.COM 


Your must-read when you 
must have it. This is the next 
generation of Town & Country 
for a new generation of 
digital subscribers. Enjoy: 

The best of the best first- 
before issues hit newsstands 

Bonus stories from the T&C archives 

Access to all your back issues 
anywhere, on any device, 24/7! 


TRY IT ON YOUR TABLET TODAY AT 
DEAL.TOWNANDCOUNTRYMAG.COM 



ACCESS 

TOWN & COUNTRY 

IN ANY COUNTRY OR TOWN 


SEPTEMBER 2015 




DIOR YELLOW 
DIAMOND 
EARRINGS (PRICE 
ON REQUEST), 
800-929-DIOR 


SOURCEBOOK 

IDEAS AND INSPIRATION 


BREGUET ? 

WATCH 
($56,700), 
866-458- S 
7488 f- 




BULGARI 

RUBELLITE AND 
AMETHYST 
NECKLACE (PRICE 
ON REQUEST), 
800-BULGARI 


1930S 

VINTAGE CHAIR 

($1,500), 

1STDIBS.COM 


THE SEDUCTIVE 
POWER OEA LUSHEY 
EXTRAORDINARY 
PIECE SIMPLY CANNOT 
BE DENIED 


ARMANI 

ECSTASY 
LACQUER IN 
602 ($38), 
ARMANI 
BEAUTY.COM 


SUITE LIFE 
Model Valentina 
Zelyaeva wakes 
up in the Plaza’s 
Pulitzer Suite — 
in Fendi fur. 


DIOR ADDICT 
FLUID EYESHADOW 
IN DESTINEE 
($31), DI0R.COM 


CHARLOTTE OLYMPIA 

BAG ($1,295), 

CHARLOTTE 

OLYMPIA.COM 



LA PERLA BRA 

($278) AND BRIEFS 
($408), LAPERLA.COM 


JASON WU 

JUMPSUIT 
($3,595) AND 
FOX STOLE 
($6,395), 
SAKSFIFTH 
AVENUE.COM 


SHAMBALLA 

SUNGLASSES 
($2,250), VAULT, 
305-673-5251 


MICHAEL KORS 
COLLECTION 

COAT (PRICE ON 
REQUEST), THE 
FURSALON.COM 


ROYAL CROWN 
DERBY PLATE ($175), 
MICHAELCFINA.COM 


BRIAN 

ATWOOD 

HEELS 

($1,395), 

SAKSFIFTH 

AVENUE.COM 


CHRISTOPHER 

GUY MIRROR 

($3,559), 

DERINGHALL.COM 


SISLEY SUPREMYA 
CREAM ($795), 
SISLEY-PARIS.COM 


MONEY SHOT 
Helmut Newton 










O n any given day stress is the root of 
many an evil — illness, weight gain, 
general malaise — yet the act of relax- 
ing can be a chore unto itself: find a worthy 
hobby, run a marathon, climb a mountain. 
It’s all very exhausting. Sometimes what one 
needs is a group of friends and an excuse to 
sit back and roll the dice, with little conse- 
quence — and maybe a cocktail or two. The 
mahogany game table shown here has play 


built into its very structure: a backgammon 
set on one side, chess on the other, with 
handsome pieces to go with each. In such an 
intimate setting, with players elbow to elbow 
in friendly competition, the focus is off the 
daily grind and on winning the next round. 
Add a couple of distractions — sterling bowls 
of candy and a bottle of champagne — and 
you’ll be one step closer to canceling that 
class on Transcendental Meditation. « 


THE TABLE THAT 
GIVES YOU 
PERMISSION 
TO PEAY. 


RALPH LAUREN HOME GAME 
TABLE, CHAIR, RUG, GLASSWARE, 
ICE BUCKET AND STAND, AND 
NUT BOWLS; ANTIQUE POKER SET, 
LIGHTER, COASTERS, AND CLOCK 
FROM FOUNDWELL; ANTIQUE DICE 
AND VINTAGE CARD BOX FROM 
MANTIQUES MODERN; ANTIQUE 
GAME SET AND VINTAGE ASHTRAY 
FROM THE CARY COLLECTION; 

TG HATFIELD COMPANY 
COCKTAIL NAPKINS; ASSORTED 
VINTAGE PLAYING CARDS, DRINK 
STIRRERS, AND DICE FROM ETSY; 
RALPH LAUREN COLLECTION 
SHOES. FOR DETAILS SEE PAGE 243. 


PROPS STYLED BY LISA FLUDZINSKI 
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